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ELECTRIC 


ENGINEERS TO OPEN 
CONVENTION MONDAY 


(Concluded from Page 1, Column 4) 
cago during the week of June 26, 
which is scheduled as Engineers’ 
Weex at A Century of Progress ex- | 
position. 

| 


Registration will begin at 9:30 a. m. 
Monday, with the first session opening 
at 2 p. m. 

“Current Problems” will be _ dis- 
cussed at the opening session. First 
speaker will be C. T. Baker (Atlanta) 
on “Gas Engine Drives,” followed by 
H. C. Guild (New York City) on “Con- | 
denser Design,” and H. J. MaclIntire 
(Urbana, Ill.) on “Brine Flow in 
Pipes.” Dr. L. Nathan of Zurich, 
Switzerland, will make the final talk 
at this session on “A Modern System 
of Beer Production.” 

The Tuesday morning session on 
air conditioning will open with a dis- 
cussion of “The Residence Cooling 
Problem—Aspects as Developed by 
Tests in the Research Residence,” by 
A. C. Willard and A. P. Kratz, both | 
of the University of Illinois. “Self 
Contained Room Coolers,” will be the 
subject of a talk by C. R. Neeson, 
chief engineer, DeLaVergne Refriger- 
ation Division, Baldwin-Southwark 
Corp., Philadelphia. Mr. Neeson’s talk 
will be followed by a symposium on 
the subject of “Unit Coolers—-Effect of 
Humidity on Heat Transfer Above and 
Below the Freezing Point,” by W. R. 
Woolrich, P. W. Scates, and Mack 
Tucker, all of the University of 
Tennessee. A paper on “Aerodynamics 
of Air Conditioning,” by S. M. Ander- 
son of the B. F. Sturtevant Co., Bos- 
ton, will be read at this session. 

Tuesday afternoon’s session centers 
around “Thermal Problems,” and in- 
cludes the following speakers: Dr. R. 
M. Buffington of Dayton, on “Absorp- 
tion Refrigeration with Solid Absorb- 
ents”; Dr. L. A. Philipp, director, re- 
search laboratories, Kelvinator Corp., 
Detroit, on “Thermodynamics of the 
Sulfur-Dioxide Refrigerating System 
in the Presence of Lubricants”; Dr. 
W. W. Shaver of Corning Glass 
Works, Corning, N. Y., on “Windows 
and Their Relation to Air Condition- 
ing’; and Dr. J. C. Goosman, New 
York City, on “Thermal Studies Ap- 
plied to Carbon Dioxide Practice.” 


5 ICE COMPANIES NAMED 
ON SAFETY ‘HONOR ROLL’ 


CHICAGO—Five ice manufacturing 
companies have been placed on the 
“honor roll” of the National Safety 
Council, Inc., here, for their work in 
reducing the number of accidental in- 
juries in their plants during 1932, ac- 
cording to a report issued by the 
safety organization. 

The honor roll companies are: 
Jamaica division of the Knickerbocker 
Ice Co., Baltimore division of the 
American Ice Co., Diamond Ice & Coal 
Co., Texas Ice and Refrigerating Co., 
and Warren Cotton Oil & Mfg. Co. 

Commenting upon the ice industry’s 
accidental injury record, the report 
says, “Fatalities marred an otherwise 
good accident record ... during 1932. 
Frequency rates dropped for both 
temporary and permanent partial dis- 
abilities, and, although there was a 
slight increase in the severity rate for 
permanent disabilities, the days lost 
from temporary injuries declined. 

“Fatalities, therefore, were mainly 
responsible for the 23 per cent in- 
crease in the general severity rate 
from 1931 to 1932. Improvement in 
frequency has occurred each year 
since 1928.” 

Before presenting its tabulations on 


Man-Hours 


Air-Conditioning 
Booklet Issued 
By Frigidaire 


DAYTON — Air-conditioning division 
of Frigidaire Corp. has just issued for 
distribution among architects, engi- 
neers, contractors, and owners of 
homes and business establishments a 
new 30-page booklet which is what 
might be termed a “series of re- 
minders.” 

The cool blue-and-black publication 
first reminds its readers of the large 
number of places where air condition- 
ing can be advantageously applied. 
Illustrations of homes, offices, stores, 
shops, restaurants, etc. having Frigid- 
aire equipment appear in the book, 
accompanied by a bit of chatty copy 
on each page. 

At the bottom of each page carrying 
pictures and discussions of possible 
applications, there appears a diagram 
showing in general how Frigidaire 
equipment may be installed in various 
types of structures. 

Two pages discuss air conditioning 
for industrial establishments and for 
railway coaches, yachts, and other 
vessels. Diagramatic outlines of in- 
stallation plans appear with the copy 
and illustrations here, too. 

Three pages carry illustrations and 
specifications of Frigidaire cooling 
units and compressors available for 
air-conditioning service. Another page 
talks about Freon, still another about 


2 NEW CARRIER TRUCKS 
BUILT FOR REFRIGERATORS 


DAYTON—Designed particularly for 
moving household electric refrigera- 
tors, two new carrier trucks are being 
manufactured by International Engi- 
neering, Inc., here. 

Model X is equipped with 8-in. 
rubber-tired wheels and has relatively 
short handles. It is 53 in. long, and 
20% in. wide, and is designed especi- 
ally for use on stairways and in halls. 
Weight of this model is 61 Ibs. 

Type Y is of the same width, but 
has long handles, the overall length of 
the carrier being 70 in. Its rubber- 
tired wheels are 5 in. in diameter. It 
weighs 68 Ibs. Both of the carriers 
are made of rubber-coated _ steel 
throughout. 


BEER SERVITOR LEASES 
ASSEMBLING SPACE 


NEW YORK CITY—Beer Servitor, 
Inec., has leased 10,000 sq. ft. in the 
new building of New York Port Au- 
thority here for an assembling and 
distributing plant. 


the year’s disabling injuries, the re- 
port defines certain terms used in the 
compilations. “Disabling injury” 
means any injury resulting in death, 
permanent total disability, permanent 
partial disability, or temporary (more 
than one day or shift) disability. 

“Injury frequency rate” is the num- 
ber of disabling injuries per 1,000,000 
man-hours of exposure, “Injury sever- 
ity rate” is the number of days lost 
as a result of disabling injuries, per 
1,000 man-hours. 

The council's table regarding dis- 
abling injuries appears below. As used 
under the heading “Size Group,” the 
word “unit” refers to the size of the 
various ice companies, based on thei! 
respective number of employes. 
the qualifications of Frigidaire Corp 
for production of _ air-conditioning 
equipment. Last page is another re- 
minder of the large number of possi- 
ble applications for air conditioning. 


* * * 


No. Disabling Inj uries 
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SCHAEFER ENGINEERS 
DESIGN BEER PUMP 


MINNEAPOLIS — Companion prod- 
uct to the new beer coolers introduced 
recently by Harold L. Schaefer, Inc., 
distributor of Universal Cooler house- 
hold and commercial refrigeration 
here, is a new automatic air pressure 
beer pump designed by Schaefer engi- 
neers. 

This pump, which has capacity suffi- 
cient for maintenance of proper pres- 
sure on six kegs of beer simultane- 
ously, is 30 in. long, 12 in. wide, and 
19 in. high. Its weight is 75 lbs. It is 
powered by a \%-hp. Wagner motor, 
available for a.c. or d.c. current. 

The tank, which will stand 150 Ibs. 
of pressure, according to Schaefer 
engineers, is equipped with a Penn 
switch which cuts in automatically at 
15 Ibs. and out at 25 lbs. In addition, 
there is a safety valve to let off excess 
air pressure in the event that the 
automatic switch does not operate 
properly. 

The pump itself is of the plunger 
type, and is made of solid brass, with 
a leather washer requiring no oil. The 
brass cylinder wall is cooled by an 
aluminum casting through which in- 
take air circulates. 

Air pumped through the _ tank 
passes through a fine chromium-plates 
brass wire mesh screen filter which 
removes dust and dirt from air de- 
livered to the beer. 

Bar Railing Equipment 
Built by Newman 
CINCINNATI — Newman Brothers, 
Inc., here is manufacturing a line of 
bar railing and bar rail suppports for 
use in beer gardens, restaurants, clubs, 
or any establishment where beer is be- 
ing served. These fixtures are avail- 
able in brass, aluminum, nickel silver, 

Monel metal, and chromium plate. 

Also included in the Newman line 
is a number of rail standards, velour- 
covered rope railing, and rope posts. 


Green & Bose Produce 
Draft Beer Coolers 


PHILADELPHIA—Robert M. Green 
& Sons of this city is now in produc- 
tion with a line of draft beer dispens- 
ing cabinets, bottle storage cabinets, 
and keg storage coolers, officials of the 
firm have announced. 

Draft beer dispensing units in 1-, 
2-, 3-, and 4-tap models, keg storage 
coolers in 1 to 4 half-barrel sizes, and 
bottle storage cabinets in 4-, 5-, and 
6-ft. lengths make up the line. 


G. E. APPOINTS TWO NEW 
OIL BURNER DEALERS 


NEW YORK CITY—To sell the 
complete line of General Electric air- 
conditioning equipment, including the 
oil furnace, two new dealers have been 
appointed by the G. E. air-condition- 
ing department here. 

Barker-Fowler Electric Co., Lansing, 
Mich., and Thompson-Sterling Co., 
Louisville, Ky., are the new dealers. 


NEW YORK DEALERS TO SELL 
G. E. CONDITIONERS 


SCHENECTADY, N. Y.—The air- 
conditioning department of the Gen- 
eral Electric Co. has announced the 
appointment of L. C. Gunther of Mid- 
deltown, N. Y., and Highlands Electric 
Co. of Newburgh, N. Y., as dealers for 
General Electric oil furnaces and air- 
conditioning equipment. 


BUFFALO OFFICE MOVED 
BY REPUBLIC STEEL 


BUFFALO — Republic Steel Corp. 
moved its district sales office here to 
175 Abbott Road on May 20, according 
to N. J. Clarke, vice president in 


Number of Days Lost 


No. of Worked Average Death & Perm. Death & Injury Rate 
Size Industrial (Thou- No. of Perm. Par- Temp- Perm Perm. Temp- Fre- 
Group Units sands) Employes Total tial orary Total Total Partial orary Total quency Severity 
All Groups 69 26,259 9,459 6 10 602 618 36.000 6,416 11,203 53,619 23.53 2.04 
Large Units 23 21,222 7,513 3 6 131 140 18,000 1,888 7,889 30,777 20.74 1.45 
Middle-sized Units 23 41,069 1,584 2 } 134 14) 12,000 1,528 2,236 15,764 34.41 3.87 
Small Units 23 968 362 1 0 37 38 6.000 0 1,078 7,078 39.26 7.31 
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Special Section 
Paper Devoted 
To Kelvinator 


NORFOLK, Va.—Kelvinator dealers 
in this area, with their distributor, the 
Tidewater Electric Corp. here, offi- 
cially launched their summer sales 
drive when they sponsored a special 
five-page section in the June 1 issue 
of the Norfolk Ledger-Dispatch de- 
voted entirely to Kelvinator display 
advertisements and readers. 

The streamered first page of the 
special section dealt with the Kelvina- 
tor factory’s new production records, 
new Kelvinator prices, and manufac- 


of 


turing processes, and carried articles | 


on electric refrigeration’s contribu- 
tion to health, economy, and culinary 
convenience. ; 

Dealers having advertisements in 
the Kelvinator section were H. 
Crockin-Phillip Levy Co., Exchange 
Furniture Stores, Levy-Page Co., D. 
Levitin & Son, and D. P. Paul Co., 
all of Norfolk; A. J. Legum, Berkley; 
Stanley Radio Co., Portsmouth; Harry 
Shuman Furniture Store, Portsmouth; 
H. R. Holland, Virginia Beach; R. L. 


Gaskins, Suffolk; W. T. Pace, Frank- | 


lin; and Rooth Radio Co., Branchville. 

Half of one of the Kelvinator pages 
carried a story and an advertisement 
concerning the Virginia Smelting Co., 
manufacturer of Extra Dry Esotoo, lo- 
cated in nearby West Norfolk. The 
copy described the company’s product 
and its manufacture, and three photos 
showed views of the sulphur dioxide 
plants. 


30-DAY GEORGIA POWER 
SALES TOTAL $284,095 


ATLANTA—With the Augusta Sen- 


ators still out in front, the Georgia | 
Power Co.’s “Hit the Ball” refrigera- | 


tion sales contest has piled up sales 
totaling $284,095 in the 30 days it has 
been running, well over 100 per cent 
of quota. 

Special prizes and incentives to win 
have been announced at this time to 
stimulate further sales. First, the 
company is paying a cash bonus of 
$1.00 per cubic foot on the sales of all 
deluxe Kelvinators during the contest. 
In addition, a free trip to Detroit will 
be given every salesman who sells a 
total of 100 cu. ft. in deluxe Kelvina- 
tors between May 4 and Dec. 31, 1933. 

On each sale of any double-door 
General Electric, or of a model S-85 
G. E., salesmen will receive a $10 cash 
bonus. 


13 DEALERS WIN PRIZES 
INNORGE DISPLAY CONTEST 


DETROIT — Thirteen winners in 
Norge Corp.’s dealer window display 
contest, held during April and May, 
were announced June 19 by J. A. 
Sterling, advertising and sales promo- 
tion manager. More than 300 photo- 
graphs of window displays were sub- 
mitted by dealers. 

Weed & Co. of Rochester, N. Y., re- 
ceived the first prize of $75. The sec- 
ond prize of $50 went to the Edwards 
Furniture Co. of Portland, Ore., while 
the $25 third prize was awarded to the 
Southwestern Electric Co., of Wichita. 

Prizes of $10 were given to each of 
the following dealers: Dulin & Martin 
Co., Washington, D. C.; Luger Furni- 
ture Co., Fargo, N. D.; Valley Stream 
Norge Co., Long Island, N. Y.; Gil- 
more Jewelry Co., Pensacola, Fla.; 
Charles A. Horn, Ashland, Pa.; Max 
Barnett Furniture Co., New Orleans; 
John Breuner Co., Sacramento, Calif.; 
Thayer Piano Co., Honolulu, Hawaii; 
Kinney & Levan Co., Cleveland; and 
Cason, Monk & Co., Nacogdoches, Tex. 


Air Brakes Close Five 
Westinghouse Sales 


GALESBURG, _ Ill. — Westinghouse 
air brakes brought a sales presenta- 
tion to a dead stop here recently, and 
then sold five Westinghouse refriger- 
ators in two days. 

Edgar A. Sorrell, branch manager 
of Peoria’s Westinghouse Electric 
Supply Co., was on the sales floor of 
the Illinois Power and Light Co. 
branch here, preparing for a _ sales 
meeting, when a man and his wife 
entered and asked to see a refriger- 
ator ,demonstrated. 

As he stepped up to a refrigerator, 
Mr. Sorrell said, “Now this unit is 
built by Westinghouse, and 

“Wait a minute!” the prospect said. 
“Is that the same Westinghouse that 
built air brakes?” 

The answer, of course, was yes. 

“Well, I've been a railroad engineer 
for 21 years, and those brakes have 
saved my life a good many times,” 
said Railroadman Smith. “I'm ready 
to sign your contract if my wife says 
the size is right.” 

During the next two days, four 
other railroad men from Galesburg 
(a C. B. & Q. division point) came in 
to buy Westinghouse refrigerators as 
the result of a little sales promotion 
by Engineer Smith. 


REFRIGERATION WEEK 
HELD IN SAN DIEGO 


SAN DIEGO, Calif.—Stressing the 
idea that electric refrigeration pays 
for itself, San Diego County Electric 
Refrigeration Bureau is laying down a 
barrage of advertising calculated to 
stimulate refrigerator sales during the 
period from June 15 to 22, known as 
Refrigeration Week. 


Bureau advertisements have been 
carried by newspapers, radio broad- 
casts, and through tie-ups with local 
food stores. Three advance advertise- 
ments, the first appearing on June 6, 
ran in local newspapers. Refrigeration 
Week has been marked by a news- 
paper advertisement every day. 


Food stores have been featuring 
Refrigeration Week specials, with 
daily advertising of bargain prices on 
quantity purchases of  perishables 
demonstrating how money can be 
saved by storing of foods in an electric 
refrigerator. 

Participating dealers were encour- 
aged to advertise in any way they 
wish throughout the week. 

A special feature of the campaign 
was to be an essay contest on the 
subject of economy made _ possible 
through ownership of an electric re- 
frigerator. 

Essays could be presented at any 
store cooperating in the campaign to- 
gether with an entry blank clipped 
from a bureau advertisement. To the 
winners will go 12 prizes in the form 
of grocery orders, ranging in value 
from $15 to $2.50. 

Food stores participating in Refrig- 
eration Week are Piggly Wiggly, Allied 
Food Stores, Ideal Stores, Humpty 
Dumpty, Neighborhood Stores, and 
several independents. In addition to 
listing special food prices on cards 
provided by the bureau, many of these 
stores are issuing handbills telling of 
Refrigeration Week savings. 


ot the HOTEL 
FORT SHELBY 


..+is a doubly significant 
remark. Certainly it's final 
instructions to the office 
... but the staff remember 
that the boss has stopped 
at the Fort Shelby since 
his initial visit to Detroit. 
@ Hotel Fort Shelby’s pre- 
ferred location ... inviting 
lobby . . . beautiful, com- 
modious rooms... superb 
restaurants and attractive 
rates are a few reasons 
why the major percentage 
of its patronage repre- 
repeat business. 
4900 units . . . all equip- 
ped with servidor and 
private bath. Rooms as 
low as $2.50 per day... 
suites $8.00 and upwards. 


Motorists are relieved 
of their automobiles 
at the door without 
service charge. Write 
for free road map, and 
your copy of “Aglow 
with Friendliness,” 
our unique and 
fascinating magazine. 


won HO 


Shelby 


sents 


E. J, BRADWELL, 
Managing Director 
DETROIT 

“AGLOW WITH FRIENDLINESS® 
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ALL-INDUSTRY CONFERENCE IN DETROIT JULY 6 


ENGINEERS HEAR 
NATHAN’S PLAN 
OF BREWING BEER 


Record Attendance at 
Spring Convention 


Of A.S.R.E. 


By John T. Schaefer 

CHICAGO, June 26 (Special Wire to 
ELectTRIC REFRIGERATION NEWS)—A new 
brewing system developed by Dr. L. 
Nathan of Zurich, Switzerland, during 
the American prohibition period was 
explained by Dr. Nathan in the first 
session of the American Society of 
Refrigerating Engineer’s convention 
here today. 

The society’s meetings and A Cen- 


tury of Progress have attracted refrig- | 


erating engineers from all parts of 
the United States and foreign coun- 
tries for what is expected to be a 
record breaking attendance for an 
AS.R.E. convention. 

Tomorrow morning’s meeting 
be devoted entirely to air conditioning, 
while the afternoon session will treat 
several thermal problems. 

Technical sessions are being held in 
the Bal Tabarin of the Sherman 
hotel, large ballroom on the sixth 
floor which is air cooled by an ice 
system. Today’s session was delight- 


(Concluded on Page 12, Column 1) 


NEW COILS DESIGNED 
BY CHICAGO CONCERN 


CHICAGO— Refrigeration Appli- 
ances, Inc., of this city has introduced 
a complete new line of finned evapo- 
rator coils for commercial 
tions, according to H. J. Krackowizer, 


president of the firm and designer of | 


the coils. 


will | 


installa- | 


The new coils have a number of new | 
features such as full-size return bends | 


to permit passage of refrigerant 
through the U-shaped end-pieces with- 
out restriction resulting from the re- 
juced-size return bends which have 
been employed by previous coils. This 
vas accomplished, Mr. Krackowizer 
tates, by developing a special bending 
(Concluded on Page 16, Column 1) 


CLARK HEADS FRIGIDAIRE 
SALES PROMOTION DEPT. 


DAYTON—Lee A. Clark, connected 
th Frigidaire Corp. for four years, 
been appointed sales promotion 
inager of that organization, accord- 
x: to H. W. Newell, vice president in 
of sales. 
During the last two years, Mr. Clark 
is served as assistant manager of 
sales planning division. Before 
ming to Dayton, he was general 
manager of the Fort Wayne 
Engineering & Mfg. Co., and before 
ning that concern was connected 
th the Wayne Co., pump manufac- 
er in Fort Wayne. 


narge 


ales 


Heating Engineers 
Discuss Current 
Problems 


By Elston D. Herron 

DETROIT—Meeting Thursday, Fri- 
day, and Saturday of last week in 
Hotel Statler here for their semi- 
annual convention, 294 members of the 
American Society of Heating and 
Ventilating Engineers heard addresses 
on current problems and developments 
of the trade—a few of which touched 
upon the air-conditioning field. 

Only the mornings of the conven- 
tion’s three days were devoted to gen- 
eral sessions of the society, the after- 
noons being given over to social ac- 
tivities on the first two days, while on 
Saturday afternoon, the engineers 
visited the American Blower Corp. 
plant to see that company’s exhibit of 
air-conditioning equipment. 

First paper presented Thursday 
morning was one by Prof. G. L. Lar- 
son, Prof. D. W. Nelson, and O. C. 
Cromer, all from the steam and gas 
engineering staff of the University of 
Wisconsin. The paper contained re- 
sults of a survey made by the me- 
chanical engineering department at 

(Concluded on Page 16, Column 4) 


LEONARD INCREASES 
PRICES $1.50 TO $10 


DETROIT, June 28.—Price increases 
ranging from $1.50 to $10 will go into 
effect today on all models of the 
Leonard refrigerator line, according to 
officials of that company. This makes 
$99.50 the base price of the Leonard 
line. 

The change in prices is shown in 
the following table, based in each case 
on the retail installed price in Zone 1 
(factory territory): 


Pormer New 

Prices Prices 
L-425 $ 98.00 $ 99.50 
L-531 122.50 132.50 
L-641 147.50 156.50 
L-451 148.00 153.00 
L-551 177.00 181.50 
L-651 201.00 205.75 
L-752 260.00 263.50 
PL-451 169.00 173.75 
PL-551 200.50 205.00 
PL-751 266.00 271.00 
PL-952 342.50 346.50 


KELVINATOR SHIPMENTS 
FOR 19 DAYS ARE 18,176 


DETROIT—During the first 19 days 


of June, Kelvinator Corp. shipped 
18,176 household refrigerators—more 
than all shipments for the entire 


month of June, 1932, when 17,197 units 
were sent out from the factory, ac- 
cording to H. W. Burritt, vice presi- 
dent in charge of sales. 

He stated that orders on hand indi- 
cate that shipments this June will be 
more than double those of the same 
month last year. Orders for this 
month have already exceeded the num- 
ber of April shipments, which totalled 
30,116 to set a new Kelvinator record 
up to May of this year 

“The averagz refrigerator sales curve 
up until this year has shown a peak 
in April, with the definite dropping off 
in May, and a comparatively sharp 
decline in June,” Mr. Burritt said 
“This year, Kelvinator expects its 
peak volume to be maintained until 
at least late summer.” 


Kansas Anti- Merchandising Law on 
Appliances Held Invalid 


TOPEKA, Kan.—The Kansas anti- 
erchandising law, which limited ap- 
ince sales by utility companies, 
declared unconstitutional by the 
te supreme court in a decision de- 
ered June 10 
The decision reversed the opinion of 
ne Shawnee county district court 
vhich upheld the law in the case 
rought by Cities Service gas dis- 
duting companies. 
The law is “unconstitutional and 
oid because it is in violation of the 
urteenth amendment to the consti- 
ition of the United States in that it 
‘enies to certain individuals, firms, 
nd corporations the equal protection 
f the laws,” states the opinion 
vritten by Justice William E. Hutch- 


Where a public utility corporation 
authorized to do business in Kansas 


: : eae ik ee fh he 2 tee Eo ies at 


in the manufacture, purchase, supply 
and distribution of artificial and na- 
tural gas, the sale of gas appliances 
by it, under the facts and circum- 
stances set out in this opinion, is 
intimately connected with and _ inci- 
dental to the same, and is an implied 
power of such company because it di- 
rectly and proximately tends to ac- 
complish the general purpose for 
which the company was incorporated.” 

The court held that there was evi- 
dence to show that 80 to 90 per cent 
of the gas appliance fixtures were sold 
by the utility companies and that they 


sold and installed safe and standard 
equipment at fair and reasonable 
prices and at a fair profit. Long term 


contracts permit consumers to enjoy 
use of modern equipment and cam- 
paigns of the utilities companies went 
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UNIVERSAL COOLER CORP. 
Green and Melville, Detroit, Mich. 


F. M. Cockrell, Publisher: 


June 26, 1933. 


Believing that sufficient information is now available to 
permit constructive action, the meeting of all manufacturers 
engaged in the refrigeration industry, for discussion of the 
most effective means of functioning in cooperation under the 
provisions of the law, will be held in Detroit at 2 o’clock 


on the afternoon of July 6. 


Your generous suggestion that the ELECTRIC REFRIGERA- 
TION NEWS would provide facilities for the meeting in the 


Maccabees building, is accepted with thanks. 


It is requested that all manufacturers who plan to attend 
the meeting be asked to write to ELECTRIC REFRIGERATION 
NEWS requesting an invitation and registration card. 


G. M. JOHNSTON, 


Chairman, Refrigeration Division, N.E.M.A. 


_ Kelvinator Prices 
Will Begin at 
$99.50. 


DETROIT, June 28.—Kelvinator’s 
price increase, made public through 
a national newspaper advertising cam- 
paign two weeks ago, will range from 
$2 on the lowest priced model to $51 
on the 23-cu. ft. deluxe model, accord- 
ing to H. W. Burritt, vice president 
in charge of sales. 

The increase, which becomes effec- 
tive today, sends the basic retail] in- 
stalled price of the R-42 model, lowest 
priced in the Kelvinator line, to $99.50, 
Mr. Burritt said. 

Explaining that even the new prices 
are being advertised as subject to 
further change without notice, Mr. 
Burritt said that continued rise of raw 
material costs would mean the likeli- 
hood of a second adjustment. 

The change in Kelvinator prices is 
shown in the following table, based 
in each case on the zone A retail in- 
stalled figures. 


Pormer New 

Prices Prices 
R-42 $ 99.54 $ 99.50 
a aay 126.50 132.50 
R-64 rere 149.00 156.50 
R-75 (new model) 193.50 
K-80 wiles 67 ntag 249.00 252.50 
a * eee 159.00 164.00 
PK-50 .. ; 179.00 184.00 
PK-60 .. 208.00 212.00 
PK-70 239.00 44.00) 
PK-80 ... ; 275.00 279.50 
oS. Ps 224.00 229.00 
D-65 " 254.00 259.00 
D-75 ; 284.00 289.00 
D-90 ; 339.00 344.00 
D-120 399.00 410.00 
D-150 546.00 575.00 
D-230 699.00 750.00 


2-CYLINDER COMPRESSORS 
USED IN GILFILLAN LINE 


LOS ANGELES — Comprising the 
1933-834 household electric refrigerator 
line of Gilfillan Bros., Inc., here are 
three models having Gilfillan two- 
cylinder compressors, General Electric 
motors, and Seeger cabinets, according 
to R. J. McNeely, sales manager of 
the company. 

Smallest of the line is model 500, 
having a net food storage capacity of 
4.15 cu. ft. and a shelf area of 8.5 sq. ft 
Its exterior is lacquer, and its two ice 
trays make 56 cubes at one freezing. 

Model 600 has a net capacity of 5.26 
cu. ft., a shelf area of 10.5 sq. ft. Its 
three ice trays produce 8&4 cubes at a 
freezing. Exterior of this model is 
finished in porcelain. 

Largest mode! is No. 700, a lacquer- 
finished refrigerator with a 6.25-cu. ft 
net storage capacity, and a shelf area 
of 12.5 sq. ft. Its four trays make 112 
ice cubes at one freezing 


-Management Engineers 


Hired by R.M.A. 


NEW YORK CITY-—Stevenson, Jor- 
dan & Harrison, organization of man- 
agement engineers here, has been se- 
lected by the Refrigerating Machinery 
Association to make a survey of the 
industry and report its findings to the 
federal agency in Washington, D. C., 
which will have control of the admin- 
istration of the industrial recovery act 


heim aia are 


GIBSON BUILDS NEW 
MODERNISTIC UNITS 


GREENVILLE, Mich.— Two new | 


Gibson electric refrigerators, dressed 
in cabinets with modernistic lines, are 
making their bow this week. Model 
LG-53, with a net capacity of 4.94 cu. 
ft., is retailing in Detroit at $114. 
Model LG-72, with net capacity of 
6.56 cu. ft. is being offered in De- 
troit at $149.50. 

These cabinets have overlapping 
doors, rather than the flush type used 
on other models of the modernistically 
styled Gibson line. Each has an in- 
terior dome light. The standard Gib- 
son hermetically sealed compressor, 
powered by a one-fifth horsepower 
motor, refrigerates the box. 


AMERICAN BLOWER PLANS 
SALES OF DECALORATOR 


DETROIT—Steam refrigeration ap- 
plications and plans for marketing the 
Decalorator, new steam refrigeration 
unit which will be merchandised by 
the company, were the major subjects 
up for discussion at an air-condition- 
ing conference held by American 
Blower Corp. here last week. 

Most of the discussion concerning 
the steam refrigeration plant was de- 
voted to its possibilities in the field of 
air conditioning, especially for cooling 
air in large buildings and industrial 
plants. 

Presentation of facts on the com- 
pany’s new hydraulic coupling, which 
permits a number of speeds with fans 
driven by constant-speed motors, also 
occupied an important place on the 
program of the three-day conference. 

H. E. Barth, 
the convention to 


manager, called 
order Thursday 


Sales 


morning, June 22, and the sales engi- 
neers were welcomed to Detroit by 


James Inglis, chairman of the board. 
The first session was followed by an 
afternoon of golf at the Western Golf 


(Concluded on Page 17, Column 5) 


NEMA CHAIRMAN 
CALLS MEETING 
TO DISCUSS FAIR 
PRACTICE CODE 


News Will Be Host to 
Industry Executives 
At Dinner Party 


By F. M. Cockrell 

DETROIT—G. M. Johnston, chair- 
man of the Refrigeration Division of 
National Electrical Manufacturers As- 
sociation (Nema), has announced 
Thursday, July 6 as the date, 2 p. m. 
as the time and the Maccabees build- 
ing, Detroit, Mich., as the place of the 
all-industry conference for considera- 
tion of methods of cooperation under 
the terms of the National Industrial 
Recovery Act recently passed by 
Congress. 

Invitations are being sent to the 
chief executives of manufacturers of 
electrical refrigeration equipment 
known to be actively in production 
and invitations may be obtained upon 
request by any others having an in- 
terest in the industry. This includes 


LATE BULLETIN—Arrange- 
ments are being made for manu- 
facturers of non-electrical refrig- 
eration parts (cabinets, cooling 
units, compressors, etc.) to meet 
in the Maccabees Bldg. Thursday 
morning, July 6, not later than 
10 a. m. to discuss matters of 
mutual interest in advance of the 
general conference. The News 
will provide rooms for any de- 
sired number of these group 
meetings. 


parts such as 
condensers, 
controls, etce., 


manufacturers of unit 
cabinets, compressors, 
cooling units, motors, 


also manufacturers of materials and 
supplies such as insulation, tubing, 
and other products used -in large 
quantities. 

The Nema Refrigeration Division 
has accepted the offer of ELectric 


REFRIGERATION News to provide facili- 


(Concluded on Page 6, Column 5) 


400 GIBSONS ARE ORDERED 
FOR NEWARK APARTMENT 


NEWARK~—Four hundréd Gibson 
electric refrigerators will be installed 
in the Prudential Third Ward Apart- 
ments here, a group of buildings be- 
ing erected by Prudential Life Insur- 


ance Co., according to Paul R. Krich, 
sales manager of Krich Distributing 
Co., local Gibson distributorship which 
made the sale. 


Comprising six large buildings cover- 
the 


ing an area of 700x200 ft., con- 
struction involves an expenditure of 
nearly $2,000,000. Completion of the 


buildings is expected about Sept. 1 


Two Industries Submit Codes of Fair 
Competition to Government 


WASHINGTON, D. C.—With two 
tentative codes already submitted to 
authorities directing application of 
the National Industrial Recovery Act, 
practically every industry in the na- 
tion is now taking steps toward pre- 
paration of a code which will mesh 
with the provisions of the business 
revival measure. 

While this activity progresses out in 
the field, much headway is being made 
in Washington, D. C., in formation of 
the organization which will administer 
the new law. Employment of staff 
workers has been started, and on 
June 26, a number of business leaders 
met in Washington, D. C., to form a 
Long-Range Economic Planning Com- 
mittee which will operate under super- 
vision of the Department of Com- 


merce, to supplement work of the re- 
covery administrators 
One of the administration’s chief 
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problems concerned the matter of 
price fixing for various industries. It 
was finally decided, according to Gen 
eral Hugh S. Johnson, administrator 
of the act, merely to give industries 
the privilege of agreeing not to 
below production costs. 

Chiefly to avoid delays which might 


1} 
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result from the preparation of over 
elaborate codes, the administration is 
urging that industries confine their 
codes to provisions concerning work- 
ing hours, wages, and means of pro- 
tecting the industry from unfair com- 
petition. 

Hearings on codes will be public, 
and will be held before the chief ad- 
ministrator or one of his deputies 


Those favoring the code as submitted 


will be heard, as will any minority 
within the industry which does not 
approve of the document. Any other 
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W. L. Thompson, G-E Dss- 

tributor for Boston territory, 

whose organization led the 

nation in General Electric's 

Spring Sales Contest, with 
: 186.3% of quota. 


ELECTRIC REFRIGERATION NEWS, JUNE 28, 1933 


ROM the Atlantic to the 

Pacific—from Canada to 
the Gulf—G-E refrigerator 
salesmen are coming to 
Chicago’s Century of Prog- 
ress as guests of theGeneral 
Electric Company. Winners 
in the great sales contest 
just closed will arrive July 
20th to be feted by General 
Electric at a Victory Cele- 
bration and Banquet to 
be held in their honor. 
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come to Chica 
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@ General Electric is proud or these men. During 
the G-E Spring Sales Contest, starting April 3rd 
and ending June 3rd, they broke all existing G-E 
refrigeration sales records—some exceeding quotas 
by better than 700%! And this in spite of the fact 


that normal contest quotas were 
increased 25% during the period. 
With the campaign hardly under 
way,G-E refrigerator sales reached 
a new peak—factory shipments 
climbed to a trainload a day,with 
distributors, dealers and salesmen 
from coast to coast pleading for 


agit 


. 
- 


GOP 


+ > 256 © 


Tops Quota by 
733.1% 


M. G. HYLTIN, dealer sales- 

man of Lockhart, Texas, 

topped the field with 733.1% 
of quota. 


more! In 7 cities G-E distributors reported the 
greatest May business in history. Midway in the 
contest a score of G-E dealers were already over 
the top on quotas. Sales and deliveries by 
one distributor the final week of the campaign 


totalled $474,547.00! @ Given a 
product with the 3 to 1 public 
preference enjoyed by General 
Electric refrigerators—and the 
inspiration to win—487 General 
Electric refrigerator salesmen 
came through with record-break- 
ing sales! All honor to them! 
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At Chicago’s Century of Progress, the 
General Electric exhibit is attracting the 
attention of millions. Greatest interest 
is centered in the complete General 
Electric Kitchen and its story of freedom 
from kitchen drudgery. 
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~ Night and day the General Electric “Talking” Kitchen from A Century of Progress visitors, are on the General 
at the World’s Fair is telling its enthralling story over Electric Kitchen. Not only through the World’s Fair 
specially installed automatic sound equipment,tocountless —_ exhibits, but through nation-wide education and promo- 
thousands of interested prospects—"...l am the new‘guest- _ tion General Electric is creating a desire in the minds of 
room’ of the home—attractive, cool, clean and comfortable millions for the all-electric G-E Kitchen. 
ae, peg vei we rats Ps nti daigtinoneca o For the G-E retailer, this far-reaching activity means more " 
gy : ‘ fry Gay... refrigerator sales and the opportunity for continuous General Electric’s 1933 line of refrigerators with greater 
As little as $7 a month will start one in your home... value than ever before—with new models, new features, 
You can build a complete and individual General Electric and the lowest prices in all G-E history—is recording 
Kitchen step-by-step, beginning with aG-E refrigerator...” new sales records almost daily! 


profits—for each refrigerator purchaser becomes a pros- 
pect for all G-E appliances in the General Electric Kitchen. 
General Electric Company, Specialty Appliance Sales 
Over one-half of all inquiries received by General Electric Department, Section DF 62, Nela Park, Cleveland, Ohio. * 
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Local Boy Makes Good 


Mansfield, Ohio, is proud of R. E. 
IMHOFF. This young man, a product 
of Mansfield and of its educational 
system, is now sales manager of the 
merchandise department of the West- 
inghouse Electric & Mfg. Co. He re- 
ports directly to N. G. SYMONDS, 
vice president and general sales man- 
ager, at East Pittsburgh. 

Studious, highly—or perhaps deeply 
—intelligent, keenly analytical, Mr. 
Imhoff has responsibility far beyond 
his years. He has grown up with 
Westinghouse, and is so thoroughly 
familiar with its past and its policies 
that in his references to Westinghouse 
he makes you believe the company an 
animate being—an individuality with 
its own thoughts, opinions, and mo- 
tives. It has become personal and 
personalized to him. 

When he talks, Mr. Imhoff studies 
his hands, or some object in them. 
Rarely looks at you until you begin 
talking yourself. One result is that his 
speech flow is smooth, undiverted, and 
sweeping as a waterfall. In his quiet 
way he is very convincing. 

He is undoubtedly one of the best 
informed men on the electrical appli- 
ance business we have ever met. It’s 
difficult to mention a company, a sales 
plan, or a particular situation on 
which he hasn’t more information 
than you have. 

Under his direction are the follow- 
ing department heads: 

RAY COSGROVE, household elec- 
tric refrigeration. 

H. M. WIBLE, commercial refriger- 
ation and cooking. 

H. C. BERNO, small humidifiers and 
fans. 

REESE MILLS, electric ranges. 

L. L. SHAUBER, laundry equipment 
and vacuum cleaners. 

H. B. DONNELLY, heating appli- 
ances. 

NORMAN L. MYERS, other appli- 
ances. 

Mr. Imhoff took particular care to 
explain this set-up to us, because once 
on this page we mentioned our con- 
fusion and befuddlement whenever 
trying to figure out the seemingly 
complicated executive structure of the 
Westinghouse organization. 

At the top of the company are the 
following men: A. W. ROBERTSON, 
chairman of the board; F. A. MER- 
RICK, president; J. S. TRITLE, vice 
president and general manager; mG. 
SYMONDS, vice president in charge 
of sales; S. M. KINTNER, vice presi- 
dent in charge of engineering; and 
Cc. H. CHAMPLAIN, general works 


manager. 
” + + 


Red-Headed Man 


S. H. PITTMAN, advertising man- 
ager of the Westinghouse merchandise 
department, is a red head. With every- 
thing that generally accompanies red 
hair—vim, dash, and go. 

a remarkably 


He is, in addition, 
good-humored and likeable young 
fella—enthusiastic, warmly cordial, 


ready to grin, quick witted, and friendly 
as a pup. The combination of all 
these qualities make one say “here’s a 
regular, and one helluva good ege” 
almost instantaneously after meeting 
him. 

He can be a driver, as some of his 
assistants might testify; but he has 
directed his naturally fiery nature into 
productive channels. No prima donna 
temper blow-ups; just lots of work. 

Young Mr. Pittman is, of course, 
delighted at the turn refrigeration 
affairs have taken in the last couple 
of months. And he, too, is very 
happy to see a movement toward 
higher prices. It has always disturbed 
him mightily that “nobody has made 
any real money out of household re- 
frigeration yet”; and that, he thinks, 
is a cardinal sin. 

Just after we’ left his office he 
dashed off for Pittsburgh for a short 


conference, after which he was to 
head down to Atlanta. 
Mr. Pittman has some decidedly 


definite ideas about many things, but 
his agile mentality permits him to 
shift opinions and tack ina different 
direction on short notice. Changing 


his mind is not a major operation. 
7 . * 


Cosgrove Snowbound 


Ever since the days when we knew 
him as manager of commercial refrig- 
eration sales for Westinghouse, we 
have warmed up to RAY COSGROVE, 
now manager of the refrigeration de- 
partment. 

Ray is a delver for information—a 
reporter, if you will. He has, too, a 
grand sense of humor, and is some- 
thing of a jokesmith. Open, frank, 
and aboveboard, he can give as well as 
take information. Doesn't have one 
of those mousetrap minds which clamp 
down on a fact and hold it uselessly 
until pried open by superior force. All 
these things endear him to an editor, 
as well as to his associates. To them, 


While “Buddy,” Walter Jennier’s famous trained seal with the Dill circus, 
was rifling G. E. refrigerator for breakfast at circus grounds, “Lady”, 


went into her act and tried to steal the show by posing “On the Top.” 


Ray Cosgrove is “top.” 

“What,” he asked us, “have we done 
to deserve all this? Today the West- 
inghouse refrigeration department has 
more than 13,000 back orders piled up, 
and we're losing out every day. We've 
been snowbound by orders for almost 
two months, and there’s no sign of a 
thaw.” 

Now that, you might think, is a very 
happy situation. More business than 
they can handle! Orders for more re- 
frigerators than they can make. How 
unlike the common story during the 
last three years! 


But there’s another side to the story. 
Westinghouse dealers in some locali- 
ties have grown impatient. Unable to 
get shipments, and with sales sticking 
around waiting to be picked off, like 
Grimes Golden apples on a heavily 
laden tree, they have taken other 
makes of refrigerators on temporarily. 
And Westinghouse is missing those 
sales. Which isn’t so good. 

The plant at Mansfield is running 
three eight-hour shifts, 6 to 2, 2 to 10, 
10 to 6. Speed-up machinery has been 
installed (including an electric weld- 
ing machine on which the welding 
disk actually rolls and welds in a bath 
of running water—thus making for 
quick cooling). 

Mr. Cosgrove, like everybody else, is 
highly in favor of higher prices. Chief 
reason is that longer margins will help 
his wholesale outlets considerably. Of 
these, about one-third (by volume) are 
independent distributors in metropoli- 
tan areas, one-third are jobbers, and 
one-third are Wesco (Westinghouse 
Electric Supply Co.) houses. 

* + 


* 

Happy Family 

Spent time with several other West- 
inghouse men at Mansfield. In spite 
of the fact that they begin work over 
there at 7 o’clock every morning dur- 
ing the summer (in order to synchro- 
nize operations with eastern plants on 
daylight saving time) these fellows 
are as good-humored a bunch as we've 
ever seen. The old “happy family” 
idea is certainly exemplified here. 

Chatted with REESE MILLS, man- 
ager of the range department, and 


found him just as sure as ever that | 


some day range sales are going to be 
as important as electric refrigeration. 
He thinks ELectric REFRIGERATION 


News should devote more space to | 


ranges, as do Messrs. Imhoff and Pitt- 
man. And, like General Electric’s 
“Mike” Mahony, Mr. Mills believes the 
all-electric kitchen to be the Idea of 


the Age. 
BOB RICHARDS and GIL BAIRD, 
publicity men _ extraordinary, were 


| there to lead us, with tongues hanging 


out, through the busy Westinghouse 
factory. (Some day we're going to 
figure up the total number of miles 
we've walked through factories on in- 
spection tours.) Richards is another 
Mansfield product. Baird, who is a 
Fuller & Smith man, labors in Cleve- 
land. 

Met R. R. LYNCH of the merchan- 
dise advertising department, a young 


' man who is a natural athlete if we 


ever saw one, and who is top-ranking 
golfer of Mansfield and environs. Also 
talked with keen P. W. ENDRISS, 
who supplies and works out in de- 
tail many of the ideas used in West- 
inghouse promotion material and con- 
tests. He’s working on a new contest 
right now. 


EDNA SPARKMAN and RUTH 
McMANUS, two swell gals, fixed us 
up a cool concoction which would 
have made Master Drinkmixer PHIL 
REDEKER jealous as a leading lady 
who has just been supplanted by an 
upstart from the chorus. 


J. H. ASHBAUGH, manager of 
Westinghouse refrigeration engineer- 
ing, was down from East Springfield, 
and HERB THOMAS, assistant to 
General Manager Tritle, was there 
from East Pittsburgh. Mr. Thomas is 
a smooth, polished man who excels at 
the fine art of making a stranger feel 
at home and comfortable. We admired 
him immensely. 

Mr. Ashbaugh brought news of Engi- 
neer BOB TULL, who was a friend of 
the editor long before either of us got 
into the refrigeration business. Bob 
has designed a small, highly efficient 
refrigerating unit which has been ac- 
cepted by the Coca Cola Co., after 
competitive tests, for use in the bottle 
cooler which it distributes to roadside 
stands and suchlike. 

* 


Frantz and Codes 


Talked to C. G. FRANTZ, president 
of Apex, and found him elbow-deep 
in work on industry codes for use 
under the Industry Recovery Act. He 
is an active member of the committee 
of the American Washing Machine 
Manufacturers Association which is 
working on such a code, and is also 
working with other leaders among 


vacuum. cleaner manufacturers toward | 


the same end. 

The firm of Ernst and Ernst, he in- 
forms us, 
washing machine group to make a 
survey of the industry with a view to- 
ward determining the basis of a uni- 


has been retained by the | 


form cost accounting program), as well | 


as working out details of a schedule 
of rates and hours for labor. 
. > 7 


Rural Demand Heavy 


One of the busiest plants in Cleve- 
land is that of the Perfection Stove 
Co., which manufactures the Superfex 
oil-burning refrigerator. After the 
slow start experienced by manufac- 
turers of electric refrigerators this 
year, production and sales of Superfex 
jumped to new highs late in April and 
May; and thus far in 1933 the com- 
pany’s sales have been 200 per cent 
of 1932 sales for the same period. 

No less than 180 distributors of 
Superfex  oil-burning refrigerators 


have contributed to this boom. In some | 


cities Sears Roebuck retail stores are 


| selling these absorption-type refriger- 


ators. (For some time, you know, 
Montgomery Ward has been selling 
the oil-burning refrigerator manufac- 
tured by Gibson.) 


‘ ship was headed directly 


This should be evidence that there 
is a genuine and heavy demand for 
mechanical refrigeration all over the 
land just now. Power lines or no 
power lines, people want automatic 
refrigerators. 


’Neath Nela’s 
Ivy Towers 


You could write songs about the 
new offices of the General Electric 
refrigeration department. They’re out 
in Nela Park now, you know, and 
they’re idyllic as a country club. 


Nela Park is the home of the Gen- 
eral Electric mazda lamp. To look at 
the vine-clad buildings ensconced 
there in oceans of greensward and 
laved by cooling breezes, you’d never 
know that Mazdaland has been in- 
vaded by the Yellow Peril, and has 
been fighting desperately. All is calm, 
all is bright, all is peaceful, and... 
all is bucolic. 

Named for the now defunct National 
Electric Light Association (grandchil- 
dren of ART SCAIFE and TIMMIE 
TIMMERMAN may puzzle all their 
natural lives how the park got its 
moniker), Nela Park is a real, honest- 
to-John park, with all the trimmings. 

MIKE MAHONY says the surround- 
ings are like a university. WALTER 
DAILY shakes his head, and says he 
misses the noise and bustle of the 
Hanna building. All the boys admit 
that it’s too swell a place for work. 
But they like it. And who wouldn’t?!! 


* * + 


Mahony on Prices 

A curious phenomenon occurred last 
week. Three of the five top-column, 
front-page stories of ELectric REFRiG- 
ERATION News bore the tidings that as 
many different refrigeration manufac- 
turers were raising prices. A fourth 
carried the news that G. E. was 
lowering its list quotations! 

This highly unusual spectacle (for 
the benefit of those who have come in 
since the curtain raised, we should 
point out that General Electric has 
until recently been consistently the 
highest priced refrigerator on the 
market) caused MIKE MAHONY, 
G. E. merchandising manager, no end 
of glee when he picked up the June 
21 issue of the News and noted the 
front page. We know, because he was 
looking it over for the second time 
when we came in last week. 


“Mike,” of course, is very happy 
just now. Unofficially, we hear that 
General Electric’s refrigeration busi- 
ness in May was greater than it had 
been in all the previous months of 
1933, with possibly a couple of 1932 
tail-enders thrown in for good meas- 
ure. 


That would make any merchandis- 
ing manager happy. Added to that is 
the daily substantiated knowledge 
that the boom is still on, with no 
signs of letting up. 

In spite of his chortling over the 
front-page sitcheeayshun in the last 
issue of ELEectric REFRIGERATION NEWS, 
“Mike” is demmed glad to see prices 
rising. It means a greater margin for 
his company to work on; but most of 
all it means more margin for distribu- 
tors and dealers. 


“It costs a dealer just so much,” he 
points out, “to stock, display, adver- 
tise, deliver, and install a refrigera- 
tor. Of course, his overhead has come 
down some, but there’s a certain irre- 
ducible minimum. Not long ago the 
average price per sale was more than 
$200; now it can’t be more than $150. 
And that takes a helluva chunk out 
of his margin. We'll all be glad to 
see prices come back up.” 
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Walter Daily Scores 
Home-Town Hit 


When we dropped into a satisfying 
chair in the comfortable office of 
WALTER DAILY, manager of the ad- 
vertising and sales promotion depart- 
ment (which is in a building about 
two-whoops-and-a-holler distant from 
the one in which “Mike” Mahony 
works), Walter was doing something 
which pleased and interested us ex- 
ceedingly. 

He was scrutinizing the layout for 
a double-page spread advertisement in 


ELectTric REFRIGERATION News. Than 
which, as Messrs. COCKRELL and 
MATEER would tell you, nothing 


could be sweeter. 

Walter’s really remarkable career 
was celebrated in the current issue of 
the Cleveland Weekly, which is one of 
those elite business, art, society, sports, 
and politics papers which help boost 
the tone of American journalism. We 
found it in a copy which we picked 
up in a hotel newsstand. 

This page scooped the Cleveland 
Weekly by about seven months (Nov. 
23, 1932,) on most of the things that 
magazine said in its June 17 issue 
about Walter Daily, but several ex- 
cerpts from the article are worth re- 
printing here. 

Our friend, CARLE ROBBINS, au- 
thor of the sketch, tells the following 
yarn: 

“And there is something else which 
Daily will not forget: As _ ensign 
aboard the torpedo boat destroyer, the 
converted duPont, he was weathering 
a storm in the mid-Atlantic. The slim 
into 


storm-blast which came howling from 
the utter blackness ahead. 


“The gigantic waves’ thundered, 
battering with shivering impact as 
they broke over the craft, spattering 
the decks with a roaring rush of 
water. The dim lights of the ship 
shone on spots of white spray churned 
up by the terrific blast as it beat upon 
the liquid jet. It was one of the great 
storms of the memorable winter of 
1918-19. 


“The frail destroyer creaked and 
groaned like a living thing in mortal 
fear and pain. The lifeboat situation 
was serious. If they were swept 
away? ... Ensign Daily decided to in- 
spect them. 


“In the face of a gale, that some 
said was blowing at the rate of 100 
miles an hour, the Ensign, wearing his 
heavy sea boots, crept out on deck, 
followed by three men. They clutched 
at ropes as the sluicing waters washed 
along, a rush of sea that struggled to 
sweep them overboard. 


“Inch by inch Daily climbed up 
where he could look at the lashings 
of one of the aft boats. The stinging 
brine, whipped by the storm, scratched 
like brambles as it lashed his face, and 
the chill water rushed into his nostrils, 
driving the breath from his body. 

“Without warning came one great 
climactic blast and break of wave. 


The lashings of the boat snapped 
under the strain. Boat and man 
pitched downward into the icy At- 


lantic. 


“Someone acted quickly, otherwise 
the bones of Ensign Daily now would 
be lying in the sandy slime of Davy 
Jones’ locker. In a split second after 
the cry, ‘Man overboard,’ the man at 
the wheel gave the ship the ‘fan tail.’ 

“Around she swung, pushed by the 
storm, until her starboard gunwales 
were for a perilous second licked 
along their length by the hungry 
water. For another fraction of a sec- 
ond the blinding searchlight picked 
out the face of the Ensign, a pale 
speck against a black marble wave, 
and then it swung in a mad parabola 
toward the sky. 


“A lifebuoy and line hissed into the 
sea. It was a lucky shot. As the little 
ship floundered and missed foundering 
by breathless margins, the Ensign, 
numbed by the deadly chill of the 
water, was hauled aboard. It was a 
miraculous rescue, a thing that could 
happen only once in a thousand at- 
tempts.” 

Here is Mr. Robbins’ description of 
Walter Daily: 

“In appearance he is compact, clean- 
cut. His movements, quick, energized, 
direct, and aggressive, suggest the 
officer. His jaw is square, the rugged 
bony structure underneath is covered 
by a muscular sheath—there is not an 
ounce of fat on the man. 


“His mouth is broad, it can break 
into a smile or close with the menac- 
ing snap of the proverbial steel trap. 
His eyes snap and sparkle—most of 
the time they twinkle with amuse- 
ment, for Walter Daily has a keen 
sense of humor. A thick thatch of 
dark hair covers his well-modelled 
skull. His face, built upon broad 
planes, is sculpturally interesting.” 


And near the end of the sketch, this: 


“Daily played a great game of 
hockey while at Yale. His affections 
since then have been transferred to 
golf. He is one of the prominent mem- 
bers of the Canterbury club—a 10- 
handicap player. He was active in 
bringing the Western Open to Cleve- 
land last summer, and acted as pub- 
licity man for the tournament. 


“Needless to state, editors were well 
deluged with news concerning the 
event. He is fond of air travel, most 
of his business trips are taken by 
plane. His great ambition is to become 
sufficiently wealthy to own a yacht.” 

+ * 7 


Dorsey Hines, 200% 


DORSEY HINES, G. E. distributor 
in Baltimore, was out at Nela Park 
during our visit, and reported sales 
for 1933 double those of 1932 (equiva- 
lent period). Can’t tell him it isn’t 
going to be a banner year for refrig- 
eration. 

Saw also such old and tried friends 
as FRANK CORLISS, W. M. TIM- 
MERMAN, FRED BOLLMEYER, and 
GEORGE STRAIGHT. P. B. ZIM- 
MERMAN, WALTER LANDMESSER, 
and HARRY MEALEY were all out of 
town. 

Frank says his biggest worry these 
days is keeping up with orders for 
water coolers. As is the customary re- 
port these days, production isn’t 
geared up to keep pace with demand. 

* * . 


| Busy Mr. Trostler 


the | 


Another very busy man who spends 
some time working in Cleveland is 
A. A. TROSTLER, manager of the 
new Majestic factory branch in De- 
troit. He handles Cleveland territory, 
too. 

Every day a truckload of Majestic 
merchandise leaves the factory in Chi- 
cago and arrives in Detroit. And Mr. 
Trostler moves the shipment before 
the next truckload arrives. His stocks 
at Detroit and Cleveland are prac- 
tically negligible. 

Many of the same gang of workers 
who were connected with the old De- 
troit Majestic distributorship are now 
reporting daily to Mr. Trostler. 
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“KELVINATOR DEALERS 


make another Announcement” 


Installed | Ay 


$ 
i 


dealers everywhere were 
hing. But those we did 


get —we are going to sell at the old prices. 


vinators in stock, 


While they last—all Kel 
bought at the old 
the old prices. The 


NEW PRICES 
“SUBJECT TO 
FURTHER INCREASE 
‘WITHOUT — 


1 Mele OS Nia Sesne aaah agit 4 NN oe a 


saving is yours—! 
you want. There are 
had better not wait long 
ew prices subject to fur- 


this price increase was 
of the rise in commodity 
been as much as from 22 
on many materials used 


not many—so you 
aS J 
before coming in. N 


his price increase, We he ReDisCo Plan. 


Jvinators a the fac- 


e 
y could deliver — which was not 


and Address Here) 


n anticipation of t 
ordered as many K 


(Dealer’s Name 


N THE left is a reproduction 
() of an advertisement that will 
appear in hundreds of newspapers all 
over the country this week. 


Read the copy. Behind it is a policy 
of dealer cooperation which has made 
the Kelvinator franchise so valuable 
to Kelvinator dealers. 


Since the first announcement of Kel- 
vinator’s policy on prices, which was 
made the last of March, Kelvinator 
dealers have been “partners” in all 
developments. They have been given 
the opportunity to cash in to the fullest 
extent on a decided advantage over 
competition. The results speak for 
themselves. 


In April, 30,116 units were shipped 
—the largest month’s business in 19 
years. And Mayestablished a new, all- 
time high record with 43,357 units. 
At the time this is written, it seems 
likely that June orders will surpass May. 


Experience this Spring has proved, in 
more ways than one, that Kelvinator 
is the most desirable franchise in the 
industry. Letus tell and show you why. 
* Ww w 
KELVINATOR CORPORATION 


14245 Plymouth Road, Detroit, Michigan 
Factories also in London, Ontario, and London, England 
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MAJESTIC DEALERS 
REUNION ON JULY 5 


CHICAGO—A reunion of Majestic 
refrigerator and radio dealers from all 
parts of the country will be held by 
the Grigsby-Grunow Co. on July 5 at 
the Drake hotel here. Many of the 
visiting dealers will be the winners of 
a dealer contest held by Majestic from 
Jan. 15 to June 15, in which all ex- 
penses for the trip were awarded to 
successful participants. 

Dealers taking part in the contest 
were awarded points, in the form of 
mileage coupons, based on dollar vol- 
ume of sales. Those not winning suffi- 
cient mileage to cover all expenses 
were given the privilege of applying 
their credits on their expenses for the 
trip. 

Features of the day will include an 
escorted tour of the Majestic factories, 
an evening banquet followed by a 
Mardi Gras, a series of performances 
by various entertainers, and a dance. 


CLARK & JONES AND A. & P. 
SPONSOR WEEKLY TEAS 


BIRMINGHAM, Ala.—Sales Man- 
ager B. C. McCoy, Jr., of Clark & 
Jones, Inc., Kelvinator distributor 
here, has made an agreement with 
the Atlantic & Pacific Tea Co. of this 
city whereby the two organizations 
are holding weekly teas at the refrig- 
eration distributorship for the women 
of Birmingham. 

At the “Home-Makers’ Teas,” the 
women first play bridge, then witness 
a cold cookery demonstration given by 


Misses Odell Stewart and LEarlien 
Hutcheson, home economists of the 
distributorship. 


Auditorium on the second floor of 
the Clark & Jones building has a seat- 
ing capacity of 400, and has been filled 
almost to capacity for the teas. 


Utility Requires 5 
Evening Calls 
Each Week 


LOS ANGELES—Because a survey 
made by the Southern California Edi- 
son Co. here showed that 40 per cent 
of its electrical appliance sales were 
made after regular working hours, the 
utility now requires that its salesmen 
make at least five evening presenta- 
tions each week. 

The survey, made between January 
and August of last year, showed that 
the utility’s 19 salesmen closed a total 
of 1,046 major appliance sales during 
the eight-month period, and that of 
this number, 634 were made during 
working hours, while 412 (40 per cent) 
were closed after 5 p. m. 

Of the total, 402 (39 per cent) were 
made to housewives alone, while only 
91 (8 per cent) were made to husbands 
alone. Remainder were made with both 
members of the homes present, accord- 
ing to H. C. Rice, appliance sales 
manager. 

Six of the sales force were classed 
as “star” salesmen because of their 
longer selling experience; the other 13 
men were recognized as Class B sales- 
men. The star salesmen made 570 of 
all sales made during the_ eight 
months. Of this number, 278 (49 per 
cent) were after-hour sales. Class B 
men sold only 134 units, or 29 per cent, 
after regular working hours, the 
survey showed. 

Class A salesmen made only 26 per 
cent of their sales to housewives alone. 
Class B men made 54 per cent of their 
sales without husbands being present. 


SALES SUPERVISOR 


RIVERSIDE, Ill.—G. E. Brothers 
has been appointed sales supervisor of 
the Riverside Electric Co., General 
Electric dealer here. 


MERCHANDISING LAW 
IN KANSAS INVALID 


(Concluded from Page 1, Column 2) 
far in increasing the demand for their 
service. These activities, it was held 
by the court, were regular, legitimate, 
and within the constitutional rights of 
the corporations. 

“With no feature of public welfare 
actually involved, the conclusion surely 
must follow that to deprive these 
plaintiffs of an implied power and 
privilege incidental to their general 
business is unreasonable, arbitrary, 
unjust, and oppressive,” the opinion 
states. 

“Other individuals, firms, and cor- 
porations can engage in merchandis- 
ing these appliances, but this particu- 
lar class cannot. They are deprived of 
the equal protection of the law. We 
therefore conclude that the act is un- 
constitutional as being in violation of 
the fourteenth amendment of the con- 
stitution of the United States.” 


10,000 ATTEND COOKING 
SCHOOL IN WEST 


LOS ANGELES — Ten thousand 
women attended the cooking school 
recently staged here by George Belsey 
Co., Ltd., General Electric distributor, 
the Los Angeles Herald-Express, and 
Safeway Stores. 

To advertise the school, which was 
held in the Philharmonic Auditorium 
in the heart of Los Angeles, 100,000 
handbills, carrying the name of the 
G. E. range and Distributor Belsey, 
were distributed. In addition, more 
than 100 in. of publicity for the range 
and distributor were obtained in the 
pages of the Herald-Express; and par- 
ticipation in the school gave the dis- 
tributor exclusive representation on 
the stage. 


THERE’S THE FEATURE THAT | 


competition. 


Here is the most _sensa- 
tional sell eature 
ever thought in EC. 
TRIG REFRIGERATION 
«+. the most sensational 
advance in cabinet de- 
fier since the first ice- 

»x was brought out... 
@ feature eo self-evident, 
ea new oOo convenient 

ad helpful that every 

ousewife. after one 


refrigerator 
“usable” 


space, 
of “feeling around” for small, hard-to-find 


The Shelvador doesn’t need explaining. 
One glance and the story is told. 
show-room and show-window feature! 
With the Shelvador you're a mile ahead of 
You have something every 
housewife wants in her new electric refriger- dor 
ator or is sorry she hasn't in her present one. 
Increases “Usable” Capacity 50% 
Shelvador actually 
“larger” 


What a 


makes the ‘“‘small” 
by increasing the 
It saves the annoyance 


CLINCHES 
THE SALES 


SHELVADOR 


» PATENT 18698922 


This new and exclusive patented feature is the most 
sweeping victory in the field of electric refrigerator sales 


Only Crosley Offers It 


And remember—only the Crosley Electric 
Refrigerator can use the Shelvador; for it 
is an exclusive, patented Crosley feature. 
Insulation is not sacrificed in the Shelva- 
the exterior of the door is extended to 
permit the use of a standard thickness of 
insulation. 


In addition to the Shelvador, the Crosley 
Electric Refrigerator—famous last year for 
its trouble-free, service-free operation, has 
been refined in several points to make it 
even better. 


See your nearest Crosley dis- 


objects puts them where they are 
glance will say: **That's 7. 
ant anaes Renal” easily reached. 


2 NET contents — 3'4 
MODEL D-35 cubic feet. Shelf area 
8 squarefeet. Overall Dimensions: Height, 50°"; 
Width, 23°, °'; Depth, 
24” ;LegHeight, 1074” 
No. ice trays, 2; No, 
ice cubes, 42. 


MODEL D-45 


NET contents — 414 
cubic feet. Shelf area— 
10.6 square feet. Overall Dimensions: Height, 567%"’; 
Width, 237"'; Depth, 
24” ;LegHeight, 1074” 
No. ice trays, 3; No. 
ice cubes, 63. 


tributor or write direct to factory. 


MODEL D-60 REP yeies 


square feet. 


Overall Dimensions: Height, 57)5"’: 


idth, 29'9”; Depth, 
25%"; Leg Height, 
103,”; No. ice trays, 
3; No. ice cubes, 63. 


ALL PRICES INCLUDE DELIVERY..INSTALLATION..ONE\ YEAR FREE SERVICE 


Montana, Wyoming, Colorado, New Mezico and west, prices slighily higher. 


The Crosley Radio Corporation - Cincinnati 


POWEL CROSLEY ,Jr., President. Home of *‘the Nation's Station"-WLW 


Pe, PEAR erp ge 
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WITH SHELVADOR 


U 8. PATENT 1898922 


2 Industries File 
Fair Practice 


Codes 


(Concluded from Page 1, Column 5) 


parties who can show that they have 
definite interest in that industry will 
be permitted to state their views. 

Labor, industrial, and consumer ad- 
visory boards will work with the ad- 
ministrator or his deputy, to insure 
consideration of the code from all 
angles. Representatives of a special 
unit of the administration will be on 
hand to supply data or investigate 
facts presented by an_ industry’s 
spokesmen if the administrator or 
deputy desires. 

Officials have made it clear that the 
government will not set minimum 
wages for all classes of workers. It 
will, instead, endeavor to decide 
whether the wages provided by an in- 
dustry’s code are sufficient to provide 
a living for the laborers in question. 


President’s Approval 


Having been approved by the deputy 
and the chief administrator, each code 
will then be sent to the President. 
After his approval, the code becomes 
an industry’s official set of trade prac- 
tices, and its provisions will be en- 
forceable by law. 

If an industry member does not 
abide by the terms of its code, the 
President may license other members 
of the same industry and refuse the 
dissenter the right to operate. It is 
not expected, however, that much use 
will be made of this measure by the 
President. Others less drastic will 
probably be more often employed. 


National Recovery Board 


A National Industrial Recovery 
Board, consisting mainly of cabinet 
members or their representatives, to 
pass upon the codes submitted by all 
industries was organized June 19. 

At its first meeting, the committee 
agreed that its chief task should be 
that of promoting cooperation by in- 
dustries in increasing employment, 
and in preventing price rises out of 
line with the increased wages of 
workers. 

General Johnson has 
pointed six assistants and directors to 
aid in applying the act’s provisions to 
the fields of industry, labor, law, re- 
search, and labor advisory matters. 
Organization of the Labor Advisory 
Board and the Industrial Advisory 
Board has been completed, and selec- 
tion of personnel for the Consumers’ 
Advisory Board is under way. 

Each of these boards will select a 
group of persons in its own field to be 
present at each code hearing in which 
those persons are interested. It will 
be the duty of these appointees to ad- 
vise the deputy during the course of 
the hearing. 


Procedure for Hearings 


Having completed a hearing on one 
industry’s code, each deputy adminis- 
trator—six of which have been ap- 
pointed—-will then pass on to the hear- 
ing of another industry when the code 


already ap- | 


of the first has been completed. In no | 
case will a deputy be permitted to pre- | 


side over the hearing of an industry 
in which he is personally interested, 
according to General Johnson. 

When a deputy has conducted the 
hearing for one industry and moves on 
to another, he will leave in charge 
of the first a small force to handle 
matters arising from that industry's 
association with the government. 


Advisory Committee 


Duties of the Long-Range Economic 
Planning Committee, composed of 
business leaders called to Washington, 
D. C., by Secretary of Commerce 
Roper, are not primarily concerned 
with the workings of the Industrial 
Recovery administration. 

Rather, the group will advise the 
Department of Commerce concerning 
the latter’s operations, and will aid in 
the making of studies from which may 
emanate general policies for the con- 
duct of various businesses over a long 
period of time. 


INDUSTRY TO MEET 
IN DETROIT JULY 6 


(Concluded from Page 1, Column 5) 


ties for the conference and to be host 
at a dinner for the entire assemblage 
Thursday evening. The meeting will 
be held in the air-conditioned auditor- 
ium on the first floor of the Maccabees 
building at Woodward and Putnam 
Sts. in Detroit. 

In preparation for the conference, 
G. M. Johnston, chairman, and Louis 
Ruthenburg, consultant of the Nema 
Refrigeration Division, met with the 
officers and headquarters staff of the 
association in New York City last 
week and drew up a tentative draft 
for the “Code of Fair Practice” which 
is one of the essential elements in 
the operation of the industrial recov- 
ery law. 

The officers and a_ specially ap- 
pointed committee of the associa- 
tion have already had considerable 
contact with the authorities in Wash- 
ington, D. C., and have obtained a 
working knowledge of the govern- 
ment’s plans for putting the law into 
operation. 

As the result of these conferences 
with responsible officials, a fairly com- 
prehensive impression can be given as 
to recessary procedure and require- 
ments. 


Misconceptions of Law 

Reports from Washington, D. C., re- 
garding the procedure which is being 
mapped out and the plans which are 
being made to coordinate the control 
of hours of labor, minimum wages, 
prices, etc. in various industries, indi- 
cate that business men generally have 
arrived at many misconceptions of the 
law. In spite of the enormous com- 
plexity of the problems involved in 
carrying out the broad purposes of the 
measure it appears that the authori- 
ties have a clear conception of their 
duties and a strong determination to 
avoid certain pitfalls and abuses 
which heretofore have been considered 
inseparable with government control 
of business. 


Relation to Electrical Industry 

Since it is the announced intention 
of the government to work largely 
through industry and trade associa- 
tions and to depend upon the coopera- 
tion of business men to work out the 
details of the rules and regulations 
for their own control, one of the im- 
portant questions for discussion at the 
Detroit conference will be the relation 
of refrigeration to the electrical indus- 
try as represented by the National 
Electrical Manufacturers Association. 
In communications which have been 
published in the News during recent 
weeks the question has been raised as 
to the suitability of Nema as spokes- 
man for the electric refrigeration 
industry. 


Evans Leads Fight 

Thomas Evans, president of Mer- 
chant & Evans, Philadelphia, Pa., has 
taken the lead in opposing the indus- 
try’s affiliation with electrical in- 
terests and in proposing that an in- 
dependent association be _ formed. 
While the industrial recovery bill was 
under consideration by Congress and 
before its final passage, Mr. Evans 
proposed that ELectric REFRIGERATION 
News call an industry conference in 
order to provide for a free expression 
of opinion and to insure that adequate 
attention be given to the interests of 
the small manufacturers in the field. 

In answer to the proposal by Mr. 
Evans, the News pointed out the de- 
sirability of giving the Nema group 
an opportunity to present its case be- 
fore any decision was made in the 
direction of a new organization. At 
the same time the News submitted the 
situation to the Nema Refrigeration 
Division at the regular meeting held 
in Hot Springs and advised that Nema 
call such a meeting for a full consid- 
eration of the industry’s needs and 
requirements. The net result of the 
various proposals is that the meeting 
has now been called by Chairman 
Johnston and that the News will act 
as unofficial host. 


Administrator Johnson’s Military | 
Plans Halted by President 


WASHINGTON, D. C.—Hugh John- 
son, whom President Roosevelt recent- 
ly appointed administrator to carry out 
terms of the National Industrial Re- 
covery Act, is “an industrial corporal 
instead of a general,” according to 
Paul Mallon, veteran Washington cor- 
respondent. 


Writes Mr. Mallon: 

“It seems the ex-General jumped 
into the coordinating business as if he 
was still running the army. He ripped 
the country into sections with his own 
pocket knife. He named old army pals 
as deputy assistant and administrators. 
Division chiefs were chosen without 
consulting any politicians. 

“It was purely a one man _ show. 
That is it was until Mr. Roosevelt 
heard about it. 

“That is the real inside reason why 
Mr. Roosevelt suddenly selected a 
committee from his cabinet to take 


Commerce Secretary Roper and In- 
terior Secretary Ickes. Roper. is 
handling the industrial setup offstage. 
Ickes controls the public works fea- 
ture, although no one is supposed to 
know about it. 

“Johnson is not permitted to turn 
around without asking them. 

“The restraint is naturally irksome 
to him. He called a cabinet commit- 
tee meeting recently to get authority 
to do something of no importance. 
Afterward he whispered to Roper that 
the arrangement was silly. He sug- 
gested they only call meetings on im- 
portant matters. 

Roper cautioned him 
president’s orders. Johnson 
antly agreed. 

“If Johnson has any idea of resign- 
ing, he has suppressed it. As a good 
soldier he can take orders as we!l as 
give them. His personality somewhat 
resembles that of Dawes. He is an 


about the 
reluct- 


charge of things. The bosses now are ! ideal man for his job.” 


| 
| 


oka 


OE eee) ape Leal ital 7 aii a A aia” Sli ein si a Oa ae las ys aaah LE ls pte en or dL toa it pele eee Ay 
ee es Bee rt ne ee en aS Soe IY Mei Ae Oe Pe = gS SRR” SW be Me oe Se Tg Me SERN IR SON RRS SV SRAM ETT PAC RMI TEPER SPER (SF Dee EO MO Ie SER eter eRe ee 
rit moat Ree Ms “un as Gap ee SANS OT S Wg SRR RR ACE 2 SBR Ns ts a Pas ee 1 eae tke ye SEAT Sir a. aoe i te * we: ce it ate, ee te se ph eRe via Satie d tk hi hear i Nae ei oe / ASE PE A Tatts fw fg Rh SE a a = a i eI 
ete Pas: ope a Ey ee ee ce GEARS pst 37 otic Be <2 % Ss cam fl ep a ies Z tes be vee eras set ne oa ? os ce 2 Vera de AL RS : ARI Se 2 ‘Sees r au Sati ee a ene < Ae AS Sens ae ate a eevee rah Be BR a ee 
2 OTS Seelt ‘ i 3 oe ae head ae Lo | ae =i esas tS. eam.) ee te Sopa. SR Se. Se Smee AA ae ee MRNA LIS SENS bee oe sea SMe 7 1 RMR UES Ble! (RL oe fo ee oc at roo ae eam A 
er « ve ‘ - ‘ ‘ ‘ } 2 . . ‘ ” . ‘ i i ak i 0 SS ene oe ee a rr ee weeny PR ae 
a ug . t ‘ % : - . . . seh bs * i t ae o ee “ > ee 
z a ak lia x - Ce, ne ae r 2 . 
ee 5s Sessa ee a ee ne ————————————————— iteieeeaiine , _ 
a ee a a a ce 
apa ee ee ee P| ae 
Bi | ' 
| | 
j 
{ 
3 
: 
5 
a ef 
a ; 
. — 3 
Ee eg ‘ 
-_ | 
fe i 
2 ae 
j 
an ah ; 3 
a: ea 
oir ae ce 
oa | P 
ae : % be ‘ a ‘ 
ee OF : a F 
a —_ «. ee * . 
be tae, ee aa = - al ps 
es \ fren, \ 7: Se 
es / SEN eR d 
ae ~~! oe . og 1 as 
oy ne ee vat ae ee E 
Bs i i 
is Shins, ; i n e 
= 3 . P) * | 
a5. > ae y yo 2» ; ; | 
| 4 » | eerey | | 
ae ® | i = 
‘ag — & ry y oe | 
oT. aa a 
is ee S| ee Zz | 
: BF: 4 e ; y a SS Ml | * | 
| >. |  Teeeia |] ‘Y \\SS oe | ; 

. a | eS : SS a, 3 
oe a, a re | ee i Ny kL | 
alae ee SS =! -- 7 a fr OS , Leg 
pe : — ue os | 

tate fae xf i EY i f : — | 
se : j 
ave { = : ro = at 
. € ey. ee in 
iia . a hs es ween 
ee a es NSIS re Me | 
ss P es g i eee. - 
a wn ' by . ; ei i 7 ¢ | 
Tae eo tig sank 6 Bberc~,. Sie = ., ee ee 
pei 4 Le: | ‘ 
. Mer ae : 
j = ; 
: a o fe P| 
#- | rc Cs 
“ . - P 
* 
t ¥ _ nly 
’ ia 
ee | 
| 
ee | 
q "7 zs e _ P= a , = 
= a aaa e 5 one 
- , SHELY, = sSHELD, 4 nT SHEL ; 
ee: eet % Sip] co aa 4 
aichitns Civile , -~ fi = i : ‘ 
sical = PS ib | /* aes | 
f F - : me Ne ¢ _ e bi 
5 ~ om | = : i 
Pe el / a j ; ‘ si 
re be . “ od Sites 
i ia . eens i ae ] oe | 
Ci 
Po 
| 
€ROSLEY REERIGERAFOR | 
* o ; i e l P - .- 
=, om art m * eae ee eee 2 Ar a En ace’ et _- : R as 7 Wb ey : i Seer = ss Se Pi ee as a ar ae ee _ - ¥ ee 2055 aan ae ip J a ‘< is 
Co ggg aS Nem beg Pee ecg Me ML gt BER ne geo nf hy ea ee Oe Cees | Fike Fees 3 : : brat ade 
EF or ee ai are, See es are 4 
7 7% es the _ ‘te fe 
a 


a 


—: 
eS Se eee 


3 
1 
; 7 
; 
) $ 
l ‘ 
> . 
ra 
4 5 
) 
bs 
" 
¥ 
: 
5 
; 


— | 
ae: Oat 


Lyvires You 


To Make Yourself Comfortable Here Between Visits To 


A CENTURY OF PROGRESS 


Majestic Exhibits at A Century of Progress 


Majestic radios and refrigerators are on display at many points at the Century 
of Progress exposition. In addition to the main Majestic exhibit in the Elee- 
trical Building (Central Station Industries Exhibit), you will find Majestic 
products displayed as follows: Model Kitchen, in Central Station Industries 
Exhibit; Porcelain Enamel Parade and Women’s Architectural Club Exhibit, in 
General Exhibits Building: Cape Cod, Pullman, and Fair View Cottages, in 
National Poultry Show Group: Rostone House and House of Tomorrow, in 


Home and Industrial Arts Group; Container Corporation Exhibit. 


CAPE COD COTTAGE PULLMAN COTTAGE 


ROSTONE HOUSE 


ae 


PErTRe I GessRe ATION 


EE ey a en EE ig 2 Ee rhs 


At 616 South Michigan Avenue, just north of the Stevens Hotel 
and most convenient to the north gate to Chicago’s great exposition, 
Majestic has opened its Downtown Guest Rooms, shown in the 


photograph, for the duration of A Century of Progress. 


You are invited to make these rooms a place of rest, relaxation, 
and refreshment, for yourself and your family ... to sink down in 
the easy chairs . . . to use freely any of the facilities provided, for 
handling correspondence or telegrams, for making reservations, for 
telephoning Chicago friends, or for arranging a specially conduct- 
ed trip to our factory. The Guest Rooms will be open weeks days 
and Sundays, until 9 P.M. Majestic hostesses will be in constant 


attendance. 


May we add that all dealers—-and their families and friends—are 
welcome. Majestic extends its hospitality to the entire industry 
... and most cordially urges you to feel entirely free to accept this 
invitation. 


GRIGSBY-GRUNOW COMPANY. 5801 Dickens Ave., Chicago. 
Wabash and Wacker Drive, Chicago. 6165. Michigan Ave., Chicago. 


and 
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General 


Johnson Issues Bulletin on 


Codes of Fair Competition 


WASHINGTON, D. C.—In a bulletin 
issued June 20, General Hugh S. 
Johnson, administrator of the Na- 
tional Industrial Recovery Law, pre- 
sented those principles by which the 
national recovery administration will 
be guided in its consideration of codes 
of fair competition submitted by trade 


associations, industries, and labor 
groups. Contents of the _ bulletin 
follow: 


1. This bulletin is intended to inform 
all trade associations, industrial and 
labor groups how to proceed to secure 
the benefits of the National Industrial 
Recovery Act. In his statement upon 
the signing of the act the President 
said with reference to prompt submis- 
sion of codes of fair competition: 

“This organization is now prepared 
to receive proposed codes and to con- 
duct prompt hearings looking toward 
their submission to me for approval. 
While acceptable proposals of no trade 
group will be delayed, it is my hope 
that the 10 major industries which 
control the bulk of industrial employ- 
ment can submit their simple basic 
codes at once and that the country 
can look forward to the month of 
July as the beginning of our great na- 
tional movement back to work.” 

This bulletin covers the procedure 
necessary to comply with the Presi- 
dent’s suggestion. 


MAJOR INDUSTRIES 
TO RECEIVE PRIORITY 


2. The national recovery administra- 
tion will receive proposed codes at any 
time after this date at its office in the 
Department of Commerce building, 


Washington, D. C. Codes may be sub- 
mitted by mail and will be promptly 


examined and associations or groups 
submitting them will be given such 
suggestions as are appropriate for 
further action. 

Consistent with the President’s state- 
ment, the major industries will so far 
as practical have the first attention of 
the administrator. 

As soon as the proposed code is put 
in proper form, after consultation with 
those submitting it, due public notice 
will be given of a date for a hearing 
on the code, and at such hearing rea- 
sonable opportunity to be heard will 
be given to all interested parties, in- 
cluding all affected labor groups, and 
representatives of consumer organi- 
zations, the trade associations or 
groups submitting codes and any es- 
sential minority thereof, other con- 
cerns not members thereof, and per- 
sons engaged in other steps of the 
economic process whose service and 
welfare might be affected by the ap- 
proval of the proposed code. 

This hearing will be held by a per- 
son designated by the administrator 
and there will be present, to advise 
that person, experts in the industry 
under consideration and the labor per- 
taining thereto, who will be chosen 
under the supervision of the Secretar- 
ies of Commerce and Labor, respec- 
tively. All other persons or concerns 
whose cooperation is desirable in con- 
nection with the proposed code shall 
be entitled to attend such hearings. 

3. After such a hearing the proposed 
code may be modified at the sugges- 
tion of the administration or other- 
wise and as so modified, if it is agreed 
to by representatives of the associa- 
tion or group presenting it, and 
ratified by such association or group 
under such conditions as the adminis- 


tration may prescribe, it will be pre- 


SE 


THESE C.1.T. LOCAL OFFICES WILL 
WELCOME YOUR INQUIRY 


Akron - Albany ~ Altoona — Amarillo 
Asheville — Atlanta ~ Augusta ~ Baltimore 
Bay Shore ~~ Beaumont ~ Beckley 
Binghamton ~ Birmingham ~ Boston 
Bridgeport — Bronx ~ Brooklyn — Buffalo 
Camden ~ Charleston ~ Charlotte — Chicago 
Cincinnati-Clarksburg—Cleveland—Columbia 
Columbus ~ Dallas ~ Dayton ~— Denver 
Des Moines ~ Detroit — El Paso — Erie — Fort 
Wayne ~ Fort Worth — Fresno ~ Glens Falls 
Greensboro ~ Greenville — Hagerstown 
Harrisburg — Hartford - Hempstead — Houston 
Huntington ~ Indianapolis — Jacksonville 
Jamaica — Jamestown — Jersey City — Johnson 
City — Kansas City — Knoxville — Lexington 
Lincoln — Little Rock - Los Angeles 
Lovisville — Manchester - Memphis - Miami 
Milwaukee — Minneapolis — Montgomery 
Montpelier—Mt. Vernon~— Nashville -Nework 
New Hoven ~ New Orleans — New York 
Norfolk -Oklahoma City -Omaha- Orlando 
Paterson - Peoria = Perth Amboy 
Philadelphia ~ Pittsburgh — Portland, Me. 
Portland, Ore. - Poughkeepsie — Providence 
Raleigh — Reading ~- Reno ~ Richmond 
Roanoke ~ Rochester — Sacramento 
St. George — St. Lovis — Salt Lake City — San 
Antonio = San Diego - San Francisco 
San Jose ~ Scranton — Seattle — Spokane 
Springfield — Stockton - Syracuse — Tampa 
Toledo — Tucson ~ Tulsa - Utica — Washington 
Watertown - Wheeling - White Plains 
Wichita - Wilkes-Barre — Youngstown. 


sented to the President for his ap- 
proval or disapproval or suggested 
modification, and when finally ap- 
proved by the President, it shall have 
the effect prescribed by the National 
Recovery Act. 


~ With 25 Years’ 
Experience 


C.1.T. KNOWS 


REFINEMENTS OF CODES 
TO BE STUDIED LATER 


TO BE STUDIED LATER 

4. In order to carry out the Presi- 
dent’s suggestion as quoted in para- 
graph 1 and to effect an immediate 
reduction of unemployment and in- 
crease of mass purchasing power, 
trade associations or groups are in- 
vited to submit without delay a basic 
code covering only such agreements 
as are consistent with the policy of 
the act, respecting maximum hours 
of labor, minimum rates of wages and 
such means as each industry may find 
necessary to protect its constructive 
and cooperating majority from the 
wasteful and unfair competition of 
minorities or recalcitrants. 

Additions, modifications and refine- 
ments of such basic codes will be con- 
sidered later upon application by such 
associations or groups. 

5. The act requires that certain pro- 
visions found in subsection (a) of 
section 7 shall be included in every 
code and therefore no application for 
the approval of any basic code will 
be received which omits or modifies 
these mandatory provisions, which are 
as follows: 

Every code of fair competition, 
agreement and license approved, pre- 
scribed or issued under this title shall 
contain the following conditions: 

(1) That employes shall have the 
right to organize and bargain collec- 
tively through representatives of their 
own choosing, and shall be free from 
the interference, restraint of coercion 
of employers of labor or their agents, 
in the designation of such representa- 
tives, or in self-organization or in 
other concerted activities for the pur- 


FINANCING 


C.1.T. has successfully financed the sale on credit of several bil- 
lions of dollars worth of diverse products. In the mechanical 
refrigeration field its experience extends back many years; in fact 
some of the best known companies in the business have been 
clients of C.1.T. since the early days of the industry. 


At this time more than ever we believe the refrigerator merchant 
needs C. |. T.’s daily cooperation so that credit will be given to the 
right people, collections will be followed through properly, and 
costly mistakes avoided. We ask you to appreciate the value of 
our long experience because it has taught us how to get results. 


Today our Refrigerator Financing Service is at its highest degree 
of efficiency. Every task is carried through on the ground by well- 
trained men in our local offices. C.1.T. Plans cover approved types of 
mechanical refrigerators and water coolers, as well as electric ranges 
and air conditioning equipment. Phone our nearest office for a C.1.T. 
field man. Have him explain what C.1.T. Service can do for you. 


C.LT. CORPORATION 


NEW YORK — CHICAGO — SAN FRANCISCO 
Completely Functioning Local Finance Offices in the Principal Cities 


A Unit of COMMERCIAL INVESTMENT TRUST CORPORATION — CAPITAL AND SURPLUS OVER $70,000,000 


. 
Correction 
Western Union 
Philadelphia, Pa. 
June 26, 1933. 
Editor: 

Will you please publish for me a 
correction in the second numbered 
paragraph in memorandum of sugges- 
tions for refrigeration code appearing 
in your last issue by changing the 
figure 25 per cent inserted in error to 
a question mark stop I am sorry the 
mistake occurred which was entirely 
my fault but I did not want to make 
any definite suggestion of factory 
profit percentage. 

THOMAS EVANS. 


pose of collective bargaining or other 
mutual aid or protection; 


INITIATIVE MUST COME 
FROM INDUSTRY ITSELF 


(2) That no employe and no one 
seeking employment shall be required 
as a condition of employment to join 
any company union or to refrain from 
joining, organizing, or assisting a 
labor organization of his own choos- 
ing; and 

(3) That employers shall comply 
with the maximum hours of labor, 
minimum rates of pay, maximum ma- 
chine-load of employes and other con- 
ditions of employment, approved or 
prescribed by the President. 

6.—It is not the function of the na- 
tional recovery administration to pre- 
scribe what shall be in the codes to be 
submitted by associations or groups. 
The initiative in all such matters is 
expected to come from within the in- 
dustry itself. Neither is it the purpose 
of the administration to compel the 
organization of either industry or 
labor. 

Basic codes containing provisions re- 
specting maximum hours of labor, 
minimum rates of pay and other con- 
ditions of employment, which are in 
themselves satisfactory, will be sub- 
ject to approval, although such condi- 
tions may not have been arrived at by 
collective bargaining. 

7.—In preparing basic codes the 
following principles should be given 
consideration: 

(a) Basic codes provisions relating 
to maximum hours may involve ap- 
propriate consideration of the varying 
conditions and requirements of the 
several industries and the state of em- 
ployment therein. An average work 
week should be designed so far as pos- 
sible to provide for such a spread of 
employment as will provide work so 
far as practical for employes normally 
attached to the particular industry. 

(b) Minimum wage scales should be 
sufficient to furnish compensation for 
the hours of work as limited; suffi- 
cient, in fact, to provide a decent 
standard of living in the locality where 
the workers reside. 

(c) Conditions of employment should 
contain necessary safeguards for the 
health and safety of the workers and 
for stabilization of their employment. 

(d) The following principle empha- 
sized in the President’s statement 
should be recognized and adhered to: 

“IT am fully aware that wage in- 
creases will eventually raise costs, but 
I ask that managements give first con- 
sideration to the improvement of oper- 
ating figures by greatly increased 
sales to be expected from the rising 
purchasing power of the public. That 
is good economics and good business. 

“The aim of this whole effort is to 
restore our rich domestic market by 
raising its vast consuming capacity. If 
we now inflate prices as fast and as 
far as we increase wages, the whole 
project will be set at naught. We can 
not hope for the full effect of this 
plan unless, in these first critical 
months, and even at the expense of 
full initial profits, we defer price in- 
creases as long as possible.” 

In the drafting of codes, attention is 
especially directed to this suggestion 


| by the President that the recovery ad- 
ministration can not be effective un- | 


group proposing a code should be pre- | 


less the consumer’s buying power is 
protected. There will be full protec- 
tion for the consumer. The codes 
should recognize the interest of the 
mutual aid or protection; 


MUST BE REPRESENTATIVE 
OF ENTIRE INDUSTRY 


8. At the hearings described in para- 


graph 2 every trade association or | 


pared to establish by evidence the re- 
quirements of section 3 (a), clause 1, 
of the act, which provides: 

“That such associations or groups 
impose no inequitable restrictions on 
admission to membership therein and 
are truly representative of such trade 


| or industries or subdivisions thereof.” 
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And of section 3 (a), clause 2, of 
the act, which provides: 

“That such code or codes are not de- 
signed to promote monopolies or to 
eliminate or oppress small enterprises 
and will not operate to discriminate 
against them, and will tend to effectu- 
ate the policy of this title.” 

9. It is the purpose of the act to en- 
courage a voluntary submission of 
codes of fair competition and the pro- 
cedure offered by these provisions for 
basic codes is intended to simplify 
and expedite this process. But in the 
event that codes of fair competition 


are not voluntarily submitted, atten- 
tion is invited to other pertinent pro- 
visions of the act. 

It is provided in section 3 (d) of the 
act that the President upon his own 
motion, or if complaint is made, may 
after public notice and hearing, pre- 
scribe a code of fair competition for 
a trade or industry or subdivision 
thereof. Section 3 (d) reads as follows: 

“Upon his own motion, or if com- 
plaint is made to the President that 
abuses inimical to the public interest 
and contrary to the policy herein de- 
clared are prevalent in any trade or 
industry or subdivision thereof, and if 
no code of fair competition thereof 
has theretofore been approved by the 
President, the President, after such 
public notice and hearings as he shall 
specify, may prescribe and approve a 
code of fair competition for such 
trade or industry or subdivision there- 
of, which shall have the same effect 
as a code of fair competition ap- 
proved by the President under subsec- 
tion (a) of this section.” 


MUTUAL AGREEMENTS 
TO BE ENCOURAGED 


In this same connection, attention 
should be directed to the requirements 
of section 7 (b) and (c), which read 
as follows: 

“(b) The President shall, so far as 
practicable, afford every opportunity 
to employers and employes in any 
trade or industry or subdivision there- 
of with respect to which the condi- 
tions referred to in clauses (1) and (2) 
of subsection (a) prevail to establish 
by mutual agreement the standards as 
to the maximum hours of labor, mini- 
mum rates of pay, and such other con- 
ditions of employment as may be 
necessary in such trade or industry or 
subdivision thereof to effectuate the 
policy of this title; and the standards 
established in such agreements, when 
approved by the President, shall have 
the same effect as a code of fair com- 
petition, approved by the President’s 
order under subsection (a) of section 3. 

“(c) Where no such mutual agree- 
ment has been approved by the Presi- 
dent, he may investigate the labor 
practices, policies, wages, hours of 
labor, and conditions of employment 
in such trade or industry or subdivi- 
sion thereof; and upon the basis of 
such investigations, and after such 
hearings as the President finds advis- 
able, he is authorized to prescribe a 
limited code of fair competition fixing 
such maximum hours of labor, mini- 
mum rates of pay and other conditions 
of employment in the trade or indus- 
try or subdivision thereof investigated 
as he finds to be necessary to effectu- 
ate the policy of this title, which shall 
have the same effect as a code of fair 
competition approved by the President 
under subsection (a) of section 3. 

“The President may differentiate ac- 
cording to the experience and skill of 
the employes affected and according to 
the locality of employment; but no 
attempt shall be made to introduce 
any Classification according to the na- 
ture of the work involved which might 
tend to set a maximum as well as a 
minimum wage.” 

Under the foregoing provisions of 
the act if no code or agreement estab- 
lishing’ standards as to maximum 
hours of labor, minimum rates of pay, 
and conditions of employment has 
been approved by the President, the 
President is authorized under the fore- 
going section 7 (c) to prescribe a 
limited code upon the basis of such 
investigations and after such hearings 
as he finds advisable. 

(Signed) Hucu S. JOHNSON, 
Administrator, National Industrial 
Recovery Board. 

Approved by Daniel C. Roper, chair- 
man; Homer S. Cummings, Harold L. 
Ickes, Henry A. Wallace, Frances 
Perkins, Charles H. March, Lewis W. 
Douglas, John Dickinson, executive 
secretary. 


Harry Alter Returns 
From Western Trip 


CHICAGO—Harry Alter, assistant 
sales manager of Grigsby-Grunow Co. 
here, has returned to the factory from 
a trip through the West, where he 
held sales consultations with Majestic 
refrigerator and radio distributors and 
their sales staffs. Included in his 
itinerary were Los Angeles, San Fran- 
cisco, Sacramento, and Salt Lake City. 


PFISTER SELLS 102 UNITS 
IN 3 MONTHS 


NEW YORK CITY—Better than 
one Frigidaire a day is the selling 
record of Adam Pfister, salesman for 
the Long Island Light Co. Long 
Island, N. Y., who has a record of 102 
Frigidaire sales between Feb. 1 and 
June 1. 


ONE MAN MAKES ALL OF THE 
SALES IN TOWN 


ALEXANDER CITY, Ala.—During 
the first five months of 1933, 13 re- 
frigerators were sold in this town of 
4,519 people. All of the units were 
Westinghouse models, and all of them 
were sold by one man—Brady Wattley, 
salesman for Duncan & Son, Westing- 
house dealer here. 
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175 UNITS SOLD IN 
SOUTHERN DISTRICT 
AFTER BANK HOLIDAY 


JASPER, Ala.—The national bank 
holiday was in some degree responsi- 
ble for sales of 175 electric refriger- 
ators turned in by the Jasper branch 
of Alabama Power Co. in the utility’s 
recent selling campaign, believes H. O. 
Yelverton of the district office here. 
Quota assigned to his territory was 
24 refrigerators. 

Faced with the problem of selling 
24 boxes in an area composed largely 
of small mining towns; where Jasper, 
the largest town, had only 951 meters, 
and other places had as few as 31; 
with only seven display rooms outside 
of Jasper, the managers of which were 
expected to handle all phases of local 
utility operation as well as merchan- 
dising; and where 75 per cent of the 
population depends on coal mining for 
its living, officials of the utility had 
small hope of making quota. 

“There are four small cotton mills 
located in the district,” said Mr. Yel- 
verton. “The business secured from 
this source, however, is negligible. 

“The mining industry, which is the 
chief source of income for our cus- 
tomers, has been on a part-time oper- 
ating basis for five or six years. In 
the past two years many of the mines 
have closed down altogether and the 
others have reduced operations to one 
and two days each week. For a mine 
to operate three days a week now is 
an occasion for rejoicing.” 

Shortly after the campaign started, 
news of a bank holiday in Michigan 
filtered down to Alabama. It did not 
seem vitally important, according to 
Mr. Yelverton, until other states began 
to follow suit. Alabama at last joined 
the procession, plunging refrigeration 
sales down to nil. The Jasper branch 
produced just one sale during this 
time of discouragement. 

But with the reopening of the town 
bank, the attitude of the people 
changed almost overnight. 

“People in our little town of Jasper, 
who didn’t have a dime in the bank,” 
declared Mr. Yelverton, “seemed to be 
just as happy as the bank president 
himself when the one remaining bank 
reopened. People were happy because 
the latest onslaught of the depression 
had been repulsed and now it seemed 
that at last the turning point of the 
battle had been reached.” 

Refrigeration sales took a sudden 
leap upward. The company began sell- 
ing refrigerators at all hours of the 
day, and even on Sundays. 

“For the first time in my 15 years of 
selling experience,” Mr. Yelverton con- 
tinued, “there were more refrigerator 
prospects than we could see. One local 
manager called and requested addi- 
tional photographs of a certain model 
since he was unable to get the refrig- 
erator itself and said he believed he 
could sell the pictures for 25 cents 
each. Meter readers, linemen, service 
men, and cashiers all turned in sales.” 

Asked to explain the 175 refriger- 
ator sales made by his branch, the 
utility manager claimed he couldn’t 
tell why they happened. Something 
that came out of the reopening of 
banks, a combination of confidence in 
the future, change of heart, and an 
acceptance of mechanical refrigera- 
tion, was his answer to the problem. 


Mahony & Thompeon 


Sell G. E. to Driver 
En Route to Train 


BOSTON— It poor M. F. Mahony, 
merchandising manager for the elec- 
tric refrigeration department of Gen- 
eral Electric Co. in Cleveland, and W. 
l.. Thompson, G. E. distributor here 
ind “Man Hunt” winner, just $1.20 to 
ell a refrigerator, during Mr. Ma- 
hony’s recent visit to Boston 

A taxi was called to take them from 
the Boston showroom to the train. On 
crossing the sidewalk to the waiting 
cab, they saw the driver looking 
earnestly at a Monitor Top in the 
howroom window. 

My wife has wanted one of those 
things for years, but we can’t afford 

" he said. 

Whereupon the two high-powered 
les executives went into their act, 
while the meter went on ticking off 
dollars and cents. By the time the 
dial registered $1.20 the sale was made, 
the order signed, and the down pay- 
ment made with delivery promised 
the following morning. 


BANKRUPTCY ASKED FOR 
MAIZEWOOD PRODUCTS 


DUBUQUE, Iowa Involuntary 
bankruptcy proceedings against the 
Maizewood Products Corp., manufac- 
turer of refrigeration insulation, wall- 
board, and acoustical materials, have 
been instituted by three creditors of 
the firm. Action was taken in the 
U. S. District Court, Judge George C. 
Scott of Sioux City being named to 
adjudicate the matter. Operat’on of 
the plant was continued until recently 
when raw materials were exhausted. 


Perhaps one of the unfortunate things about an 
electric refrigerator is that you can't tell what it’s 
worth by examining its teeth, feeling its withers or 
stroking its ribs. You can't take it out for a run to 
hear its wind and watch its stride. 


Price is no measure of performance when all 
features and all qualities are claimed at all 
prices. There's no gauge by which one refrigerator 
may be compared with another. 


And evidently you dealers want one! 


We were surprised when we asked 157 of you, to 
find that practically all of you would like to see 
something done about it. To get a cross-section we 
asked Electric Refrigeration News for the names 
and they turned out to be big and little dealers all 
over the country, in all sizes of cities, handling all 
makes at all prices. 


With considerable vehemence 104 of them 
blamed the worst ills of the industry on price- 
cutting, misrepresentation and cheapness. Then 
137 said, ‘The establishment of standards of real 


JHE MOST EFFICIENT — 


COMMERCIAL INSULANT KNOWN 


performance would help maintain quality in the 
industry.’ Eighty-nine of this number believe this 
would prevent further price cutting. Eleven did 
not answer. 


These are not our opinions—they are yours. But 
for months Dry-Zero has been urging the establish- 
ment of a usable measure of efficient performance 
and permanence. For months the Dry-Zero lab- 
oratory has been operating day and night de- 
veloping information and establishing ratings for 
performance and permanence. Beyond all ques- 
tion it has been shown that every refrigerator will 
give better, more economical, more dependable 
service when insulated with Dry-Zero. 


An opportunity to work with engineers of any 
manufacturer is welcomed. And the unique Dry- 
Zero laboratory is open to anyone in the industry 
interested in better refrigeration. 


Dry-Zero Corporation, Merchandise Mart, 
Chicago, Illinois, Canadian Office, 687 Broad- 


view Avenue, Toronto. 


DRY-ZER 
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HENOMENON is a pretty big word. But it 
|. govee to describe the situation prevalent 
today among manufacturers of electric refrigera- 
tion equipment; i. e., they are falling further and 
further behind in their race to build enough 
machines to fill the unprecedented number of 
orders flowing into their offices. 


Westinghouse is more than 13,000 orders 
behind. Crosley has some 9,000 back orders 
piled up. Majestic is swamped with orders. So 
is Norge. The huge Frigidaire, Kelvinator, and 
General Electric plants—any one of which could 
probably turn out a million refrigerators a 
year—are having their vast capacities taxed for 
the first time in many moons. 


Factories Behind in Prodaction 


For several years now we have been reading 
and hearing that the big problem of industry 
is distribution and not production, that the 
latter problem has been completely licked. All 
industry has to do is figure out a way to sell 
its goods as fast as it makes them. In the light 
of present conditions that presumption would 
seem unassailable. 


Yet here is an industry which cannot make 
its product as fast as it is being sold to the 
public! And that, certainly, is phenomenal. 


Field Stocks Worried Industry 


Last year about this time almost the entire 
industry was worried about the magnitude of 
field stocks. Manufacturers had gone ahead on 
heavy spring production schedules, only to find 
that orders were by no means keeping pace. 
Some sales managers high-pressured unwanted 
numbers of refrigerators 
recalcitrant distributors and dealers; some ap- 
pointed droves of new retail outlets, and thus 


opened the door to chiseling and general chaos | 
among dealers; some pushed shipments into the | 


field on consignment; and still others moved 
surplus stocks through large retail outlets, like 
department stores, by cut-price sales. 


This year manufacturers were resolved not 
to get themselves involved in any situation so 


silent plants. It took even longer to get mate- 
rials and parts from suppliers who, not being 
forewarned, were certainly not forearmed. In 
short, the industry was taken by surprise. 


Today the universal question is: How long 
will it last? Will the heavy selling season run 
through July and into August? Powel Crosley, 
Jr., believes that his Shelvador refrigerators will 
still be going strong in September. Ray Cos- 
grove, manager of the refrigeration department 
of Westinghouse, figures that the market will 
need a shot in the arm by the first of August 
in order to keep going at top speed. “Mike” 
Mahony, G-E merchandising manager, expects 
the season to be considerably extended, but says 
some of his distributors have their fingers 
crossed. 


Most selling organizations, however, are re- 
fusing to look a gift horse in the mouth. The 
public wants electric refrigerators, and they are 
supplying that want as fast as they can get the 
goods. Some opportunists amongst dealers, 
unable to get merchandise from the manufac- 
turers they have been representing, have pur- 
chased refrigerators for resale from almost any 
source they could tap. 


Good Feeling in Industry 


That the industry seems hell-bent-for-election 
gratifies almost everyone in the business. Not 
since 1930 and 1931 has there been so much 
general good feeling among refrigeration men. 
Apparently the fly-by-nights have flown into the 
outer darkness and disappeared, for the boom 
has been confined to the more substantial manu- 
facturers thus far this year. With fewer fingers 
in the pie, there’s a bigger cut for everybody 
concerned. 


Because of the high spirits engendered by the 
industry’s present health and prosperity, no 
doubt, the rifts and quarrels so prevalent and 
persistent last year seem to have quieted down. 
Never have the omens for cooperation among 
the refrigeration industry’s widely diverse and 
variant factors seemed more favorable. The 
stage is apparently well set for the All-Industry 
Conference to be held July 6 in Detroit. 


THE GOVERNMENT AS A PARTNER 


ae is the executive partner of industry going 
to do with his big stick? Shall the electrical indus- 
try rush to Washington and grab hold of the stick, either 


into the hands of | 


tangled as the one which obtained last spring | 


because of their optimistic production schedules 
(one of the leading manufacturers built 93 per 
cent of its 1932 output during the first six 
months, and only 7 per cent in the last half of 
the year!). They began the year cautiously, and 
made few commitments to suppliers. 


Late Starting Season 


The season didn’t start until late. Many of 
the factories were entirely shut down. Sales 
managers concentrated on getting rid of 1932 


stocks. Then came the deluge. After a very poor 


first quarter, the industry had a whopping big 
April, and a still larger May. All signs indicate 
that June will break more records. 


It took a little time to warm up the cold and 


1 


in fear or in expectation of having it used to its advan- 
tage, or shall it stay home and capitalize upon the present 
up-turn in business? 


There is no necessity for precipitate action. More 
than 100 codes of practice have already been submitted to 
the administration or are ready for submission. The 
industrial reccvery act is a labor act and the primary 
questions applied to each code will be: What is your 
minimum wage and your maximum hours of labor? Will 
you raise wages and will you employ more people under 
this code? Any industry that goes to Washington expect- 
ing to get approval of price agreements as a primary 
part of its code will be shown the door, politely but 
firmly. 


Under these conditions and with a full recognition of 
the time required to administer the act for all industries 
there is no need for the electrical industry to be hasty 
in action or fearful of governmental interference. It is a 
relatively small industry and has splendid labor conditions. 
It needs more sales, and governmental intervention will 
not obtain them. 


Manufacturers, wholesalers, and retailers should appoint 
a joint committee at once, however, to draw up a code 
for the entire industry. There must be unity in this code 
for all these parties and the code should be specific as 
well as supported by data before it is submitted to Wash- 
ington for approval. There should be no delay in 
starting this work. 


While this necessary work is going on to cooperate 
with the government and to carry out the act, the rank 
and file of the industry should go about their business and 
earn a greater prosperity. They should have no fear 
that drastic governmental interference will be had imme- 


diately so long as the industry continues to sell its markets | 


and improve its standards of business conduct. Basic 
industries necessarily will serve as trial horses for the 
government to ride. In summary, therefore, it is our 
belief that the electrical industry should go to work at 
once to develop a sound and complete program for carry- 
ing out the far-reaching permissive powers of the act, but 
it should not permit the act to distract its attention from 
its markets or persuade it to rush to Washington with 
a hastily compiled and ill-considered program,—Electrical 
World. 


Misunderstood on 


Test Procedure 
Dry-Zero Corp. 
Merchandise Mart, Chicago 

June 23, 1933. 


Editor: 

I have read with interest the courte- 
ous response of Mr. Gordon Thomp- 
son, assistant chief engineer of the | 
Electrical Testing Laboratories, to my | 
comments on their suggested stand- 
ard tests for electric refrigerator 
performance. 

I note with pleasure the sincere de- 
sire evidenced to contribute toward 
the essential improvement of the in- 
dustry’s products. After all, it is only | 
by such efforts that industries grow | 
in stability as well as size. | 

Mr. Thompson and I perhaps mis- | 
understand each other. He suggests, | 
for example, that I may have over- 
looked the statement that their pro- 
posed test procedure “is designed to | 
develop the essential features of per- 
formance at any given time,” and that 
it does not include any test for dura- 
bility. 

I hasten to apologize to Mr. Thomp- 
son for my failure to make clear that 
this statement was not overlooked. It | 
was and is, in fact, the crux of my en- | 
tirely friendly criticism, because tests 
of refrigerator performance at any 
given time present only a fraction of 
the data that should be known. The 
fact the industry, its dealers, and the 
public want to know is—Will the effi- 
ciency disclosed at a particular mo- 
ment continue; is this efficiency last- 
ing, durable? 

After pointing out that the E. T. L. 
test procedure discloses only perform- 
ance at a specific moment and does 
not indicate how long such perform- 
ance may be expected to continue, Mr. 
Thompson states that ‘durability tests 
may be devised with intensified de- 
teriorating influences and so make it 
possible to get a significant result in 
a shorter time than would otherwise 
be possible.” He intimates, however, 
that there are difficulties in setting up 
such a procedure that will be agree- 
able to all parties concerned. With 
this I certainly agree. 

However, the Dry-Zero laboratory 
has been working on this problem for 


| sociation of 


a year and a half. Considerable money | 


and a great deal of time have been 


expended because we have felt that an | 


! 


accurate method of ascertaining the | 


durability of a refrigerator is much 
needed by the industry at this time. 
The Dry-Zero laboratory is now ready 
to submit a procedure that we are 


satisfied will show within a brief, prac- | 


tical period—-up to 90 days—the dura- 
bility of a cabinet over a period of 
one or several years. 

The data, the reasoning, and the 
physical laws involved in setting up 
this durability test procedure are now 
being released for publication. This 
information will, I think, modify some 
of the previous suppositions concern- 
ing the entry of moisture into refrig- 
erator walls, and the effect of such 
moisture entry upon refrigerator 
performance. 

I am looking forward to having Mr. 
Thompson's opinion on the Dry-Zero 
laboratory procedure, which I think 
may well be a milepost in the indus- 
try’s development. It is possible that 
kinks are present that will need iron- 
ing out, but during the prosecution of 
this work, we have repeatedly checked 
both basic premises and results with 
noted physicists and engineers. 

I would like to say that we would 
greatly enjoy a visit from Mr. Thomp- 
son and his associates to the Dry-Zero 
laboratory. They would, I believe, find 
the work being done there intensely 
interesting. 

Harvey B. Linpsay, 
President. 


Consideration of 
Export Business 
In Industry Code 


H. M. Robins Co. 
120 Madison Ave., Detroit 
June 22, 1933. 

Mr. G. M. Johnston, chairman, 
Refrigeration Division, N.E.M.A., 
c/o Universal Cooler Corp., 
Detroit, Mich. 

Re: The Code and Overseas Business 

It is respectfully suggested that in 
drafting a code to govern the policies 
of the refrigeration industry due con- 
sideration be given to the industry’s 
overseas business. 

A very large number of American 
refrigerators have already been sold 
abroad. For this accomplishment 
much credit is due to the initiative, 
courage, and pioneering spirit of the 
larger American manufacturers. As a 
direct result of their efforts the whole 
world is becoming conscious of the 
advantages of refrigeration in all its 
phases, and it is proper now to take 
steps to see that American industry 
gets its reward as the business grows. 

For the most part, competition for 
this overseas market is at present 
strictly between American companies; 


Therefore, the same arguments for 
control of this competition apply as 
well to overseas as to domestic busi- 
ness. In addition, it is desirable that 
the American manufacturers put up a 
solid united front against encroach- 
ment of foreign competition, against 
the uneconomic tendency to transfer 
manufacturing activities to other coun- 
tries, against unfair trade practices 
encountered in some countries which 
set up discriminations against Amer- 
ican products, and against the usual 
very human practice common under 
all conditions of open competition, to 
play one bidder against another purely 
to beat down prices. 

On the constructive side it is im- 
portant also to establish certain uni- 
form trade practices, such as service 
warranties and terms of payment, to 
establish and maintain the superiority 
of American made refrigeration prod- 
ucts, to set up a high standard of busi- 
ness ethics as between American man- 
ufacturers and overseas buyers, to de- 
velop a corps of well trained sales 
representatives throughout the world 
who will understand equally well the 
technique of refrigeration and the 
temperament of their overseas cus- 
tomers, to make available quickly, ac- 
curate and detailed information re- 
garding all phases of refrigeration, in- 
cluding household, commercial, milk 
and ice cream handling, truck refrig- 
eration, air conditioning, ice making 
and cold storage. 

To this end we suggest that if the 
code eventually developed for the re- 
frigeration industry should follow the 
model submitted by the National As- 
Manufacturers, there 
should be added to it under article VI, 
(Industry Regulations), section A 
(Marketing Code), either in lieu of 
division “I” or as an additional divi- 
sion “J”, the following: 

“Coordination, supervision, and di- 
rection of all activities concerned with 
the marketing of products in coun- 
tries outside of Continental United 
States.” 

In order to have this matter properly 
explored with a view to advising the 
“Code Conference,” it is suggested that 
a suitable committee be appointed by 
the chairman of the refrigeration divi- 
sion to prepare recommendations to be 
included in the conference agenda. 

H. M. Rosins, 
President. 


. . . . 
Vivid Description 
Copeland Sales Co. 
Mt. Clemens, Mich. 
June 23, 1933. 
Editor: 

This morning I received my copy of 
Evectric REFRIGERATION NEWS and, as 
usual, I always read George Taube- 
neck’s editorials. I want to comment 
on the one you have written this week 
about Chicago. In this, I believe you 
have excelled. You have given us a 
most vivid description of our second 
largest city, a mental panorama, hu- 
manistically described in a most in- 
teresting fashion. 

I love Chicago. From time to time it 
has been my home and your interpre- 
tation of its industrial life, coupled 
with its natural resources and peopled, 
in part, with an element outside of 
our own social standing, yet strangely 
interesting in their own habits of liv- 
ing, is strictly in keeping with my 
own conception of Chicago. 

Though metropolitan in its entirety, 
your visualization of this great city 
has unearthed “something more” in a 
metropolis than gigantic buildings of 
concrete and steel—a spiritual under- 
standing which metaphorically speak- 
ing is the cable which unites one mass 
of people, separated by race, color, 
and creed, into one group of worth- 
while citizens. 

This editorial is most commendable 
and because of this, I believe it de- 
serves a letter from one who is a con- 
stant reader of your column for, after 
all, in one respect people are very 
much alike—we like praise for those 
things which we do unusually well. 

IRENE JARVIS MULLIGAN, 
Advertising department 


Cooperative Show 


George Belsey Co., Ltd. 
yeneral Electric Distributor 
Los Angeles 
June 13, 1933. 
Editor: 

The radio and refrigeration industry 
in southern California recently at- 
tempted to break the inertia that has 
kept sales low in the refrigeration 
business for so long by staging a re- 
frigeration show to open the peak sell- 
ing season. I am giving you full in- 
formation below as is seems to me 
that this material may be of interest 
as material for ELectric REFRIGERATION 
News. 

This Radio and Refrigeration Show 
was held May 14, 15, 16, and 17 in the 
Shrine Auditorium in Los Angeles, 
undoubtedly one of the two acceptable 
locations for such a show. It was 
scheduled to open the refrigeration 
season with a real splurge. 

The show was managed and pro- 
moted by the association of exhibitors 
which entirely eliminated promoter’s 
profit and promotional expense. This 
resulted in great economy; for in- 
stance, we had four booths with aisles 
on all four sides of our section and the 
total space cost was $210, about one- 


in fact, exactly the same competition | third of the cost of space in compara- 


as appears in the domestic market. | 


(Concluded on Page 11, Column 1) 
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LETTERS 


(Concluded from Page 10, Column 4) 


ble shows of the past. By mutual 
agreement of the exhibitors, expensive 
decoration of individual booths was 
not allowed, resulting in another sav- 
ing to each exhibitor and giving the 
entire show a very uniform and, as a 
matter of fact, a very pleasing appear- 
ance. There was a total of 86 booths, 
all of which were sold well in advance 
of the show for, of course, it was 
necessary for the exhibitors them- 
selves to underwrite expenses. 

The object of the show was, of 
course, to focus public attention upon 
radio and refrigeration with emphasis 
on the latter through concerted action 
of all factors in the industry in this 
territory. The second object was to 
bring prospective purchasers to the 
show where they had an opportunity 
to inspect all leading makes of refrig- 
erators and to learn of the latest im- 
provements. Every exhibitor in the 
show made an intensive effort to do 
actual floor selling, and to secure a 
list of prospects. Reports from vari- 
ous exhibitors state that sales at the 
show were satisfactory and that large 
prospect lists were built up. 

Promotion of the show was accom- 
plished in a very economical manner 
through the cooperation of all in- 
terested organizations. Each retailer 
had display banners in his store. More 
than 165,000 free tickets of admission 
were distributed through these outlets 
and through the public utilities in 
metropolitan Los Angeles; admission 
to the show without these free tickets 
was 25 cents. A limited amount of 
newspaper publicity was secured (no 
paid advertising) and almost all radio 
stations contributed spot announce- 
ments free of charge. 

You can see from the above that 
there was practically no promotional 
expense involved. The total receipts 
amounted to $3,067.10, consisting prin- 
cipally of rental of booths amounting 
to $2,845. The total expense amounted 
to $2,858.17, consisting primarily of the 
rental of the premises and the cost of 


erecting, lighting, furnishing, main- 
taining, and removing of display 


booths. The net profits were $208.93. 
As stated above, there were no pro- 
ducer or organizer expenses and there 
were no. salaries paid except to 
workers. 

Attendance was exceedingly satisfac- 
tory considering the amount of promo- 


tional work that we did. It was as 
follows: 
After- Eve- 

Attendance noon ning Total 
Trade and dealer preview 896 
May 15, 1933 1,600 5,800 7,400 
May 16, 1933 ..... 1,980 8.460 10,440 
May 17, 1933 2,564 10,518 13,082 

Total : 31,718 


The last night of the show, over 
13,000 people were in the auditorium 
at one time. It was difficult this last 
evening, of course, to do actual sales 
work because of the extremely large 
crowd, 

We are able to draw certain very 
definite conclusions from this refrig- 
eration show: 

No. 1—Any doubt that may have 
crept into our minds during the past 
two years regarding public interest in 
electric refrigeration was _ certainly 
dispelled, for almost 40,000 people at- 
tended the show and intense interest 
in electric refrigerators was evident to 
every distributor. There were surpris- 
ingly few curiosity seekers. 

No. 2—A renewed trend toward 
quality merchandise was indicated for 
tae majority of visitors with whom our 
men talked, at least, were more in- 
terested in the dollar for dollar value 
represented by our products than by 
actual selling price. However, the 
Junior line received a great deal of 
ittention, 

No. 3—Our difficulty in selling elec- 
ric ranges has led us to believe that 
was very little public interest in 
this product, but the attention it re- 
eived at the show and the specific 

iestions asked by visitors regarding 

ectric cookery promises to increase 

iles of this product with the return 

normal times. 

No. 4—In our booth 

vo dishwashers, one 
up for demonstration. 

w moments during the entire show 

hen there was not a crowd around 

dishwasher. Several of our sales- 
1 almost became hoarse as a result 
their constant sales demonstrations 
this amazingly interesting product. 

No. 5—The large attendance, the 
igh ratio of prospective purchasers 
nd the actual sales results of this 
how indicated decided loosening up in 

lying in the territory. 

Every exhibitor was highly pleased 
with the results he obtained from this 
xpenditure and a similar show is ten- 
‘atively planned for fall. 

R. E. MANGAN, 
Advertising manager. 
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Omitted 


Grunow Illinois 
Chicago 
June 15, 1933. 


Co 


maditor 

I read with interest every issue of 
the Exectric REFRIGERATION News, but 
took particular interest in your issue 
f June 7, page 4, caption being “Guide 
‘to Chicago.” You show a picture of 
Chicago’s Refrigeration Headquar- 


peed 


ters.” At the same time you mention 
that the Medinah Temple is one of 
the most ornate structures in the 
United States, but I was very much 
surprised that the person who wrote 
this description, not only neglected to 
mention the Grunow Illinois Co., dis- 
tributor of Grunow refrigerators, but 
also left them out of the map. Our 
place of business is 501 N. Michigan 
Ave., Medinah Athletic Club building, 
facing both Michigan and Illinois St. 
We have possibly the largest indoor 
neon signs on Michigan Ave. 

Naturally we are curious as to why 
we were omitted from your Chicago 
Refrigeration Headquarters map. 

L. W. COHEN. 

Editor’s Note: Apologies from the 

editors for this error of omission. 


Ice Ind metry Pa an 


George A. Wilson, Jr. 
Consulting Engineer 
502 Statler Bldg., Boston. 
Editor: 

In writing this letter I am giving 
you an unbiased analysis of the ice 
industry based on facts and observa- 
tions since 1927, and trust that the 
information will prove valuable to the 
entire refrigeration industry. 

The first step on the part of the 
ice industry to offset sales of me- 
chanical units was taken in 1927, when 
the National Association of Ice In- 
dustries raised a $200,000 general ad- 
vertising fund at the Atlanta conven- 
tion, but since then no definite plan 
or policy has been, or is, in operation. 
At each national association and state 
convention that I have attended prob- 
lems have been discussed pro and con 
on ways and means of keeping the 
public sold on the use of ice and the 
unethical methods of the mechanical 
unit firms. 

Of course the industry has made 
some notable strides as to employe 
training and merchandising of ice, to- 
gether with other by-products of the 
industry and refrigerators, but with 
the rapid advancement of sales in me- 
chanical units and prices down to new 
low levels this year, it is time the ice 
industry found a new way of deliver- 
ing an old product-—through efficient 
distribution. 

Today there is not one ice refrig- 
erator manufacturer who can turn out 
an ice cabinet and compete with the 
cabinet of the unit manufacturer in 
price or style. Many ice cabinet 
makers have gone out of business* or 
cheapened their product at the ex- 
pense of the ice company and efficiency 
of the line. 

From my experience and knowledge 
of costs in cabinet construction, I can 
say that it is possible to give the ice 
industry a 6-cu. ft. food storage grade 
A cabinet that will retail at $35—if 
some of the manufacturers will elimi- 
nate the hokum and high overhead 
selling costs. However, no matter how 
much money the ice industry spends 
on ice publicity or refrigerators, this 
year or next and so on, the fact still 
remains that more and more domestic 
customers will continue to buy and 
want mechanical refrigeration. 

This is true because competitors 
have spent many millions in all sorts 
of publicity, telling and showing Mr. 
and Mrs. Public the modern way to 
buy refrigeration. So today 99 per cent 
of the families who can read and 
write want to buy or use mechanical 
refrigeration. In the past horse cars 
were replaced by steam and electric 
cars, speaking tubes gave way to tele- 
graph, telephone, and radio, candles 
were outmoded by oil lamps, gas light, 
and electric light, automobiles replaced 
horses, sailing vessels retreated be- 
fore steam and electric driven ships, 
airplanes are outdistancing all types 
of transportation. A $35,000 plane can 
destroy a $45,000,000 battleship and so 
in time a $75 mechanical unit can de- 
stroy a billion-dollar ice industry 

Each and every new improvement 
in service to the general public has 
always been bitterly opposed by those 


who are directly interested in that 
particular field. It is fitting here to 
quote Arthur Brisbane, “If there is 


anything the matter with your busi- 
ness, investigate yourself and your 
methods. That’s the advice of sci- 
entific business. Many individuals and 
businesses date back a long way, and 
won't accept any new ideas. They fail. 
Old ways mean ruin.” 

The immediate concern of the ice 
industry is in combating the ever on- 
rushing mechanical unit sales and de- 


veloping its present and future mar- 
kets in refrigeration service. 
The question may well be asked, 


“What particular basis for appeal to 


present and future trade can the ice 
industry make?” 
The answer may be found in the 


following plan, and as definite evidence 
of its practicability, the writer will 
guarantee any ice company that it can 
retain 75 per cent or more of its cus- 
tomers who are now or in the future 
considering purchasing a mechanical 
unit; also the plan will take any ice 
company out of the red. 

Keep in mind that the ice industry 
is already established in every city 
and town throughout the United 
States, and that it is the most logical 
company to sell refrigeration service; 
for this is, after all, what the indus- 
try is selling, not ice. Ice is only the 
means by which it renders this service. 

As knows, de- 
livery upkeep and | 


every 
costs, 


ice operator 
including 


| 


operating overhead, cut down profits 
considerably. If these expensive items 
could be eliminated a good profit 
could be made on the investment. 
Again keep in mind that the ice com- 
pany is selling refrigeration service 
only and I believe will feel that so 
long as it can show a profit on its in- 
vestment, it does not matter by what 
means that profit was produced. 

For years the ice industry and me- 
chanical refrigeration industry have 
been at odds; now is the time for both 
parties, including power companies, to 
unite in a common cause; and the ice 
industry has it in its power today to 
dominate the situation to the best ad- 
vantage—by putting into effect the 
following policy. 

Let us say an ice company in At- 
lanta has purchased 10,000 mechani- 
cal units as wanted and is now selling 
refrigeration service to 10,000 homes 
on a monthly pay-in-advance basis of 
$5—-with a credit for power cost of 
operation to the customer of $1.50. 
The ice company receives $3.50 net per 
month on each unit, as one would pay 
for his telephone service. These units 
will consume approximately 50 kw. 
per month. Total increase in power 
consumption is 500,000 per month to 
the power companies. 

The following is a table of figures 


which show the possibilities of the 
project: 
10,000 units average cost 

Be CWO bok ste6.edoN casi $700,000.00 
Interest on above investment 

RD OOP OO i ois cs vis vices 35,000.00 
Depreciation charge 

(10 per cent—high) ...... 70,000.00 
Total power consumption per 

year, 6,000,000 kw. at 

St 5. CONS & BW. i... csi 300,000.00 
Total gross receipts refrigera- 

tion service per year...... 420,000.00 


Total gross profit per year. .$315,000.00 
The above amount would be in addi- 
tion to regular ice sales made by the 
company. 
The manufacturer’s guarantee on 
these units would more than meet the 


avvance fall moves 


es 


THE 
GREATEST VALUES 
EVER OFFERED 
These two Gibson advance fall models 
are without the 


refrigerator values ever offered up to 
the present time. They set an entirely 


question greatest 


new standard for the industry. 


Large and roomy, streamline design, 
curve-top door, embossed door panel, 
hardware, 12 point 
temperature control, interior 
light and the “PresToe” foot pedal 
door opener. MonoUnit twin cylinder 


semi-concealed 
dome 


power, hermetically sealed. 


Never before, at such 
prices, has the public been offered 
outstanding features, such 
roominess and matchless beauty. And 
price such fine 


amazing low 


so) many 
never before at 


quality, dependability 
The crowning achieve- 


any 
and economy 
of operation. 
exclusive 


ment of over 50 


refrigeration experience. 


years 


\ Gibson franchise offers dealers an 


unparalleled opportunity for profit. 


Write at once for complete details. 


GIBSON ELECTRIC REFRIGERATOR CORP. 
Greenville - Michigan 
Export Sales Dept. 201 N. Wells St., Chicago, Hl. 


GIBSON 


| 
| 


NEW BEAUTY 
NEW FEATURES 
NEW VALUES 
Standard Equipment 
includes **PRESTOE”’ 


Door and Interior 
Dome Light 


necessary stockholders or ice com- 
pany’s protection. 

Benefits to be derived from the plan 
are: 

1. It would place the ice industry 
in absolute control of refrigeration 
service. 

2. It would return a big profit on 
the investment made. . 

3. Mechanical unit manufacturers 
and power companies would be united 
with the ice industry, thus presenting 
a united front for a common Cause. 

4. Free publicity would be given ice 
companies by unit manufacturers and 
power companies. 

5. Present delivery costs would be 
cut. 

6. Delivery trucks and their upkeep 
would be eliminated. 

7. There would be no labor troubles. 

8. After installation of this service 
bills could be rendered and collected 
in advance, 

9. Business would be kept on a cash 
basis. 

10. The ice industry would be able 
to recapture the apartment house 


trade in large cities where volume 
counts. 
11. Ice industry would be on an 


equal footing with mechanical refrig- 
eration as to merchandising and pro- 
gressive methods. 

12. All disputes between ice indus- 
try and unit manufacturers and 
power companies would be settled. 

13. The ice industry would still fur- 
nish ice or mechanical refrigeration 
service, as wanted by the customer. 

14. Peddler difficulties could 
eliminated. 

15. Investment would be spread over 
a large area, with small operating 
overhead and a small liability. 

16. The price of outstanding ice com- 
pany stock would be advanced and 
large dividends could be paid. 

17. A customer would have free use 
of a beautiful modern cabinet with 
refrigeration service at no extra cost. 

18. The customer would have no 


be 


need to buy a mechanical unit or 


‘a 


THE MosT 


bother with service. 

19. The ice industry would be sell- 
ing a service that the great public 
wants. 

20. 
cost. 

21. Cooperative benefit to all con- 
cerned would result. 

22. Amalgamation of the refrigera- 
tion industry would be an accom- 
plished fact. 


To what extent 
assume that the 
support this plan? 

The answer may be briefly summed 
up-—there is a tremendous market for 
this sort of refrigeration’ service. 
Apart from this there is the utmost 
need for consideration as to the hold- 
ing of present business or customers 
already being served with ice, against 
the time when they will turn to me- 
chanical units for refrigeration. 

It would seem that this plan offers 
the ice industry both the means by 
which to hold its present customers 
and a way to reach out and build new 
business through the installation of 
mechanical refrigeration service. It 
offers the ice industry something with 
a strong, human, public interest ap- 
peal. It gives to ice companies the 
long-needed excuse to carry their 
message into the homes of millions of 
householders through the creation of 
a desire sponsored by the mechanical 
unit manufacturers and fulfilled by the 
ice industry. 

This plan is the result of five years 
of intensive study on the part of the 
writer while in contact with the ice 
industry over a large territory. To 
secure the housewife’s reaction to 
such a plan, 1,000 questionnaires were 
sent out. In almost every case the 
person filling out the questionnaire 
stated she would like such a service. 

I am fully convinced that if the ice 
industry will give this matter serious 
consideration and will offer such a 
service to the public, they will see the 
merits of the above sales policy. 

FEORGE A. WILSON, JR, 


It would fill a demand at low 


is it reasonable to 
ice industry would 


SPECIFICATIONS 
Model LG-53 


Width Depth Height 
Overall Dimensions a 6 632T” Ss” 


4 


Legs . : -..13 Inches 
Gross Capacity cove Seda Cus Pt 
Net Capacity . 4.94 Cu. Ft 
Shelf and Floor Area 8.69 Sq. Ft 
Ice Cubes ‘: 63 
Trays One single and one double depth 
Exterior Finish Lacquer 
Insulation Two and one-half and three 
inches 
Model LG-72 

Width Depth Height 
Overall Dimensions 19” 297% 60°/19” 
Legs 13 Inches 
Gross Capacity 6.46 Cu, Ft 
Net Capacity 6.56 Cu. Ft 
Shelf and Floor Area Rate Sy Fi 
Ice Cubes a4 
Trays Two single and one double depth 
Exterior Finish Lacquer 
Insulation Three and one-half and four 


inches 


AMAZING LOW PRICES! 
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Uniform Temperature Control Needed 
By Packers, Wentworth Tells. 
A.S.R.E. Convention 


(Concluded from Page 1, Column 1) 


fully cool until the ice ran out late 
in the afternoon. 

A. W. Oakley, president of the so- 
ciety, welcomed the delegates at a 
noon luncheon today, and introduced 
Col. E. W. Wentworth as luncheon 
speaker. 

Director of Armour’s livestock re- 
search bureau and a veteran in the 
livestock industry, Col. Wentworth 
talked on “The Influence of Refrigera- 
tion in Changing Livestock Produc- 
tion Areas.” 

Col. Wentworth told how the live- 
stock industry followed closely behind 
American pioneers; how Spanish 
settlers brought over cattle, horses, 
and hogs; how development of refrig- 
eration permitted establishment of 
livestock production areas’ which 
would otherwise be practically use- 
less; and how refrigeration makes it 
possible to transport and sell our 
fresh meats all over the country and 
in foreign markets. 

Next needs of the packing industry 
are more uniform temperatures, better 
control of temperatures in meat cool- 
ers and refrigerated cars, and better 
air circulation from_ refrigeration 
equipment that is reasonable in cost, 
he said. 

Technical sessions. started right 
after lunch with Mr. Oakley presiding. 
First speaker was H. C. Guild, con- 
sulting engineer for H. M. Byers, Inc., 
manufacturer of metals for condenser 
tubing. 

Mr. Guild traced the evolution of 
condenser design from early _ sub- 
merged types to newer tubular con- 
densers which require less floor space, 
cost less to build, are easier to erect, 
and have the ability to produce 
lower head pressures. 

C. T. Baker, consulting engineer of 
Atlanta, next described several appli- 
cations of natural gas engines for 
driving ice-making refrigeration 
plants. Mr. Baker believes natural gas 
engine drives to be effective apparatus 


for reducing the cost of ice produc- | 


tion, and cited figures to prove his 
contention. 

A paper on “Fluid Flow-Pressure 
Loss Due to Flow of Fluid as a 
Criterion of Loss of Any Fluid” was 
then presented by Gene Edwards, 


graduate student at the University of 
Illinois. Sponsored by Prof. H. J. Mac- 
intire of the same university, this 
highly technical paper showed that the 
friction of a fluid flowing in a pipe is 
calculable, by formulae, and_ that 
calculated values are very close to 
actual measurements by loss of pres- 
sure through the pipe. 

It also pointed out that the practice 
of assuming that velocity varies as 
the square of friction is misleading 
because the exponent is actually be- 
tween 1.75 and 1.90. 

Explanation of Dr. Nathan’s brew- 
ing system was given by Dr. J. C. 
Goosman of New York City, because 
of Dr. Nathan's unfamiliarity with the 


English language. Dr. Nathan had 
written the paper, and assisted in its 
presentation. 


Briefly, the Nathan system incorpo- 
rates a new treatment of wort and a 
different fermenting process which 
permits production of beer in 12 days 
instead of three months required for 
conventional breweries. 

Further deta‘ls of the Nathan sys- 
tem will be published in the next issue 
of ELEcTRIC REFRIGERATION NEWS. 


Homer King to Handle 
Copeland Units 


TACOMA, Wash.—Homer King, Inc., 
distributor of household appliances 
and automotive equipment here, has 
taken over the distribution of Cope- 
land electric refrigerators for this 
territory. 

Homer King, president of the com- 
pany, has been in business here since 
1913 and recently moved his business 
to new offices and showrooms at 601 
St. Helens Ave. 


50,000 G. E. EMPLOYES GET 
5% WAGE INCREASE 


SCHENECTADY, N. Y.—Effective 
July 1, a 5 per cent increase in wages 
will be paid the 50,000 employes of 
General Electric Co. 

All General’ Electric employes 
throughout the country will benefit by 
the raise. 


Now is the time for you to apply fora ow gh Dual nation 
and air-conditioning 
ands"’, “‘buts"’, 


—it's the most complete re rigerating | 
sales franchise available, containing no “‘ifs"’, 
nor “excepts” 


Every Installation Means 
a Profit To You! 


YOU SELL THEM ALL! 


aker line. 


1518 Evans St. 


Pactories: OMAHA 


your territory today! 


BAKER 


No matter whether the installation is large or small, a 
factory, office building, or grocery store . 
Dual Franchise protects your profit! 
the same helpful factory co- operation with your en- 
gineering and installation prob!ems. 

Cash in on the growing demand for dependable re- 
frigeration and air-conditioning with the complete 
Ask for details of the Dual Franchise in 


. Baker's 
And you get 


Write 


ICE MACHINE 
COMPANY, INC. 


Omaha, Neb. 


FT. WORTH LOS ANGELES SEATTLE 


| 
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175,119 Household Electric Refrigerators Sold in May 
By 12 Companies; Highest Monthly Production 
In Industry’s History 


ral Electric, Gibson, 


Prigidaire, Gene 


bp Ba ee Division of National Blectrical Manufacturer Manufacturers Association. Member companies: Copetens, 
Grigsby-Grunow, Kelvinator, Norge, Servel, Trupar, Universal Cooler, and estinghouse. 


Crosley, 


U. S. A. INVENTORIES 
Factory, Branch, and 
HOUSEHOLD World Sales Warehouse Dealers and Distributor 
Lacquer (Ext.) Cabinets with Systems Quantity Dollars Quantity Dollars Quantity Dollars 
re ee eee eee 1,858 93,732 883 49,020 1,487 75,225 
2. 4to 499 cubic feet.................. 53,757 3,284,626 18,408 1,370,010 20,622 1,319,905 
8 Eto E80 cuble feet..........scceveee 14,976 1,046,196 7,545 532,330 7,412 548,534 
oo eo ee ee eee 37,338 3,166,014 9,936 957,451 17,129 1,500,991 
ee ee! 2 eee 9,213 853,555 6,310 630,206 5,560 503,198 
GC Std Be CUPS FOGt... wc ici cccccccce 1,599 174,742 3,947 539,750 3,238 388,314 
Ts TREO Fe Ge FOE n cw ccc cccscssee 150 31,395 1,820 332,833 596 113,954 
a 5 YF aeererreeereeeee 22 5,607 410 87,731 115 25.513 
ee ee |  Rrreerrer eee 5 1,801 234 60,184 65 17.733 
RI eer 118,918 8,657,668 49,493 4,559,515 56,224 4,493,367 
Porcelain (Ext.) Cabinets with Systems 
11. Under 400 cubic feet.......ccccccecess 313 13,855 517 23,080 260 12,597 
Se eee 6,113 466,773 2,100 172,470 2,222 164,871 
| i Se Oe Re er eee 4,781 419,585 963 83,391 2,365 225,029 
14. ek ee I Ed 650 cns0is-b 4080 0% 18,897 1,867,524 3,429 353,385 6,632 675,625 
15. Tto 7.99 cubic feet.............+0.5. 16,493 2,115,329 4,984 618,469 7,183 876,471 
DE | BR ee Bev aisevciscvedcnses 3,810 527,432 2,045 283,864 3,497 494,237 
17. 2 te TABS CURIS FOGt.. 2... sccscvccecs, 1,220 198,360 1,518 272,881 1,034 185,571 
a ee Re ere ere 538 104,717 2,338 439,941 434 86, 
19. 17 to 34.00 cubic fect.........ccccesees 52 17,156 1,134 301,975 201 58,894 
Pa are eee 52,217 5,730,731 19,028 2,549,456 23,828 2,779,663 
21. Total Lines 10 and 20.................. 171,135 14,388,399 68,521 7,108,971 80,052 7,273,030 
SB: BOPETRTS BMC occ ceccccccccscscster 3,119 131,429 5,170 193,282 1,250 42,750 
23. Separate Household Low Sides......... 865 13,881 4,776 84,642 676 13,166 
| 24. Total Lines 21, 22, and 23.............. 175,119 tee ee ss 0 0—t—t—=sCs vse ws 
| 25. High Sides Under 1/3 hp.............. 1,954 84,994 1,558 71,659 322 15,905 
26. Cabinets—No Systems ..............4-: 85 5,111 20,859 866,507 94 10,866 
er eee eee eee ee i ee 6 ee 660 0 ee: 00 ttt 
98. Potals Household ...........scccccesees «save 14 623,814 re 8,325,061;  ..... 7,355,717 
| COMMERCIAL 
| 31. Water Coolers with High Sides........ 1,651 141,318 9,447 984,936 3,671 367,292 
| 32. Water Coolers with No High Sides.... 90 4,583 666 31,713 120 5,464 
| 33. Ice Cream Cabinets with High Sides... 1,268 163,815 3,313 | 445,534 123 15,039 
34. Ice Cream Cabinets with No High Sides 965 121,616 4,224 508,747 235 27,483 
35. Milk Coolers with No High Sides...... 1 75 . eed . “— 
36. Room Coolers with High Sides........ «s**t ns : 
37. Room Coolers with No High Sides..... 742 64,258 3,104 270,577 385 32,839 
38. Extra High Sides, 1/3 hp. and Up..... 9,809 904,937 9,002 986,639 3,614 441,864 
39. Total Lines 31, 33, 36, 38, and 42....... 12,768 == esses 21,874 = = wees ee 
40. Extra Commercial Low Sides.......... 8,746 199,943 14,319 429,348 4,270 144,136 
41, Miscellaneous Cases and Cabinets...... 173 ei tenes 359,095; ee ee 108,163 
AD TOPOTEG COMERS oa cccck cc dsc scnensece 40 os 110 et =—C—(“(té‘“C a  CC(‘é‘“ SC 
43. Totals Commercial ..............000006. 0000 ttt 1,644,323) —..... 4,029,192; ..... 1,149,505 
eT 16,268,137 ene *12,504,253 xt **8 505,222 


STATES and HOUSEHOLD 
Territories Low Sides 
Cc onnecticut reer ny eet rere 3,112 
| A earners ere eee sere 1,020 
nb sieh's 655-08 bane KEOS 9,225 
DOO TERUMODITS ....cceccscicccccers 653 
TE” Sé0.0s.000 663 60000000004 1,632 
ie ee Ss KON ie oe Ne 28S 505 
New England Total Sak ReKie ke craied 16,147 
Delaware Saha bei ed senses se ceees 87 


| New Jersey 


44. Totals—Heusehold and Commercial. . 


*The total of the figure by sizes and kinds ‘does not agree “with the t total figure shown “namely $12, 504, 253, because of the ; failure 


to supply the detailed 


information by all companies. 


The number of companite reporting inventories at factory, branches, and warehouses was 10. The percentage of total sales of these 


10 companies was 


**The number of companies reporting inventories of dealers and 


companies was 91.0. 


distributors was 9. The percentage of total 


sales of these 9 


Nema Sales by States © 
For May, 1933 


Quantity of 


Maryland & D. C. 
DE OME Wek d Wawa nieks be ee a 

New York (State) ... 

Pennsylvania 

Eastern Total 


| Kentucky ECPRED EAD EONS 46 PEDESKORE OR j 
EE et ance yee dds 60's 6 oda ea ED * ,306 
— SSA rey rie ee a 
East Central Total Sasa aeiateben saee 16,731 

ee = ouupaeeet ! 
Alabama pseREYEUS RD yisesbbeasanseeese 1,832 
fo Ee A eee See ee 1,286 | 
SE occas 545.40) Sadr cee bbisaacnes 3,129 | 
A are rrr 4,049 | 
South Carolina 1,650 
eee rer re 2,274 

L:..Ul.lU!l © eee ‘ 4,049 

} Southeastern ‘Total hbo baranchnesey 18,269 | 

| —— — | 
Illinois errr 11,468 | 
Indiana ........ 3,824 
Michigan ........ ‘ ‘ | 
Wisconsin ...... ; 2, 
Great Lakes Total 5 st it ale gis Race a 22,837 | 
Minne sota i.whe Sha leddnek aes dese dane’ 2,242 | 
North Dakota 403 | 
i ER fo nnk 6 op dcecccekbeae® 529 
North Central Total 3,174 | 
ES ae 2,362 
Kansas ...... 1,971 
Missouri ....... (an bsreeteeoaus 6,341 
Nebraska . 1,760 
Middle West Total ................. 12,434 | 
Arizona 352 | 

| California ..... Bins 5,135 | 
Nevada ..... ‘ 128 | 
Pacific Coast Total . 5,615 
Idaho eee Kehbe Oa ebeoed 422 | 
Montana .... aoe ‘cosaeaee 582 
Oregon ...cess Ss fein hi ct 6 929 
Utah sass 762 
Ww ashington : 1,156 

| Northwestern Total 3,851 
Colorado ; pre ‘ 1,320 
New Mexico ; vas Sta veus 273 
Wyoming : sueren 315 
Rocky Mountain Total............ 1,908 | 

| Arkansas eawUsceksreetevessecne. Bae A 
Louisiana ...... (avdecheanvieseus | MOT 
PE <.ekseveGusnestonaekun a 583 | 
Oklahoma... Fav etekwibeedictee Sie 

a eee inqnense 6,492 
Southwestern Total 11,863 
Total United States 170,216 
Total Canada .. edu ewe 1,463 | 
Other Foreign (Ine luding | 

| U. S. Possessions) : 3,443 
Total for ‘World TTT ere Te Terre 175,122 


| Wirick. 


IOWA BANK PURCHASES 
12 WESTINGHOUSE UNITS 


SIOUX CITY, Iowa—In spite of 
economic disturbances in this area, 
the Toy National Bank here recently 
installed 12 new Westinghouse refrig- 
erators in an apartment it owns, the 


G. E. COMMERCIAL CASES 
USED IN HAWAII 


HONOLULU, T. H.—W. A. Ramsay, 
Ltd., General Electric distributor in 
Hawaii, has made several installations 
of G. E. conditioned-air commercial 
refrigeration recently in stores 
throughout the islands. 

Salesman Kumaishi of the distribu- 
torship sold display cases to two of 
the Marusan Stores, located at Palama 
and Moiliili. Krispy Krust Bakery of 
Honolulu purchased from the Ramsay 
company a D-54 and a DE-55 evapo- 
rator for remote installation. Another 
recent installation was a biological 
cabinet for Dr. Y. Oyehara, Waipohu, 
Oahu. Island newspapers, both Eng- 
lish and foreign language, carried 
stories of the installations. 


CASWELL OPENS BRANCH 
STORE IN DETROIT 


DETROIT—Caswell, Inc., Michigan 
General Electric distributor, has 
opened a new branch retail salesroom 
at the corner of Washington Blvd. and 
State St. here. 


Wells Manages Sales 
Of Stove Co. 


KALAMAZOO, Mich.—E. P. Wells 
has been appointed sales manager of 
Kalamazoo Stove Co. here, manufac- 
turer of ranges, heaters, and furnaces. 
He will be responsible for development 
of the company’s branch stores. 

For the last three years Mr. Wells 
has had charge of the Detroit distribu- 
torship of Sparton radios and electric 
refrigerators. Prior to that, he had 
been successively retail salesman, dis- 
trict manager, branch mnager, and 
division manager for Eureka Vacuum 
Cleaner Co. 

Brooke, Smith & French, Inc., De- 
troit agency, has been appointed to 
handle Kalamazoo Stove Co. advertis- 
ing. 


NEMA MOVES NEW YORK 
CITY OFFICE 
NEW YORK CITY-—Offices of the 


National Electrical Manufacturers As- 
sociation are now located at 155 E. 


44th St. here, according to M. C. 
Ranson of the association. 
ee — 


An Ideal 


Coil Service 


Set-up 


Now Over 40,000 Larkin Coils in Daily Use 


i se ING that you can get Coils 
quickly often speeds sales. LAR- 
KIN Original 100% Vertical Surface 
Aluminum Plate Coils can be sup- 
plied to practically every point East 
of the Rockies in from 12 to 24 hours. 


At our Atlanta, Brooklyn and Chicago 
Warehouses we maintain stocks of 124 
Standard Models and Sizes. Arrange- 
ments can be made through the manu- 
facturers listed here so that you can 
use this quick delivery service. 


WAREHOUSES 
Brooklyn - Chicago 


STANDARD FACTORY 
EQUIPMENT WITH 


: WILLIAMS ICE- 
: UNIVERSAL 


COPELAND SERVEL 
O-MATIC : MAYFLOWER 
KULAIR : ZEROZONE : M & E : MODERN : 
STARR : MOHAWK : DICELER : LIBERTY : 
H. M. Robins Co., Export and Others. 


LARKIN 
Refrigerating Corporation 


Originator and 
Manufacturers 


ATLANTA, GA., U.S.A. 


US. PATENT No. 1.776235, 


Ay 
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UTILITY SELLS 4,133 
UNITS IN 8 WEEKS 


CHARLOTTE, N. C.—A record of 
4,133 electric refrigerator sales in 
eight weeks was established by the 
Southern Public Utilities Co. with 
headquarters here, during its spring 
Kelvinator campaign which opened 
April 3 and closed June 3 in all towns 
in the Carolinas served by the utility. 

In this sales drive, employes of the 
utility were allowed to participate for 
the first time in the company’s his- 
tory. Fifteen hundred of them were 
enrolled as assistants, each receiving 
$2 for each buyer spotted by them. 
Directing the campaign was the util- 
ity’s Vice President J. P. Lucas and 
Kelvinator District Manager Carl Mit- 
chell. 


Highest ranking salesmen in the en- | 


tire territory were H. V. Martin of 
Burlington, N. C., who sold 233 units; 
F. S. Snyder, Winston Salem, N. C., 
with 215 units; and J. P. Dunham, 
Salisbury, N. C., who sold 207 Kelvin- 
ators. 

Eleven trips to A Century of Prog- 
ress and 18 cash prizes were offered as 
prizes for those salesmen and em- 
ployes producing best results during 
the drive’s duration. 

All of the utility’s 11 home econom- 
ists held Kelvinator demonstrations 
in the several hundred towns of the 
territory during the campaign. Mildred 
Seeber of Salsboro and Nellie Brown- 
lie of Spartanburg each used motor 
trucks equipped as model kitchens for 
demonstrations in the area’s smallest 
towns. 

Kelvinator users in the utility’s ter- 
ritory were offered $5 for the name of 
any unlisted prospect sold during the 
campaign. Thirty-five thousand spe- 
cial broadsides were distributed to 
selected prospects, followed by a four- 
piece direct mail campaign. More than 
180,000 pieces of factory-prepared liter- 
ature were distributed in the area. 

Approximately 400 employes of the 
utility company bought Kelvinators 
during the spring drive, according to 
Mr. Lucas. A number of meetings 
with salesmen and employes were held 
by Jack Taylor, Kelvinator field man, 
while the campaign was under way. 


MIAMI VALLEY DEALERS 
FORM TRADE ASSOCIATION 


DAYTON—Announcing its intention 
to establish a code of ethics for the 
merchandising of electrical and gas 
appliances in the Miami valley, an 
Appliance Dealers’ Association was 
established here June 8 by local 
dealers. 

Purpose of the organization is to 
issure the public of securing reliable 
merchandise through reliable outlets. 
Only responsible dealers with places 
of business apart from their residences 
will be eligible to join the association. 
Another membership requirement is 
that appliances of proved quality be 
handled. 

R. R. Hollister was elected presi- 
lent, J. F. Parker, vice president, and 
K. Fitzpatrick, Jr., secretary and trea- 
urer. The board of governors is com- 
posed of these officers with C. J. Mor- 
san and J. R. Garrison. 


Leonard Distributors 


Cited for Records 


DETROIT —Leonard Refrigerator 
‘o's distributor roll of honor, made 
iblic recently by R. I. Petrie, gen- 
ral sales manager, includes firms 
hich have shown outstanding sales 
reases in 1933 over 1932. 
Distributors which are exceeding all 
ist records and their percentages of 
‘les are as follows: J. H. Burke Co., 
ston, 201 per cent; E. C. McKelvey 
idio Co., Salina, Kan., 187 per cent; 
A. Schneiderhahn Co., Des Moines, 
wa, 165 per cent; Ballou, Johnson & 
‘ichols Co., Providence, 156 per cent; 
S & E Co., Inc., Albany, 138 per 
nt; Brown Distributing Co., Atlanta, 
per cent; and Spurrier’s, Inc., 
‘lahoma City, 135 per cent. 


SPARKLET’S, INC., CREDITORS 
HOLD FINAL MEETING 


NEW YORK CITY—The final meet- | 


& of the creditors of Sparklet’s, Inc., | 


‘Ss held at 10:30 a. m. June 26 at 
ie office of Robert P. Stephenson, 
feree in bankruptcy, at 32 Broadway 


ere, 


At the meeting the trustee’s account | 
1s to be examined and if found | 


‘rrect all outstanding accounts were 
be sold and applications for allow- 
nees were to be passed on. 


FINAL ACCOUNTS FILED IN 
ICEBERG BANKRUPTCY 


GARDNER, Mass.—Final accounts 
f receivers and trustees of the bank- 
upt Iceberg Mfg. Co. have been filed, 
‘nd after deduction of administration 
xpense, a final dividend will be paid 
° creditors whose claims are filed and 
lowed, according to Daniel W. 


‘ncoln, referee in bankruptcy. 


- > ‘ : . } 3 
RE aE ee eT gS al 


pecial Air Conditioning Issue of 


ELECTRIC 


REFRIGERATION NEWS 


| ie the last two years Electric Refrigeration News has been re- 
Ju ly porting the progress of air conditioning. Refrigeration distributors 
and dealers want and need this information. All of these worth while 

1 9, distributors and dealers are either now selling air-conditioning equip- 


ment or are making plans to add this line to their present activities. 


Public interest in air conditioning is growing very fast, and is 
further stimulated by A Century of Progress exposition (1933 World’s 
Fair) in Chicago. Visitors to the Fair are already coming home with 
the firmly implanted idea that air conditioning is practical and highly 
desirable. Their inquiries to local refrigeration dealers make it es- 


sential that you tell them what you have to fill this demand. 


The July 12 issue will contain a complete directory of air-condi- 
tioning equipment manufacturers as well as a chart analyzing just 
what various devices on the market will and will not do. Added to this 
will be technical articles on various types of air-conditioning equip- 


ment, and descriptions of recent representative installations. 


In other words, the July 12 issue will give the distributor and 
dealer a current resume on air conditioning to date. It will really give 


a compact reference medium which will be kept and used for some 


time. 


To Manufacturers of To Manufacturers of 


Air-Conditioning Component Parts 
Equipment and Materials 


The growing demand for air-conditioning equip- 
ment spells opportunity for new business. Compressor 
equipment, motors, controls, evaporators, tubing, 
metals, etc., will all be needed in quantity. 


Use the July 12 issue to lay the ground work for 
strong and effective distribution which you need. 
Competition for the better distributors will be keen. 
Advertising to this group now will help you gain the 


recognition you need. It will help you make immediate Use the July 12 issue to tell air-conditioning 


contacts too. manufacturing executives and engineers who you are 

Tell the worth while refrigeration distributors and what you have to sell to meet their requirements. 
and dealers (the most logical sales outlets for air- Your advertising to this group of Electric Refrigera- 
conditioning equipment) what you have for tion New’s most avid readers will help you build 
the market. recognition for your products and immediate orders. 


Advertising Forms Close July 8—Reserve Your Space NOW 
Electric Refrigeration News, 550 Maccabees Bldg., Detroit, Mich. 
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Gas Refrigerators in N. Y. Apartments 
Use 2,500,000,000 cu. ft. Yearly 


NEW LONDON, Conn.—Annual gas 
consumption of gas refrigerators in 
New York City apartment houses 
alone is estimated at 2,500,000,000 cu. 
ft., it was stated June 22 by N. T. 
Sellman, director of sales and utiliza- 
tion of the Consolidated Gas Co. of 
New York. 

Mr. Sellman spoke at the joint New 
York-New England regional gas sales 
conference held here at the Hotel 
Griswold. He reported that 140,000 | 
apartments in New York City are now | 
equipped with gas refrigerators. 

After reviewing the efforts of his 
company in introducing the gas refrig- 
erator in New York City, Mr. Sellman 


The company’s refrigerator sales 
peak was reached in 1931 when 47,536 
installations were made, Mr. Sellman 
said. During the three months of 
August, September, and October in 
that year, the utility installed 21,852 
units, the peak month being Septem- 
ber, when 8,583 refrigerators were in- 
stalled. 

“By 1932 the total number of 
stallations in apartment houses had 
reached the point where a new renting 
directory was published, listing 100,000 
apartments equipped with Electrolux 
refrigeration,” he continued. He also 
said that installations in 1932 totaled 
33,806. 


| 
| 
| 
} 
| 
| 


said: Discussing the new air-cooled Elec- 
“During the year 1929 we installed X 
14,471 refrigerators, most of which trolux, Mr. Sellman stated: 


“We were somewhat concerned as to 
what the attitude would be towards 
water-cooled models after 
cooled equipment was announced. 

“There are many customers, 
ever, who continue to buy water-cooled 
equipment. First, their buildings are 
already partially equipped with water- 
cooled boxes, and the landlords are 
hesitant about 
improvement for fear that the tenants 
having the old equipment will want to 
change. 

“Furthermore, there are certain 


went into new buildings. There were 
some retail sales, but practically none | 
to old apartment houses which were | 
later to become our biggest field. 

“By 1930 it became evident that old 
buildings had to install automatic re- | 
frigeration if they were to compete | 
with new buildings. 

“This field then became so extensive 
that our wholesale division had to be 
divided into two groups—one dealing 
exclusively with new building work, 
the other group dealing only with 
existing buildings. The market for re- 
frigeration was then extended to prac- | space-saving models which can only be 
tically any apartment where the rental | water cooled and some building own- 
was $20 a room or more,” he said. | ers continue to buy these units. Since 

“During 1930 we made 28,955 installa- | introduction of the air-cooled refrig- 
tions, and before the year 1931 was erator, we are still selling approxi- 
over, the number of apartment house | mately 15 per cent water-cooled boxes.” 
installations had become so large that Mr. Sellman concluded by saying 
we published a directory to advise | that his company now has installed 
prospective tenants that there were | a few more than 4,000 air-cooled 
65,000 apartments equipped with Elec- | Electrolux refrigerators in New York 
trolux refrigerators.” 


AMERICA'S FINEST BEER-COOLING 


BEERCOOLATOR 


(All Steel Construction) 


Now being featured by leading distributors for FRIGID- 
AIRE-KELVINATOR-WESTINGHOUSE-GENERAL 
ELECTRIC as well as Utility Companies. 
FEATURES: Permanently welded stee! construction—-scientifically correct 
insulation—stainless steel front—back and side beked-on enamel finish 
—cast porcelain enameled service trays—upper and lower tanks of tinned 
copper—lower partment dates and cools beverages and | 
foods, 3 sizes—7 styles! 

Write or Wire for Literature and Price List 


EQUIPMENT 


BEER PUMP 


Oil and Beer do not mix. 

The Waco Beer Pump has no crank 
case filled with oil like the air com- 
pressor—it is an air pump — de- 
signed expressly for dispensing 
clean wholesome air for serving 
beer—it fits in anywhere—write for 
details and territory offerings. 


WATER APPLIANCE CO. 
MILWAUKEE 


LEITNER SERVICE PORT-A-BAR 


To the refrigeration trade! Here is a compact bar to 
meet present day requirements of cooling and dispensing 


draft and bottled beer. It has stein and glass washing 
facilities! Hot and cold water! Draft beer and drinking 
water! It is the only complete bar of its kind on the 
market today that serves economically, and is a beautiful 
fixture as well. 

The Leitner line of beer cooling equipment is complete 
for every draft beer-cooling requirement. 


We can give immediate service to refrigeration dealers 
and distributors on the Leitner beer cooling line. All of 
the equipment being manufactured for mechanical refrig- 
eration. Coils and valve can be furnished if wanted and 
everything is so arranged that the refrigeration service 
man makes his two connections to the ice machine to 
complete the installation. 


Write today for literature on the Leitner Bar 
Equipment built for mechanical refrigeration 


M. Leitner & Co. 


2322-24 Ogden Ave., Chicago, Ill. 


in- | 


the air- | 


how- | 


introducing any new | 


CODE OF ETHICS IS 
ADOPTED BY KANSAS 
CITY DISTRIBUTORS 


KANSAS CITY, Mo.—To promote | 
fair competition and stability in the | 


business of selling electric refrigera- 
tion, 14 distributors in Kansas City 
have drawn up a code of business 
practice and have agreed to follow it 
in their own operations, with their 
respective dealers cooperating. 

The code provides that no deceptive, 
misleading, or untrue advertising shall 
be used. Also that “disparaging or 
misrepresenting the equipment, out- 
put, reputation, stability, prospects or 
personnel of a competitor, or his 
ability properly to service the equip- 
ment he sells, is reprehensible and 
shall not be done.” 


‘Special’ Discounts 


It provides further that no salesman 
or firm shall attempt to break down 
a sale or secure a contract from a 
customer who has definitely placed an 
order for an electric refrigerator. 

No “courtesy” or “special” discounts, 
it rules, shall be extended except to 
religious and charitable institutions 
supported by public taxes. Such dis- 
counts shall not exceed 10 per cent, 
and shall apply on refrigerators to be 
used only by the institutions and not 
by their employes. 

On the matter of trade-in allow- 
ances, the code provides for certain 
maximum allowances for old ice boxes 
on electric refrigerators of specified 
installed retail prices, as follows: up 
to $100, no trade; $100 to $150——-$5; 
$150 to $225—$10; $225 to $300—$15; 
$300 and over—$25. 

Where a dealer sells two or more 
lines of refrigerators, no distributor 
shall offer or give the dealers’ sales- 
men any secret bonus or compensation 
to favor or push his refrigerators over 
those of a competitor. And no dealer 
shall permit his salesmen to take part 
in any such offer. 


Additional Provisions 


Further provisions are that: 

“Dealers shall not accept any order 
offered them by a competitive sales- 
man; and, in the case of such an 
offer, shall immediately notify the em- 
ployer of the salesman. Dealers shall 
dismiss a salesman who, without the 
knowledge of his employer, offers an 
order to a competitive dealer. 

“No distributor or dealer shall em- 
ploy a salesman who has worked for 
another distributor or dealer, without 
consulting his former employer. 

“No salesman shall in any way 
share his commission with a customer, 
or make a down payment or any por- 
tion thereof for a customer. Distribu- 
tors and dealers agree to dismiss any 
salesman guilty of this practice and 
such salesman shall not be employed 
by any other distributor or dealer.” 


Distributors Adopt Code 


Following are the Kansas City dis- 
tributors who adopted the code, and 
agreed to enforce them in their own, 
and their dealers’, operations: 

Copeland Refrigeration Co., Cope- 
land; Frigidaire Sales Corp., Frigid- 
aire; Gille Mfg. Co.. Mohawk; Glasco 
Electric Co., Crosley; Glueck & Co., 
General Electric; Goetze-Ryan, Inc., 
Sparton; Great Western Stove Co., 
Mayflower; Jenkins Music Co., Ma- 
jestic and Ice-O-Matic; Mace-Ryer 
Co., Leonard; Midwest Grunow Co., 
Grunow; Moser & Suor, Inc., Norge; 
Richards & Conover Hardware Co., 
Kelvinator; Satterlee & Blue, Inc., 
Westinghouse; and Townley Metal & 
Hardware Co., Gibson. 


Ramsey Sells 268.7% 
Of Quota 


PITTSBURGH~—-Selling more than 
twice the volume allotted him, C. W. 
Ramsey of Grafton, W. Va., led the 


field in the spring Frigidaire campaign 
conducted by the Monongahela West 
Penn Public Service sales organiza- 
tion. Ramsey sold a total value of 
$5,642, and, as his quota was $2,100, 
he rolled up a record of 268.7 per cent. 

The Panhandle division of the com- 
pany finished first in the contest with 
a total of 147 per cent, while the Fair- 
mont area, with Ramsey heading its 
list, was second with 139 per cent 
All together a total volume of $68,433 
was scored. 


LOANING STUNT BRINGS 
IN PROSPECTS 


ST. PETERSBURG, Fla.—-Salesman 
H. A. Groves of the General Electric 
dealership here, Webb & Morgan, Inc., 
recently worked out a new method of 
bringing in refrigerator prospects. 

He inserted a classified advertise- 
ment in a St. Petersburg Sunday news- 
paper, offering to loan his G. E. refrig- 
erator to a responsible individual for 
several months, provided good 
ences could be given. 

Monday morning he had 17 replies. 
His plan is to call on all who re- 
sponded, as well as on the people 
whose names were given as references. 


refer- | 


G. E. & Cleveland 
Kroger Stores 
Hold Contest 


CLEVELAND—wNow in progress in 
this city and the territory surrounding 
it is an advertising and sales promo- 
tional campaign conducted jointly by 
the General Electric Co. specialty ap- 
pliance sales department and_ the 
Cleveland division of the 
Grocery & Baking Co. 

Since June 2, when the campaign 
opened, all patrons of the 330 Kroger 
and Piggly Wiggly stores in the Cleve- 
land area have been receiving one vote 
for each 25 cents in purchases made 
at one of these stores. Each person 
taking part in the contest is registered 
at one of the 330 stores. 

On July 29, the contest will close, 
and the Kroger-Piggly Wiggly patrons 
will turn in their total votes at the 
stores where they are registered. The 
patron having the most votes at each 
store will receive an HX-47 General 
Electric refrigerator. The person hav- 


Kroger 


ing the most votes in the entire terri- | 


tory will receive a G. E. all-electric 
kitchen. 

Any person who does not wish, or 
is not able, to compete during the en- 
tire eight weeks of the contest, may 


by accumulating 20 votes—secure from 


the manager of his Kroger or Piggly | 


Wiggly store a certificate 
on the purchase of some General 
Electric home appliance. 

For publicizing the contest, Kroger 
and Piggly Wiggly customers 


worth $5 | 


have | 


been circularized with folders giving | 


rules and details of the competition 
and carrying information on General 
Electric refrigerators and all-electric 
kitchen. 

Participants are permitted to se- 
cure vote certificates from friends 
not registered in the contest. 


FRIGIDAIRE WORLD’S FAIR 


EXHIBIT SPACE DOUBLED 


CHICAGO—Because the number of | 


visitors at the General Motors build- 
ing at the World’s Fair has been much 
larger than was anticipated, the 281-ft. 
exhibit of Frigidaire Corp. has been 
enlarged to double its space. 

During the first 21 days of the fair, 
according to Frank R. Pierce, sales 
manager for Frigidaire, more than 
500,000 persons were clocked by check- 
ers stationed at the entrance to the 
exhibit. 

The pedestrian traffic problem made 
it necessary to revamp the exhibit, 
with the result that the entire east 
wing and the south observation prom- 
enade now are devoted to display of 
Frigidaire products. 

The Little Theater in the General 
Motors building has been jammed to 
the doors every day for the last week, 


due in part to the fact it is com- 
pletely air conditioned, according to 
Mr. Pierce. 


He claims that a check of the num- 
bers visiting the Frigidaire exhibit 
shows that one out of every three per- 
sons entering the gates of A Century 
of Progress visits the display. 


CANADA KELVINATOR MOVES 
TO NEW OFFICES 


MONTREAL, Quebec—-Kelvinator of 
Canada, Ltd., has recently established 
new offices and showroom in the Gate- 
building, at 630 West Dor- 
St. here. 


house 
chester 


MIDSUMMER & FALL 
CAMPAIGN PLANNED 
BY WESTINGHOUSE 


MANSFIELD, Ohio — Midsummer- 
and-fall advertising and selling plans 
of the Westinghouse refrigeration divi- 
sion are being presented to Westing- 
house distributors in the eastern part 
of the United States by five repre- 
sentatives of the division’s headquar- 
ters here. 

R. C. Cosgrove, manager of the re- 
frigeration division, conducted a meet- 
ing in Chicago on June 22. Clyde 
Moran of the merchandise advertising 
department is holding meetings with 
distributors in St. Louis and Kansas 
City this week. 

Roger Bolin of the same department 
met last week with members of the 
St. Paul (Minn.) distributorship, then 
joined Mr. Cosgrove on June 26 in 
East Springfield, Mass., for a meeting 
of distributors in the northeastern ter- 
ritory. Messrs. Cosgrove and Bolin are 
meeting today (June 28) in Philadel- 
phia with distributors of the middle- 
Atlantic district. 

Western representatives of the 
Westinghouse refrigeration § division 
will meet with distributors in the west 
coast territory on July 3 in Los An- 
geles, on July 5 in San Francisco, and 
at another meeting on July 7. 

June 19, central district distributors 
met in Mansfield with Mr. Cosgrove, 
Mr. Bolin, and S. H. Pittman, mer- 
chandise advertising manager, to hear 
sales plans presented. 

At this meeting, P. Y. Danley, cen- 
tral district merchandise manager, 
presented the Danley trophy to H. M. 
Moock, president of the Moock Elec- 
tric Supply Co. of Canton, for making 
the greatest percentage above quota in 
central district refrigerator sales dur- 
ing the Westinghouse “Turn Your 
Own Corner” campaign which ended 
June 10. 


S. AFRICA MARKET FOR 
REFRIGERATORS IMPROVES 


DAYTON — That increasing numbers 
of electric refrigerators may _ be 
shipped to South Africa from the 
United States was indicated by J. W. 
C. Kittleson, managing director of 
Kittleson & Rees, Ltd., Johannesburg, 
South Africa, representative there for 
Frigidaire, when he visited the Frigid- 
aire plant last week. 

Mr. Kittleson based his statements 
on the fact that there has been a 
steady, though gradual, increase in 
imports into South Africa since that 
country abandoned the gold standard 
last December. 

Mr. Kittleson declared that financi- 
ally South Africa is in a much better 
condition than most other countries, 
due to a beneficial premium on gold 

Four million dollars’ worth of gold 
is mined weekly, and is shipped to 
London and sold, resulting in a favor- 
able balance for South Africa, since 
the stabilization of the South African 


pound on a parity with the pound 
sterling. 
“From the moment that we went 


off the gold standard,” said Mr. Kittle- 
son, “there was a noticeable improve 
ment. Cost of living didn’t increase 
as much as the extra premium on 
gold, giving a wider spending margin 
for the people. At the same time, the 
shares market showed an immediaté 
rise which was reflected in a genera 
increase in business.” 


NEW BEER COOLER OFFERS 
BIG SALES OPPORTUNITY 


THE SUPER-FAST 


FULLY 
AUTOMATIC 


The Super-Fast Model M-192, shown above, is as 
handsome as it is efficient. Cools 192 twelve-ounce 
bottles in sweet water bath Attractively chrom- 
ium-plated brass hardware (rust-proof). Can be 
purchased for less per day than ice. Costs only 
few cents a day to operate. One of nine 
outstanding Super-Fast models. Latest type 


mechanical unit, fully enclosed 


EXCLUSIVE FEATURES, LOW 
PRICES ATTRACT BUYERS 


Here it is—the beer cooler you've 
waited for. Consider its new fea- 
tures—its handsome appearance—its 


reinforced all-steel construction—its 
amazing capacity for cooling 84-de- 
gree beverages to 38 degrees in 
exactly 30 minutes. No wonder the 
Super-Fast offers an outstanding 
sales opportunity. 

The Super-Fast is designed and 
built by experts. It is the lowest- 
priced quality cooler on the market. 
There are nine models—six mechan- 
ical and three ice refrigerated. Ca- 
pacities range from 60 to 192 twelve 
ounce bottles. Constant temperature 
is maintained day in and day out- 
never a trace of “skunky” beer. 


Excellent sales opportunity for 
distributors and representatives 
throughout the country. Desirable 
territories now open. Act today. 


WRITE, WIRE OR PHONE 


ELECTRIC BEVERAGE COOLER CO. 


421 South Delaware Street + Indianapolis, Indiana 


ooo ——— ie 


has ge NS A ae a ea ig a ay ea ee, a ae eg { Pa oe 322. TF. ers go Ae Lael ie MM eo a Rie YC GE, ae a ee a ne Po 1 ne Ter. i Oe ee ne) ne ae ae SEO en los RN a, 
ee CR ere Oe, ON TL ME Me ME) ee RRR 7. RSE“ OMMRRRERS sc SRE eae mm ety ee Oe Sn ere 
oc i Reet eay ts EERE Peete ter ee aaa ae aOR) PRIN Ss kanage nS Yeon! awe: Sune imeM eee NaS Re Name mae Nhs SS ee «ee aR ee eh OD er aes sce PY ae Sea a “eg IC End Yc [ERR RR eas ets mE Ey etgrronruer ae Galea yee re 
ke Meer Siete. a. 1: ainda: Met aN cee ee a me Ae pec ia es Ree Es RN ecg es 7 PL LOR: RE ee PT es se aati Oo ee an 
a5. AS te ph eet - bse dads, aaa EE NE LTE. G LAIN. ToC? SRS. cs ly BS ERR fim ciel dt Tn tte pte iat or eencest career ae 7 eet 2 ae Sr ewe baie’ 2 jae Seas ee ae SRR ECM Es NS Ch 8 a ES <9 NSE CRY aR pS 
“a ~ ee BES ik 5 RIES SBP 6, ma RE SN, OY SE AE Re Sa rag eT ee 9 TR BRI 8 eT 9 ee pe en 8 lanham cc SRM aCe oye eR ce co ot ea 
8 _" et tied: e : when % a eae = RS z Sacemeians nd x ie » er ee ee ee in das eed ee ene en ee er i a — i p30 . : 
; > } 
\ 
ee eae SE —— te a ee A eS ee 
| 
. 
| ef 
| ae ae : 
; 
—_ 
_ 
oO 
i 
We We ; 
ors we eee } 
=a > od 
_~ ——— 
a ee 
eA Pi. 34h 
ro 
ac gies 
ee 2) 
acc ne 
- 
A . hi stip 
i i . =—h 
rs “ — —-—~~ 
a a 2, ' fr 7 
ens ¥ 
Pe = | 
ee We es recap gs 
. is ; 5 es a 
cope ek ; # 
a ae 
"ee pcs 
r ; — 
QUAKER METAL PRODUCTS CO. 2228-38 N. 28th St., Philadelphia, Pa. 
whe | 
vale 
; Arie) 
=4h athneaibesiliiestiies?) 
ee | | | 
ee 
—% | | Po 
ois, | | 
ee te aaa mm | 1] 
ae ees Bike 4 rs 
feet hoe 
° | = Be Pe pd 
a 
ia a ee | 
eS te si) aaa aie 2 1 “ds, : ’ - 
: f se °% ee ea ee : SARA Hilda 2 & z 
AS 2g og 4 oe) y' i —_—_— 
a widen’ —— : ‘ a : 
ek eal 1 st { 
; ae ; L__- ———— a) 
| | Po 
— 
; Su, 
: oP ER-Fasr 
Ce -- Ge | 
| LER 
a | 
ea : 
aa 
ach 
x : 7, 
in — 
sf — - ee 
a ar 7 
: ' 
ae | 
he | a 
"* — 
| ee [ a ‘| 
ae 
ee ee ee 
— | 
: | 
| 
j 
. 7 { 
+ -s Ysera ae . B= aes hehe Geo, 4" oe er, ee —_ a : if Z 4 , i ae . t : F ’ ' "8 ne Fre kigevs 7 
Be eee Bg! eo ae es Pe i high ER ey its SUS othe tigee oot CBr fy mem ae eo : 7 : sappy at oI Poteet a yee 2 [qs 
ie. ee - te : a ‘a 
Le ~ aa" Rie 
a hans 
“ 
- “” 


ALL 
NED 
JSE 


nmer- 
plans 
1 divi- 
sting- 
1 part 
repre- 
iquar- 


he re- 
meet- 
Clyde 
tising 

with 
ansas 


tment 
f the 
_ then 
26 in 
-eting 
n ter- 
in are 
ladel- 
iddle- 


the 
vision 
» west 
s An- 
», and 


yutors 
zrove, 

mer- 
) hear 


, cen- 
lager, 
H. M. 
Elec- 
aking 
ota in 
3 dur- 
Your 
ended 


FOR 
VES 


nbers 
y be 
1 the 
J. W. 
or =«Cof 
‘burg, 
-e for 
rigid- 


nents 
en a 
se in 
' that 
ndard 


1anci- 
yetter 
itries, 
gold 
- gold 
ed to 
favor- 
since 
frican 
ound 


went 
Cittle- 
prove 
reasé 
m on 
argin 
e, the 
odiate 
onera 


ELECTRIC REFRIGERATION NEWS, JUNE 28, 1933 


15 


335 New Dealers in 35 States are 
Appointed by Leonard 


DETROIT—Three hundred and 
thirty-five new dealers, located in 35 
tates, have recently joined the Leon- 
ird field organization, it was an- 
1ounced by R. I. Petrie, general sales 
manager of the Leonard Refrigerator 
Coa, 

By states, the new dealers are as 
follows: 

Alabama—T. H. Formby Co., Piedmont; 
;oodwater Drug Co., Goodwater; and C. 
W. Lewis Furniture Co., Tuscaloosa. 

Arkansas—Murfreesboro Hardware Co., 
Murfreesboro; Bridges Drug Co., Corning; 
Boyd's Store, Piggott; I. E. Harris Lum- 
er Co., Wynne; Lloyd Myers, Forrest 
City; Paragould Auto Parts Co., Para- 
vould; and Parkin Furniture Co., Parkin. 

Arizona—Day & Montanye, Tucson. 

California—El Monte Furniture Co., El 
Monte; J. W. Morrow, Davis; Walnut 
Creek Electric Co., Walnut Creek; Kahn 
& Kelville, San Francisco; Frank H. Whit- 
iey, Willits; W. J. Peterson, Turlock; 
ind Bob Murray's Hardware Co., Merced. 

Connecticut — Central Electric Service 
‘o., Bridgeport; Erickson & Carlson, Inc., 
New Britain; Wayside Furniture Shop, 
Milford; Harry D. Noble, West Haven; 
tilbert Furniture Co., Norwich; and 
Stuart Crafts, Southington. 

Georgia—Miller & Green, Washington; 
Robinson Furniture Co., Monroe; J. J. 
Hagedorn Co., West Point; King Furni- 
ure Co., LaGrange; Whittle Battery Serv- 
ce, Augusta; Stubbs & Hogg, Cedarton; 
Frank H. Moxley, Wadley; Wright & 
Edwards, Suwanee; Gentry Furniture Co., 
Rome; Lithonia Drug Co., Lithonia; Lewis 
Hardware Co., Waynesboro; Cummings & 
Long, Cartersville; Robinson Furniture 
Co., Winder; Clifton Adams Electric Co., 
Mellidgeville; H. E. Lowe Electric Co. 
ind Empire Furniture Co., both of Macon; 
ind C. W. Jordan, Ashby St. Pharmacy 
Co., J. J. Haverty Furniture Co., Carroll 
Furniture Co., Rhodes Wood Furniture 
Co., and Bames, Inc., all of Atlanta. 

Illinois—Elmhurst Furniture Co., Elm- 
hurst; Harmon & Settle, Benton; Louis L. 
Bellett, Cartersville; W. R. Saxby, Litch- 
field; Rene Morget, Christopher; Cohen 
Furniture Store, Pana; Decatur Music 
Shop, Decatur; C. W. Hirsch, Highland; 
Williamson Motor Co., Nashville; Marshall 
Field Co., Oak Park and Evanston; John- 
son Motor Co., Glen’ Ellyn; Rakow 
Brothers, Dundee; H. F. Heinemann, 
Huntley; Mercer Lumber Co., Evanston; 
Chicago & West Towns Co., Cicero; and 
Deimel Brothers Furniture Co., H. R. 
Radio Co., Conrad Brothers, Hotel Equip- 
ment Co., A. A. Vesely Furniture Co., 
L. Brunner & Son, and Devon Appliance 
Shop, all of Chicago. 

Indiana—F., G. Dils, Lawrenceburg; 
Sanitary Grocery Co., Ossian; E. L. Clag- 
horn, Indianapolis; Karl Van Devanter, 
Veedersburg; Ray Friedersdorff, Burns- 
ville; and Court House Furniture Store, 
Terre Haute. 

Ilowa—Carroll Radio Shop, Carroll; A. 
D. MeQuilkin Co., Fort Dodge; George 
Hardware Co., Grinnell; Eli N. Nelson, 
Blairsburg: H. F. Ferbitz, Jewell; Swed- 
lund & Senksen, Stratford; Floyd Weber, 
Ackley; H. H. Nazett, Eldora; Gelhorn 
Auto Co., Steamboat Rock; Wilson Hard- 
ware Co., Hubbard; Varland Brothers, 
Radcliffe; Bushman & Long, Alden; Fry 
Auto Co., Reppy: Jesse Smith & Son, 
Clarion; John H. Ewinger & Son, Burl- 
ington; Abbott & Son, Marshalltown; and 
Shyken Furniture Co., Council Bluffs. 

Kansas — Train Brothers, Lindsburg; 
McKelvey Radio Co., Salina; Smith Music 
‘o., Fredonia; Madison Battery Co., Madi- 
son; Stewart Electric Co., Anthony; Bar- 
tholomew Furniture Co., Augusta: E. J. 
Gramely Plumbing Co., Medicine Lodge; 
Radio & Electric Store, Parsons; 


\ 


Victor’s 


tsgerald Hawkins, Beloit; Hart Lumber 


SEEPAGE PROOF 


PIPE AND TUBE 
FITTINGS 
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BRASS CORPORATION Sica 


COMMONWEALTH AVE. AND G.T.R.R. i 
DETROIT 
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No 6, fully 


descriptive 


& Grain Co., Randall; H. M. Crowl, Hardt- 
ner; Hawkins Electric Co., LaCrosse; H. 
C. Leonard Music Co., Abilene; Crawford 
& Miller, Lyons; and Peacock & Soice, 
Stafford. 

Louisiana—Maurin & Wilton, La Place; 
Daly Motor Co., Opelousa; Ayo's Drug 
Store, Raceland; and Galle’s Furniture 
Store, New Orleans. 

Maine—Central Furniture Co., Bangor. 

Maryland—Sol'’s, Inc., Western Furniture 
Co., Dumbler Brothers, W. T. Littlepage, 
Jr., & Co., Moore & Westendorf, Inc., 
John J. Skruch, and Howard Furniture 
Co., all of Baltimore. 

Massachusetts—A. E. Lamoureaux, Ware- 
ham; Chelsea Hardware Co. and Benstein 
Electric Co., both of Chelsea; Codman 
Radio Co., Dorchester; William S. Lodge 
Co., West Roxbury; Medford Specialty 
Sales Co., Medford; Sumner L. Redlon, 
Middleboro; Louis R. Bowen, New Bed- 
ford; O'Connor's News Store, North 
Easton; H. Spungin, Northampton; Len- 
nox Beach, Longmeadow; Globe Furniture 
Co., Dorchester; Joseph Rosengard, Haver- 
hill; Huron Ave. Auto Supply & Hardware 
Co., Cambridge; Roxbury Battery Co., 
Roxbury; Bloomberg Furniture Co., Lynn; 
Highland Auto Supply Co., Newton High- 
lands; Denholm & McKay Co., Worcester; 
Columbia Hardware Co., Jamaica Plains; 
Early Radio Service, Salem; A. Simons & 
Sons, Framingham; Daniel J. O'Donoghue, 
West Somerville; Dorgan Electric Co., 
South Boston; E. Waldron, Revere; A. L. 
Thayer & Sons, Whitman; Norwood Fur- 
niture Co., Norwood; Lawrence Furniture 
Co., Lawrence; Gaumont Brothers, Lowell; 
J. J. Piotti, Dorchester; Clinton Radio 
Co., Clinton; C. B. Faith Co., Everett; and 
A. Marks Co., Joseph C. Affanato, C. C. 
Harvey Co., Arthur McArthur Co., Hough- 
ton & Dutton Co., Daniels Furniture Co., 
and Arvedon Brothers, all of Boston. 

Michigan—R. Brogan Sons, Emmett; E. 
J. Foster Co., Grass Lake; Point Motor 
Sales, Ironwood; Sorenseon Furniture Co., 
Grayling; Harris & Whyte, Pinconning; 
Thomas Elevator Co., Palms; Maytag 
Saginaw Co., Saginaw; Chesaning Hard- 
ware Co., Chesaning; Moore Maytag Co., 
Ann Arbor; R. D. Malcom Music House, 
Flint; Anderson McClelland, Saulte Ste. 
Marie; Pickford Telephone Co., Pickford; 


F. A. Diebold, West Branch; Rechlin 
Hardware Co., Bay City; A. B. Ball, 
Mason; Vredevoogt Brothers, Grand 


Rapids; Maytag Flint Co., Flint; Valmas- 
sai Brothers, Monroe; J. O. Rutherford 
Refrigerator Salés & Service Co., Plym- 
outh; Lapeer Hardware Co., Lapeer; J. 
Art Lovell, Dexter; Bishop Young Furni- 
ture Co., Bay City; J. George Discher & 
Sons, Saginaw; and Tuttle Electric Shop, 
Tawas City. 

Mississippi—A. Gressett Music 
Jackson; Rice-Pappenheimer Co., 
dian; and Woodruff Furniture 
Hattiesburg. 

Minnesota—Mill 


House, 
Meri- 
Stores, 


Furniture Co., South 
St. Paul; Reese Furniture Co., Winona; 
Central Radio Supply Co., St. Paul; 
Prairie Oil Co., Blooming Prairie: Len 
Thole Radio Co., St. Paul; and Hazel 
Park Hardware Co., St. Paul. 

Missouri—John Parks, Jr., Steel; Mod- 
ern Service Station, Kennett; Arl J. Dill- 
man & Sons, Inc., Caruthersville; M. C. 
Abbott, Malden; V & E Co., Eldon; and 
Cc. F. Faulkner, Marionville. 

Nebraska—McCawley-Targey Co., Novelty 
Repair Co. and State Furniture Co., all of 
Omaha; A. H. Norwood Co., Oakdale; 
Hackney Electric Co., Fremont; Syracuse 
Auto Co., Syracuse; Hervey’ Brothers, 
Tecumseh; Beyer’s Service, Bridgeport; 
and Reifert Furniture Co., Hartington, 

New Hampshire—L. A. Hutchinson, Mil- 
ford: Hubert Coal Co., Concord: C. H. 
Austin, Inc., Nashua; Radio Electric Shop, 
Derry; Allen Drug Co., Hanover; and Mc- 
Neils Drug Store, Lebanon. 


HUNDREDS OR MILLIONS? 


Tooled up for production of highest quality fit- 
tings, Commonwealth Brass Corporation is in posi- 
tion to furnish any quantity; invariably from stock. 


Batteries of fast automatics; forging and trimming 
presses having ‘arge capacity plus a plant com- 
pletely equipped in every other particular, make 
Commonwealth the logical source of supply for 
discerning manufacturers and service depots. 
Every fitting is 100’, inspected—every tube seat 
protected in shipping—each and every fitting is 
as efficient as fittings can ever be. 

25 years experience in this industry qualifies us 
to serve it; and you. 


STAY 


New Jersey—Wolfson, Inc., Bayonne; 
Reliable Radio Co., Newton; Harris & 
Jaffey, Peterson; John A. Kozusko, Perth 
Amboy; M A Z Electric Co., Hillsdale: 
Jacobs Brothers, Harrison; 
Furniture Co., Passaic; and O. P. Dick- 
erson, Rockaway. 

New York—Hoosick Electric Co., Troy; 
Harris & Lane, Inc., Belmont; John J. 
Brady, Victor; Edward Keifer, Northport, 
L. I.; Harry Goldstein & Sons, Eastport, 
L. I.; Remling Brothers, North Tarry- 
town; J. L. Baeder, 400 East 198th St., 
Bronx; Griffin Electric Shop, Malone; Mc- 
Kenna Brothers, Westbury, L. I.; W. J. 
Wicks, Bayshore, L. I.; Henry F. Huett- 
ner, Hicksville; Drumm’s Electric Shop, 
Hancock; Floyd Decker, Kerhonkson; 
Robert C. Michel, Ellenville; Washer Serv- 
ice Shop, Rochester; F. W. Bush, Penn 
Yan; Corey & Hill, Atlanta; Haskins Drug 
Store, Granville; D. A. Pulver Estate, 
Canajoharie; W. M. Marvin & Son, Eliza- 
bethtown; Clifford J, Carroll, Eavs-on-the- 
Lake; P. C. Kern's Sons, Buffalo; Master 
Music Co., Niagara Falls; William Ewald, 
6515 Myrtle Ave., and Hagen & Helmers, 
5503 Eighth Ave., both of Brooklyn; Reu- 
bert Piano Co., 375 Bleecker St., Baitinger 
Electric Co., Ine., 95 Chambers St., and 


Philip Olson Co., 2 West 46th St., all of | 


New York City. 


Ohio—College Corner Hatchery, College | 


Corner; Turner Mctor Co., Wilmington; 
Julius O’Krent Furniture Co., Cincinnati; 
Harry Brown, Bridgeport; Saunders-Eber- 
sole Auto Co., Springfield; City Radio 
Shop, Bryan; Rummel & Freck Hardware 
Co., Convoy; Vernier-McLaughlin-Probeck 
Co., Archbold; Joseph Gieringer & Sons 
Co., Miamitown; and William H. Herr, 
Prospect. 

Oklahoma—Johnson Furniture Co., Ard- 
more; and Gambill Furniture Co., Clinton. 

Oregon—Earl C. Mack Electric Service, 
Leco Oil Burner Sales, and Alberta Furni- 
ture Co., all of Portland; Radio Music 
& Supply Co., LaGrande; Gross & Hargis, 
Roseburg; and Cottengim Electric Shop, 
Redmond. 

Pennsylvania—Paul S. Spaar, Chapel; 
Homewood Radio Laboratory, Homewood; 
Bellwood Furniture Co., Bellwood; Wil- 
liam A. Drumm, Spangler; Hadesty Hard- 
ware Co., Tamaqua; Orr’s Garage, Pitts- 
burgh; Snyder Garage, Conway; Deft De- 
vices, Inc., Altoona; A. G. Gabosch, Pitts- 
burgh; Samuel Lanken, Inc., Philadelphia; 
Levy & Gross, Harrisburg; Bodine Hard- 
ware Co., Bradford; Rearick & Miller, 
Martinsburg; Roaring Spring Department 
Store, Roaring Springs; and Liner’s Fur- 
niture Co., Pottsville. 

Rhode Island—Donat Guilbeault, Oak- 
land; J. T. O'Connell, Long Wharf, New- 
port; M. Auger Furniture Co., Woon- 
socket; Bissonnette Brothers, Manville; 
J. B. Archambault, West Warwick; and 
the Boston Store, Providence. 

South Carolina—C. H. Camp, Green- 
wood; Maxwell Brothers and McCollum, 
Anderson & Jordan Radio Shop, both of 
Charleston. 

South Dakota—Home Furniture Co., Mit- 
chell; Shriver Johnson Radio Inn, Sioux 
Falls; and H. J. Hermanson, Dell Rapids. 

Tennessee-—Hollis Garage, Wilson Fur- 
niture Co., Sam Fortas Mfg. Co., and Arm- 
strong Furniture Co., all of Memphis; 
Freeman's Music Shop, Martin; Hooper 
Viers, Brownsville; Guy-Townsend Hard- 
ware Co., Jackson; J. H. Biggers & Sons, 
Selmer; Elizabethton Hardware Co., Eliza- 
bethton; H. L. Kaylor, Knoxville; W. M. 
Lee & Co., Jonesboro; Wright Hardware 
Co., Sweetwater; Sam _ Riley's Garage, 
Mohawk; P. H. Quillan, Bulls Gap; and 
Laminack & Roberts, Grossville. 

Texas McLelland Service Station, 
Thornton; One Two Four Electric Co., 
Hillsboro; S. W. Allen, Standard Furni- 
ture Co., Walter N. Graham, J. D. Har- 
man, Earl W. Cullum Co., and Phipps 
Brothers, all of Dallas. 

Virginia—W. L. Porter & Co., Galox; 
Home Hardware & Furniture Co., Norton; 
Estes Hardware Co., Cosburn & Harry J. 
Segal, and Star Furniture Co., both of 
Richmond. 

Washington—John Peterson, Rochester. 

Wisconsin—Noll Piano Co. and G. A. 
Butter Co., both of Milwaukee; Miller's 
Furniture Store, Kewaskum; Gates Elec- 
tric Co., South Milwaukee; Vogelsang 
Furniture Co., Manitowoc; A. Hansen 
Furniture Co., Eau Claire; Zamka Furni- 
ture Co., Milwaukee; W. J. Harper, 
Peshtigo; Brumm Service Station, Middle- 
ton; William A. Hopp, Plymouth; Klode 
Furniture Co. and Hardware Shop, both 
of Milwaukee; and Johnson & Hill, Wis- 
consin Rapids 

W yoming— Midwest 
west. 


INSURANCE C0. HEAD BUYS 
G.E. ALL-ELECTRIC KITCHEN 


BLOOMINGTON, Il A General 
Electric all-electric kitchen, including 
a P4-180 refrigerator, a model E dish- 
washer and cabinet, and an RA-69 
Hostess range with automatic clock, 
timer, and ventilating fan, was _ in- 
stalled recently for G. J. McHerle, 
president of Bloomington Life Insur- 
ance Co. 

A competitive make refrigerator was 
removed from the kitchen to make 
room for the new installations. R. 
Cooper Jr., Chicago distributor, was 
responsible for the sale, which amount- 
ed to $1,676.25. 

Cost of the individual units was 
never discussed, interest centering 
around the complete kitchen, accord- 
ing to S. Nides, sales promotion man- 
ager of the Chicago distributorship. 


WETMORE-SCOTT SALESMEN 
EARN PROMOTIONS 


BOSTON—Closing their May sales 
campaign, all salesmen of the Wet- 
more-Scott Co., Westinghouse refrig- 
erator distributor here, met June 1 at 
the Hotel Kenmore to receive their 
awards and to see some of their staff 
promoted from the rank of senior 
salesman to master salesman. Frank 
W. Atwood, sales promotion manager, 
presided at the meeting, while Newell 
R. Tripp, sales promotion manager, | 
presented prizes to winning salesmen. | 


Commissary, Mid- 


Manhattan | 


Saturday Buying 
Nets Savings 
of 26.7% 


ATLANTA—“Saturday is Savings 
Day—If You Own an Electric Refrig- 
erator,” is the title of a new sales 
folder being issued salesmen of the 
Georgia Power Co. here as a result of 
investigations carried on by the home 
service and merchandising divisions 
of the utility. 

Equipped with a typical menu for a 
family of six prepared by Miss Fern 
Snider, home service director, two 
members of her division were sent to 
Atlanta food stores with instructions 
to purchase all the perishables listed 
on their menus—first, at week-day 
prices, and second, on Saturday, at 
week-end prices. 

Savings resulting from week-end 
prices in one case were 26.7 per cent, 
and in the other, 26.8 per cent. 

The folder contains the two menus, 
list of the perishable foods purchased, 
contrasted prices, and savings on the 
various items. Salesmen are urged to 
use this document as evidence that 
preservation of foods in an electric 
refrigerator will enable the housewife 
to buy perishables at lower prices. 


66 SALES MADE IN 3 DAYS 
BY 4 UTAH SALESMEN 


SALT LAKE CITY—Sixty-six sales 
of General Electric refrigerators, 22 
out of the first 43 being for cash, 
were turned in at the end of three 
days’ work recently by Salesmen 
Tribe, Child, Williams, and Shumway 
of Utah Power & Light Co. in the 
Ogden division. 

At about the same time, Mr. Hog- 
gan, salesman in the utility’s Preston 
division, sold 11 refrigerators in 16 
working hours. 


CALIFORNIA UTILITY 
OPENS SALES DRIVE 


LOS ANGELES—Now under way in 
this territory is the “Opportunity 
Campaign” launched June 1 by the 
Southern California Edison Co. to 
boost sales of Westinghouse electric 
refrigerators. The drive will close 
July 31. Quota has been set at 250 
units. 

Special bonuses are being paid to all 
employes submitting the names of 
prospects who buy refrigerators with- 
in the contest period. With every 
Westinghouse sold, the utility com- 
pany is giving a Westinghouse food 
mixer, and is advertising this fact in 
newspapers in 15 towns in the terri- 
tory. 

Prizes of $75, $40, and $25 are being 
offered to the three salesmen making 
the highest percentage of their quota 
during the contest, and a special di- 
rect mail campaign is being conducted 
to assist these door-to-door men in 
their work. 

The utility’s glass-enclosed display 
coach is making regular trips to prin- 
cipal towns in the area to display 
Westinghouse refrigerators to  pros- 
pects there during the campaign. 


Anchor Lite Sells 240 
Crosleys in Week 


PITTSBURGH— More than 240 Cros- 
ley Shelvador electric refrigerators 
were sold in this territory through ef- 
forts of Anchor Lite Appliance Co., 
local distributor, during the week of 
June 5-10, according to C. R. Betts, 
sales manager of the company. 

Although shipments from the fac- 
tory are received almost daily, the dis- 
tributorship had more than 180 refrig- 


| erators on back orders June 17. 


YM 
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‘Design Your Products 
for Assembly by 


HYDROGEN ELECTRI 


WELDING 


NE of the pulleys shown above was machined from an expensive 


casting; the other was assembled from two simple inexpensive 


stampings and a screw machine bushing, welded into a solid piece by a 


single trip through the Bundy Hydrogen-Electrie-Welding furnace. The 


welded pulley is not only lighter and stronger, but its cost is far less. 


The magic of Copper-Hydrogen-Eleetrie-Welding may be applied to 


practically any product manufactured from iron or steel. The parts 


emerge from the furnace absolutely seale-free both inside and outside. 


The Bundy engineering department will be glad to cooperate in 


adapting your designs to the Hydrogen-Welding process; to show you 


how you may achieve greater strength, lighter weight, better appearance, 


and important savings in labor and material. 


Parts may be furnished 


to Bundy machined for a snug fit; or Bundy will furnish complete 


welded assemblies to your specifications. 


for quotations. 


BUNDY 


TUBING COMPANY 


4815 Bellevue Ave. 


Send us your blue-prints 


Detroit, Mich. 
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ELECTRIC REFRIGERATION NEWS, JUNE 28, 1933 


NEW COILS DESIGNED 
BY CHICAGO CONCERN 


(Concluded from Page 1, Column 1) 


process to form a return bend with 
%-in. tubing on as small as 1%-in. 
centers without distortion of the tub- 
ing. 

The large return bends reduce fric- 
tion and pressure drops of refrigerant 
through the coils, and permit opera- 
tion of the coil at high gas tempera- 
tures, with reduced food dehydration 
and better operating pressures for the 
compressor. 

Another feature is use of a rectangu- 
lar “continued fin” with two passes of 
refrigerant tubing through each fin, 
instead of just one fin being fastened 
to each tube as in the Bush individual 
fin coils which Mr. Krackowizer han- 
died for several years before he 
started manufacture of his own coils 
this last spring. 

For this method of construction he 
claims a good rate of heat transfer 
and speeded drip-off of moisture con- 
densed on the fins because the drops 
of moisture gain enough speed in flow- 
ing down the fin (due to its increased 
height) to drop right off the bottom. 

Fins are separated on the tubing by 
small rectangular spacers punched out 
at right angles to the fin, and ar- 
ranged unsymmetrically so that as the 
coil assembler places alternate fins in 
the coil-making machine 180 degrees 
from the adjoining fin, he permits 
each spacer to butt against the solid 
part of the next fin (adding rigidity 
to the completed coil), Mr. Kracko- 
wizer points out. 

An intimate contact between fins 
and the tubing is secured by flaring 
the fin through to carry the tubing. 


Hum-E-Fex 


pitti kt tt | 
(79S ee 


Finned coil for display cases, 
etc. Note full-size return bends. 
Tubes are expanded into the fins by 
a special coil-making machine de- 
veloped by Refrigeration Appliance 
engineers. Sagging of the coil or 
separation of fins is prevented by 
clamping fins of a coil together with 
aluminum tie-straps. Suitable mount- 

ing brackets are also furnished. 

Various sections of a coil are as- 
sembled into one common end-plate of 
hot-galvanized steel, flared inward for 
the tubes to pass through. Return 
bends are set into the end-plates and 
fused to the tubes and end-plates by a 
special semi-hard solder (melting 
point 491° F.). All tubing connections 
are silver soldered. 


All coils are tested at 350 lbs. of air 


THE MARK 


Fan-E-F ex 


convection cooler for 
produce cooling. 


Forced 


pressure under water, and completely 
dehydrated before shipment, Mr. 
Krackowizer states. 

The Hum-E-Fex line of coils built by 
the company includes those for dis- 
play cases, grocery boxes, etc., and is 
furnished in plain copper tubing, or 
copper tubing with brass fins. Tubing 
is of “%-in. size, giving a large primary 
wetted surface, he explains. 

When the coil is intended for over- 
head installations, fins are provided on 
part of the tubing to agitate the air 
in the refrigerator. For brine, carbon 
dioxide, or ammonia refrigerants the 
Hum-E-Fex coil is manufactured with 
steel tubing. Steel coils are acetylene- 
welded, and hot-galvanized after fabri- 
cation. Copper coils are electro-tinned 
before fabrication. 

Sur-E-Fex coils are used for gravity 
circulation purposes in cooling meat 
coolers, storage rooms, etc., and em- 
ploys copper tubing with aluminum 
fins for methyl chloride, sulphur di- 
oxide, and freon refrigerants, or steel 
tubing and. fins with construction 
similar to the steel Hum-E-Fex coils 
for the other refrigerants. Some of Mr. 
Krackowizer’s customers prefer steel 
coils for methyl chloride installations, 
he remarked. 

Another evaporator designed by the 
company is the Fan-E-Fex forced con- 
vection cooling unit for cold storage 
rooms, produce cooling, and air condi- 
tioning. This is built in copper and 
aluminum for small-machine refriger- 
ants, and in steel for ammonia, car- 
bon dioxide, and brine. 

Fan-E-Fex has a 860 r.p.m. motor, a 
housing of Toncan metal, Detroit Lub- 
ricator’s thermostatic expansion valve, 
and suitable hangers. 

A good technical performance, 
rather than price, has been the chief 
aim in designing the coils, Mr. Kracko- 
wizer declares, with the result that 
his list prices are comparatively high. 
A large primary surface has been a 
principal factor in securing a low 
pressure drop of refrigerant passing 
through the coils. 

Thus 1-in. tubing is used with 3%x7 


1%-in. fins, %-in. tubing is used with 
3x6 %-in. fins, %-in. tubing with 
2%x5 %-in. and 2x4 \-in. fins, and 


\%-in tubing with 1%x3 %-in. tubing. 
Coils are available in copper and 
aluminum, all copper (electro-tinned 
after fabrication), copper and brass 
(electro-tinned), all steel (hot-galvan- 
ized), and for display purposes in 
stainless steel. 


OF QUALITY 


ANSUL SULPHUR DIOXIDE 
This trademark identifies Ansul Sulphur Dioxide. It 


has come to mean much in the refrigeration industry. 
It stands for purity, uniformity, dryness and cleanli- 
ness in refrigeration grade sulphur dioxide. 


Such quality would be hard to maintain without 
Ansul’s constant supervision of manufacturing and 
careful analysis of every cylinder that leaves the 
plant. That is why we say, ‘Your satisfaction is not 
left to chance; it is absolutely guaranteed”. 


Warehouse stocks of Ansul Sulphur Dioxide are 
maintained in 45 cities for instant distribution. Write 
for their location and complete prices. 


ANSUL CHEMICAL COMPANY 


REGISTRATION DENIED 
FOR ‘FRIGIDIZED FISH’ 


U. S. Court of Customs and 
Patent Appeals 

Frigidaire Corp. v. Nitterhouse Bros. 

No. 3,075. Decided Feb. 20, 1933. 
Trade-Marks—Opposition—Appeal. 

Where the Patent Office dismissed 
an opposition but held that the appli- 
cant’s mark is descriptive and there- 
fore not registrable and applicant did 
not appeal Held that the appeal taken 
by the opposer raises a moot question 
and said appeal is dismissed. 

Appeal from the Patent Office. Dis- 
missed. 

Mr. Charles H. Potter and Mr. Ralph 
E. Parker for Frigidaire Corp. 

Mr. Owen Harrison Spencer for 
Nitterhouse Bros. 
Graham, P. J.: 


The appellee filed an application in | 


the United States Patent Office on Nov. 
16, 1928, for registration of a trade- 
mark used by it in connection with 
the sale of foods and ingredients of 
foods, said mark being the words, in 
block type, “Frigidized Fish.” No 
claim was made for the word “Fish,” 
except in connection with this mark. 

The appellant, Frigidaire Corp., 
filed its opposition to such registration. 
The opposition was based upon the 
alleged fact that the appellant had 
been engaged in the interstate sale of 
refrigerating systems and elements 
since September, 1918, and had used in 
connection therewith the trade-mark 
“Frigidaire.” The notice of opposition 
alleges that confusion in trade will re- 
sult from the registration of the name 
of the mark “Frigidized Fish,” and 
will result in financial injury and 
damage to the opposer. 

The Examiner of Interferences held 
that the mark “Frigidized Fish” was 
descriptive, and could not be regis- 
tered. He further held that the op- 
poser had not set out this ground of 
opposition in his notice and that, 
therefore, said notice should be dis- 
missed. 

The appellant appealed. The com- 
missioner held, in brief, that the goods 
produced by the appellant, and those 
of the appellee, upon which the mark 
“Frigidized Fish” was to be used, were 
not goods of the same descriptive prop- 
erties, and that, therefore, the appel- 
lant could not, under the law, oppose 
the registration of the same. The op- 
position was dismissed. The commis- 
sioner further held that the proposed 
mark, “Frigidized Fish,” was and is 
descriptive, and was not entitled to 
registration. 

From this decision of the commis- 
sioner the appellant has brought the 
case here, and now seeks the judg- 
ment of this court upon its right to 
make opposition to the proposed 
registration, and questions the un- 
favorable decision of the commissioner 
on that point. The appellee does not 
appeal. 

As we view the matter, the case is 
now moot. All that the opposer could 
have sought in his notice of opposition 
was to defeat the registration of the 
proposed mark. Such registration has 
been denied. Therefore, irrespective 
of the right of the appellant to bring 
such opposition proceedings, and as to 
this we expressly reserve judgment, 
there is no statutory relief which ap- 
pellant may receive in this proceeding, 
which has not already been adjudged 
by the commissioner. The question of 
the descriptiveness of the mark of the 
appellee is not involved, for the ap- 
pellee has not questioned this decision 
by appeal. 

It follows that the appeal should be 
and is hereby dismissed. This is in 
harmony with our judgment in Tower 
& Sons v. United States, 20 C.C.P.A. 
(Customs)—, T. D. 46,131, and cases 
therein cited. It is also sustained by 
the practice of the Court of Appeals 
of the District of Columbia, as stated 
in Dunlap v. Bettmann-Dunlap Co., 57 
App. D. C. 351, 23 F(2d) 772, 367 O.G. 
237. 

This case is clearly distinguishable 
from Celanese Corp. of America v. 
Vanity Fair Silk Mills, 18 C.C.P.A. 
(Patents) 998, 47 F.(2d) 375, 409 O.G. 6, 
as will appear from the facts stated 
therein. 

Appeal dismissed. 


KELVINATOR EXPORTS FOR 
TWO MONTHS INCREASE 


DETROIT—Shipments of Kelvin- 
ator refrigeration equipment to foreign 
countries in the two-month period 
from April 20 to June 20 were greater 
by 102 per cent than those for the 
same period of last year, and gained 
39 per cent over shipments for the 
previous two months, according to E. 


| H. Wilcox, Kelvinator export manager. 


The company’s 
eight months of the present fiscal year 
exceeded total shipments to foreign 
countries for all of last year, he said. 

Commenting on this increase in his 
company’s export business, Mr. Wil- 
cox said, “There is no doubt but that 
foreign distributors are taking advan- 
tage of the present opportunity to buy 
more merchandise while their cur- 
rencies are worth more in relation to 


' the dollar.” 


exports for the first | 


Air-Conditioning Problems Discussed 
By Heating Engineers 


(Concluded from Page 1, Column 2) 


the university on temperature gradient 
observations in a large heated space. 
F. C. Houghten, director of the 
A.S.H.V.E. research laboratory, and J. 
L. Blackshaw, research engineer at 
the laboratory, discussed indices of 
air change and air distribution, with 
special reference to comparison of CO2 
concentrations as a means of deter- 
mining air distribution uniformity. 
Samuel R. Lewis, consulting engi- 
neer of Chicago, addressed the society 
on “Testing and Rating of Air Clean- 
ing Devices Used for General Ventila- 
tion Work.” He first enumerated the 


various methods which have been used | 


for determining the amount of dust in 
air, and pointed out their disadvan- 
tages. 

“Is it not now apparent that dust in 
air is of such extreme variability that 
a limited determinator for rating air 
filters is impracticable?” Mr. Lewis 
asked, and then suggested that an 
agreement be reached upon tests to be 
used for rating the efficiency of air- 
cleaning devices “by some non-pro- 
prietary scheme . . . within the dust 
ranges commonly encountered in ven- 
tilating systems.” 


Describes Own Apparatus 
Remainder of the engineer’s address 


.was devoted to a description of ap- 


paratus used by him in testing air- 
cleaning devices for their dust-removal 
possibilities. He stated that any device 
which will stop a dust aggregate simi- 
lar to one composed of 50 per cent (by 
weight) powdered lampblack and 50 
per cent (by weight) bituminous coal 
ashes which will pass a 200-mesh 
sieve, will be suitable for most air- 
cleaning purposes. 

Before the close of the first day’s 
session, H. C. Murphy, chairman of the 
committee on atmospheric dust and 
air-cleaning devices, presented the 
present draft of the “A.S.H.V.E. stand- 
ard code for testing and rating air- 
cleaning devices used in general ven- 
tilation work.” 


Describes Pipe ‘Sizer 


L. A. Cherry, mechanical engineer of 
the Industrial Planning Corp., Buffalo, 
described a pipe sizer for determining 
the sizes of pipes and of restricting 
orifices in a hot water heating system, 
in the first address of the second 
session. 

How the eupatheoscope, a device de- 
veloped by the Building Research 
Board of England, has been used for 
measurement of the performance of 
direct radiators and convectors in 
terms of equivalent temperature was 
discussed by Prof. A. P. Kratz of the 
University of Illinois, Urbana, IIl. 


Research Data 

The data given by Prof. Kratz were 
gathered during a research project 
carried on at the University of Illinois 
by the speaker, Prof. A. C. Willard, 
head of the university’s department of 
mechanical engineering, and Prof. M. 
K. Fahnestock, research man from the 
same school. 

The next paper presented dealt with 
tests of convectors in a warm wall 
testing booth, and was prepared by 
Profs. Kratz and Fahnestock, and E. 
L. Broderick, a research assistant in 
mechanical engineering at the Uni- 
versity of Illinois. 

A.S.H.V.E. standard code for testing 
and rating concealed gravity type 
radiation (hot water section) was pre 
sented before the society by R. N 
Trane, chairman of the committee ia 
charge of drafting the code. 

First speaker of the last session wae 
F. B. Rowley, director of the experi- 
mental engineering laboratories at the 
University of Minnesota. He presented 
the findings of a group of research 
workers on the heat conductivity of 
wood at climatic temperature differ- 
ences. 


Study of lonized Air 


Next paper read gave the findings 
of research conducted at Harvard 
University’s School of Public Health 
in cooperation with the research lab- 
oratory of the A.S.H.V.E. The paper 
was prepared by Harvard’s Prof. C. 
P. Yaglou, with C. D. Brandt, research 
fellow, and L. C. Benjamin, technician, 
assisting. 

During the research project, the ef- 
fect of ionized air on 60 persons in a 
total of 141 experiments was studied. 
The subjects were exposed for an 
hour or more to air containing from 


5.000 to 1,500,000 ions per cubic centi- 
meter, after the persons had rested 
for one or two hours in normal air. 
It was explained that normal air con- 
tains from 50 to 800 small ions per 
cubic centimeter. 

Subjection to ionized air appeared 
to accelerate the physiologic processes 
in individuals having naturally sub- 
normal processes. But those persons 
whose physiologic activity was above 
normal apparently had these processes 
decreased when subjected to ionized 
air, the research workers found. When 
taken out of the ionized air, the per- 
son’s physiologic activities soon be- 
came as they had been before. 

“Measurement of the Flow of Air 
Through Registers and Grilles” was 
the subject of a paper presented by 
Prof. L. E. Davies of Chicago’s 
Armour Institute of Technology. In it, 
he discussed an investigation made to 
determine the characteristics of the 
anemometer—a device for measuring 
air flow—and the ways in which it 
may be used for practical applica- 
tions. 

Last paper of the convention was 
one prepared by F. C. Houghten, direc- 
tor, and Paul McDermott, research 
engineer, of the A.S.H.V.E. research 
laboratory at Pittsburgh, on carbon 
monoxide distribution in relation to 
the heating and ventilating of a one- 
floor garage. 


Officers Nominated 

During the convention, the society’s 
nominating meeting named the follow- 
ing men for offices in the organization, 
the election to take place at the next 
general meeting in January: 

President, C. V. Haynes, Hoffman 
Valve Co., Philadelphia; vice presi- 
dent, John Howatt of the Chicago 
board of education; second vice presi- 
dent, Prof. G. L. Larson, University of 
Wisconsin, Madison; treasurer, D. S. 
Boyden, Boston Electric Illuminating 
Co., Boston. 

At a meeting of the society’s com- 
mittee on nomenclature, it was recom- 
mended that the organization use the 
symbol “Mbh” (1,000 B.t.u.’s per hr.) 
for general use in indicating the rate 
of heat transfer, applicable to either 
heating or cooling. 

It was decided at the convention 
that the next meeting will be held 
Feb. 6, 7, and 8, 1934, in New York 
City. Meeting place has not yet been 
decided upon, but it was announced 
that there will be an exhibit of heat- 
ing, ventilating, and air-conditioning 
equipment at the Grand Centra! 
Palace during the convention. 


FILTRINE WATER COOLERS 
INSTALLED IN HOSPITAL 


NEW YORK CITY—Complete circu- 
lating drinking water systems using 
Kelvinator and Filtrine equipment 
have been installed in each of six 
buildings comprising the Veterans 
Hospital unit located in the Bronx, 
according to A. Cadwell, commercial! 
manager of Kelvinator Sales Corp 
here. 

Six Filtrine model M-40-R 40-gal 
‘storage water coolers and six Kelvin- 
ator model WFB-252 condensing units 
supply a total of 180 gals. of wate! 
per hour to 36 drinking fountains by 
means of circulating the water 
through cork-insulated pipe lines. 
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The accompanying 
cut illustrates the 
roller bearing con- 
struction in detail. 
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ROLLER BEARING DOORS 
AMERICAN HARD RUBBER COMPANY 


11 Mercer Street, New York, N.Y. 
Akron, Ohio + 111 W. Washington St., Chicago, Ill. 


Brunner Commercial Refrigeration plus 
an exclusive sales plan spells success. 
| Write for full information. i # 
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REFRIGERATING 


UTICA, NY. 
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Methods 


of Synchronizing Results 


Of Tests with Kitchen Use 
Developed by Dry-Zero 


CHICAGO—How long an electric re- 
frigerator cabinet will function effi- 
ciently under kitchen conditions in 
any section of the United States now 
can be forecast accurately by synchro- 
nized laboratory tests, according to 
Harvey Lindsay, president of Dry- 
Zero Corp. 

Such forecasts are made possible by 
the Dry-Zero laboratory’s development 
of a method of synchronizing the re- 
sults of “speeded-up” laboratory tests 
with the effects of normal kitchen use. 

The laboratory can now compress, 
without distortion, the effects of any 
period of use in any locality into from 
one-fiftieth to one-fourth of the actual 
time. It can reduce a year in New 
Orleans into 85 days, or by increasing 
the severity of the test can compress 
it to 60 days. A year in New York 
can be duplicated in two weeks or less. 


Forecast Accurate Results 


“There no longer need be doubt 
about what’s going to happen to any 
electric refrigerator cabinet after one 
year or ten years of service,” declares 
Mr. Lindsay. “I believe the formula 
and procedure worked out by our lab- 
oratory will give results as accurate 
as though the refrigerator had been 
in actual normal service in the place 
and for the time specified. 

“There no longer need be any guess- 
work about how any material or type 
of construction will stand the gaff. 
Now we can get the answers accur- 
ately and quickly. There is no longer 
the least necessity for trying things 
out on the public. I believe this is 
such an important development that, 
for the good of the industry, I am 
throwing open the facilities of Dry- 
Zero laboratory to all manufacturers 
of electric refrigerators genuinely in- 
terested in basic improvement, so they 
may benefit by knowledge gleaned 
from the synchronized tests. This 
should result in fewer models being 
tried out on the public and should 
tremendously reduce the troubles of 
customer dissatisfaction. There is no 
excuse for unintentionally inferior 
jobs being marketed with such tests 
available.” 


Worked Out by Goodheart 


Credit for working out the synchro- 
nizing formula, according to Mr. Lind- 
say, goes to Marshall F. Goodheart, 
chief of the Dry-Zero laboratory. 

The formula is based on the fact 
that moisture is the prime enemy of 
refrigerator cabinet durability and 
permanent efficiency, according to Mr. 
Goodheart. Moisture, he says, is re- 
sponsible for the breakdown of most 
insulating materials by destroying 
their efficiency and producing condi- 
tions that result in molding, disin- 
tegration and general deterioration. 

“Therefore,” he declares, “to syn- 
chronize the effects of actual kitchen 
use with laboratory tests, which accel- 
erate only by inevitable natural means 
the entry of moisture into a cabinet’s 
walls, all that is needed is a method 


of accurately comparing laboratory 
and kitchen moisture conditions. 

“This is exactly what the synchro- 
nizing formula does. It shows, for ex- 
ample, that conditions in Galveston 
causing moisture to enter a refrigera- 
tor’s walls are slightly more than one- 
quarter as severe as conditions in the 
laboratory test room. Therefore, a 
year’s use in Galveston can be dupli- 
cated in the laboratory in about one- 
quarter of a year—93 days, to be exact. 

“Fortunately, almost the whole re- 
sponsibility for the entry of moisture 
rests on one factor. This is the vapor 
pressure outside the cabinet. The 
United States Weather Bureau keeps 
a daily record of these pressures in all 
parts of the country. Therefore, we 
have a complete record for every 
locality of moisture entry conditions 
to be compared with those in the 
laboratory. 


Out-of-Door Conditions 


“Unfortunately, these vapor pressure 
tables, like other weather bureau 
statistics, are for out-of-door condi- 
tions which are usually less severe, so 
far as moisture is concerned, than are 
conditions in the average kitchen, due 
to moisture from cooking. This is 
particularly true in winter. Because 
sufficient data on these conditions 
have not been collected, we have used 
the weather bureau’s outdoor vapor 
pressure data, making our calculations 
ultra-conservative. 

“Why vapor pressure is responsible 
for moisture accumulating in a cabi- 
net’s walls is, perhaps, not sufficiently 
recognized,” says Mr. Goodheart. “To 
understand what takes place, one 
must know that water vapor is a gas, 
just as are oxygen, hydrogen, and 
nitrogen. As a gas, water vapor has 
properties not possessed by water. 

“Where water has surface tension 
that prevents finely divided penetra- 
tion, water vapor as a gas travels 
freely about and passes readily through 
invisible pores and leakage channels 
that liquid water cannot penetrate. 
There is no complete commercial seal 
against its penetration into refrigera- 
tor walls,” he says. 


Penetration of Insulation 


“Engineers have recognized for some 
time that water vapor thus is able to 
penetrate and wreak havoc with most 
refrigerator insulation. Not long ago 
it was generally believed that this 
vapor penetration was due to osmosis 
(the interdispersion of gases or liquids 
through a barrier) and ‘breathing’ (ex- 
pansion and contraction of the air in 
a refrigerator’s walls due to changing 
temperatures). 

“However, numerous tests during 
the past few years indicate these are 
minor causes, often entirely negligi- 
ble,” Mr. Goodheart states. “The same 
tests have shown that the dominating 
force actively driving water vapor 
through the moisture seals is vapor 
pressure. Higher vapor pressure on 
the outside causes vapor to be driven 


Capacitor 


MEET YOUR REQUIREMENTS 


For Different Requirements . .. Different Ap- 


plications... Different Service—there’s a Cen- 
tury Motor that meets each condition with the 
same “‘Keep-a-Running”’ ability demonstrated 
in the Electric Refrigeration and Oil Burner 
Industries since their beginning... Every Cen- 
tury Motor is a good motor made better—con- 
scientiously designed, engineered and built to 
do everything the job requires and often more. 
If you wish to be assured of getting the right motor for 
the right application, consult Century 

ific motor advice. This service is backed by more 
than 29 years of knowing how to build motors. 


ngineers for 


See Century Electric Company Display, 
Electrical Building Century of Progress. 


CENTURY ELECTRIC COMPANY 


1806 Pine Street « ~« ~ 
Offices and Stock Points in Principal Cities 


MOTORS 


St. Louis, Mo. 


Altemating and Direct Current, Single Phase, Polyphase, Split Phase, Multispeed and | 
Special Motors, ranging in size — depending on type—from 1/250 to 600 H.P.... Gener- | 
ators, Motor Generator Sets, Rotary Converters, Actodectors and Emergency Lighting Plants - 
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How Vapor Pressure Acts on 
Refrigerators 


New ORLEANS 


Average Annual 


the refrigerator walls. 


into the areas of lower vapor pressure 
inside the refrigerator’s walls. 

“On the other hand, if and when 
the vapor pressure inside the wall is 
higher than in the room, then vapor 
tends to be driven in the other direc- 
tion and there is drying and dehydra- 
tion. Water vapor flows from high 
pressure to low pressure areas just as 
air flows into a vacuum. This action 
is independent of air infiltration. 


Pressure Comparison 
“How the pressures inside and out- 


| side a refrigerator wall compare in 


several localities (with and without 
addition for kitchen conditions in win- 


| ter averaging not less than 35 per cent 


relative humidity) is shown on the 
adjoining charts. The excess of outside 
pressure over inside pressure is the 
comparative gauge of the amount of 


| water vapor that will enter a particu- 


lar cabinet during a year. 
“The vapor pressure inside the walls 
of a refrigerator is usually lower than 


the vapor pressure outside because of | 


the low temperature of the inner liner. 
The cold liner condenses the excess 
vapor, liberating heat that is absorbed 
by the refrigerating unit. This is a 
continuous process, the excess vapor 
being condensed after entry, thus pre- 
venting the pressure inside the wall 
from increasing, 


Rapid Process 
“This is a rapid process if the mois- 


ture seal is poor or there are large 
Spaces inside the walls to serve as 
condensation chambers. Hygroscopic 


insulating materials also contribute to 
a speedy influx of water vapor by ab- 
sorbing the moisture as it enters, thus 
keeping down the vapor pressure with- 
in the wall by acting as a sort of suc- 


| tion pump until such time as the ma- 


terial is saturated. This process be- 
comes slow or even negligible if the 


| insulation is non-hygroscopic and ab- 
| sorbs little moisture. 


“The damage that results once the 


| water vapor has entered the walls of 


an average refrigerator and been con- 
densed into water is well known,” he 


| points out. 


“‘Speeded-up’ laboratory tests ac- 
celerate the influx of water vapor by 
increasing vapor pressures in the test 
room. This is done by maintaining 
under absolute control a high temper- 
ature with a high percentage of rela- 
tive humidity. 

“Therefore, a comparison between 
the vapor pressure in any locality and 
that in the laboratory test room pro- 
vides a ratio between the severity of 
laboratory conditions and those en- 
countered in actual use. 

“In making these comparisons, we 
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Vapor Pressure in various Cities 


“i ___ Dark areas represent excess infiltration over dehydration periods, 
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These charts illustrate how vapor pressure forces moisture into the 


walls of a refrigerator cabinet. When outside vapor pressures are greater, 
entry of moisture occurs. Based on United States Weather Bureau figures, 
the three upper charts show monthly vapor pressures in various cities, 
and how these pressures compare with opposing vapor pressures inside 
The charts also show the higher vapor pressures 
believed to exist in kitchens, due to cooking, that eliminate the dehydra- 
tion that might occur were the refrigerator in the open air. 
figures on kitchen moisture conditions, however, are not yet available. 


Accurate 


applied well established physical laws 
governing the rate of flow of gases 


through small orifices such as _ the 
microscopic pores in an_ insulation 
moisture seal. Because we are com- 


paring the vapor pressures acting on 
the same refrigerator in actual use 
and in the test room, the answer to 
the entire problem is the ratio be- 


West Norfolk, Va.—Virginia Smelting Co 
Atlanta, Ga.—Security Warehouse Co 
Buffalo, N. Y.—Rolls Chemical Co 
Boston, Mass.—Virginia Smelting Co 
Charlotte, N. C.—D. & J. Supply Co 
Chicago, Ill.—Innis, Speiden Co 
Cincinnati, Ohio—Cincinnati Term. & Ware- 
house, eC. 
Cleveland, Ohio—Innis, Speiden Co. 
Denver, Col.—Denver Fire Clay Co. 
Detroit, Mich.—W. C. Dever. 
El Paso, Tex.—Denver Fire Clay Co. 
Honolulu, Hawaii—Weldstel Supply Co. 


Houston, Tex. 
Kansas City, 
Jacksonville, Fla. 


Universal Term. & Warehouse Co 
Mo.—G. S. Robins & Co. 
Mead Warehouse & Dist. Co 


London, Eng.—Honeywell & Stein, Lid 
Los Angeles, Cal.—The Braun Corp. 
Miami, Fla.—Rickert Warehouse & Storage Co 


Montreal, Que.—Bruce, Koss, Lid. 


EXTRA DRY 
{SOTOO 


Par orf 


TRACE MARK BEGO V $ 


Convenient ESOTOO Service 
USE YOUR NEAREST ONE 


tween the two sets of conditions as- 
expressed in the following formula. 


s.- 


e,) a’ 
Test Room 3 2 


Field Conditions - PDec. 31 
/ {© -e)da' 
Jan. 1 


“This formula is not as formidable 
as it looks. It merely states that the 
moisture driving force in the test room 
is affected by the difference in vapor 
pressure outside and inside the cabinet 
walls and also the density of the vapor. 
The lower portion of the formula sim- 
ply means that we sum up and apply 
the same rules to the vapor pressures 
and densities for each day of a com- 
plete year in any particular section of 
the country. 

“From this ratio we find how many 
days in the laboratory test room, for 
example, at a temperature of 100° F. 
and 93 per cent relative humidity, 
equal a year in any part of the United 
States. A number of such comparisons 
have been worked out. 


Days Equal 
In Test Room One Year In 
ESAs y er ee Galveston 
ah ete and s Cen COCKER St. Louis 
Perot er New York 


ee eee ee ee Yuma, Ariz. 
“We must emphasize again, how- 
ever, the fact that weather bureau 
outdoor vapor pressure figures were 
used in calculating this table and that 
to synchronize perfectly with actual 
kitchen conditions it would be neces- 
sary to lengthen the test room period 
to compensate for higher indoor vapor 
pressure resulting from cooking and 
other air moistening agencies. This, 
however, is necessary only for cold 
areas where outdoor vapor pressures 
in winter drop well below the esti- 
mated kitchen minimum.” 


AMERICAN BLOWER PLANS 
SALES OF DECALORATOR 


(Concluded from Page 1, Column 4) 


and Country club. A night session, 
presided over by Mr. Barth and fea- 
turing the president’s talk, was held 
in the clubhouse. 

Other addresses on the night pro- 
gram included those of E. L. Hogan, 
head of the corporation’s air-condi- 
tioning department; L. I. Simmons, 
company engineer and E. L. Anderson, 
head of the experimental department. 

Friday’s speakers included N. L. 
Alison and M. S. Kice, who discussed 
the hydraulic coupling, and G. C. Polk, 
whose subject was dust collectors. The 
sales engineers lunched with delegates 
to the American Society of Heating 
and Ventilating Engineers, also in 
convention in Detroit at the time. 

Saturday was devoted to a study of 
home air-conditioning problems, mer- 
chandising, sales promotion, and 
credit. Speakers were F. H. Wagner, 
E. W. Petersen, R. Vaile, Benjamin 
Adams, and Sales Manager Barth. 
Saturday afternoon the corporation 
and its representatives were hosts to 
members of the heating and ventilat- 
ing society at an air-conditioning ex- 
hibit at the American Blower factory. 


Stations 


New Orleans, La.—Bartlett Chemicals, Inc. 
New York City—-Virginia Smelting Co 
Philadelphia, Pa.—Merchants Warehouse Co 


Pittsburgh, Pa.--Kirby Transfer & Storage Co., 
ne. 

Portland, Ore.—Carl F. Miller Co. 

Rochester, N. Y.—Rolls Chemical Co. 

St. Louis, Mo.—CG. S. Robins & Co 

St. Paul, Minn.—Midwest Chemical Co 

San Franciseo, Cal.-Braun, Knecht-Heimann Co 

Salt Lake City, Utah-—-Denver Fire Clay Co 

Seattle, Wash.—Carl F. Miller Co. 

Sydney, Australia—Dangar, Gedye & Co., Ltd 

Syracuse, N. Y.—-Great Northern Warehouse Co 


Tampa, Fla. 


Lee Terminal & Warehouse Corp 
Ltd. 


-Shanahan Chemicals, 


Toronto, Bruce, Ross, 


Ltd 
Beaver Soap & Chemicals, 


VIRGINIA 
SMELTING 
COMPANY 
West Norfolk 
Virginia 
F. A. Eustis, Sec., 131 


State St., Boston and 76 
Beaver St., New York. 


Vancouver, B. C. 
Winnipeg, Manitoba 
Ltd 
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ELECTRIC REFRIGERATION NEWS, JUNE 28, 1933 


ISSUED JUNE 6, 1933 


(Continued from Last Issue) 

1,913,080. RELEASING TRAY FOR ICE 
CUBES. Henry Albert Hertner, Amarillo, 
Tex. Filed Nov. 22, 1932. Serial No, 643,905. 
1 Claim. (Cl. 62—108.5.) 

A device of the class described com- 
prising a tray having a flat periorated 
bottom for receiving the tray of a refrig- 
erator in inverted position thereon where- 
by by pouring water over the refrigerator 
tray the cubes of ice will be released and 
dropped into the first-mentioned tray and 
the water will drain through the perfora- 
tions in the flat bottom, said first men- 
tioned tray having upstanding side and 
end walls vertically arranged, an out- 
wardly extending horizontally arranged 
flange connected to the upper edges of 
said walls, a handle forming extension 
formed on the central portion of that part 
of the flange connected with one of the 
end walls, said extension being of elong- 
ated form and haying its outer portions 
curving downwardly and_ semi-spherical 
feet forming members having their flat 
faces connected to the corner portions of 
the lower face of the flat bottom, said 
tray including its bottom, walls, flange 
and handle extension being formed of a 
single piece of material with the walls 
imperforate. 


1,913,116. VALVE. Raymond C. Haim- 
baugh, Chicago, Ill., assignor, by mesne 
assignments, to Grigsby-Grunow Co., a 


Testing Service 
for Domestic and Commercial 
Electric Refrigeration 


Testing and experimental 
laboratory service for Man- 
ufacturer, Distributor, Cen- 
tral Station. Test data ex- 
clusive property of client. 


Electrical 
Testing Laboratories 


80th St. & East End Ave. 
New York 


Iee Cream Makers! 


Aetna service parts for Ice Cream Cabinets 
are proving more satisfactory—in efficiency 
—in pony Igy wood and other mate- 


rials. Never have Aetna prices been so low. 
Write your requirements—we'll quote anc 
send samples. 


We also make accessories for Electric Refrigerators 


THE AETNA RUBBER CO. = Ashtabula, Ohi. 


FREE Book on 


(R & H Methyl Chloride) 
The IDEAL Refrigerant 


56 pages, with charts and illustra- 
tions. Contains information on 


Spoetantions and Tests 
Physical Properties 

Effect on Materials 
Refrigeration Properties 
Thermal and Density Date 
Refrigeration Uses 

Handling and Servicing 

Leak Detection 

Containers, Traffic Regulations 


Equipment Manufacturers & Service Men: 
Write for a free copy today! 
E. |. DU PONT DE NEMOURS & CO. 


Incorporated 
The R. & H. Chemicals Dept., Wilmington, De’. 


Filed Jan. 26, 1931. 
(Cl. 137—152.) 

1. A valve comprising a casing having 
an inlet opening provided with a seat 
and an outlet opening, a channel within 
said casing and between said openings, 
said channel comprising a cylindrical por- 


Corporation of Illinois. 
Serial No. 511,321. 4 Claims. 


tion adjacent said inlet opening and an 
outwardly tapering portion adjacent said 
outlet, and a valve member adapted to 
operate in said channel, said valve mem- 
ber comprising an elongated body, a seat- 
ing portion at one end of said body 
adapted to cooperate with the seat on said 
inlet portion, a substantial portion of said 
body portion being adapted to fit snugly 
within the cylindrical channel and _ so 
shaped as to provide a gas passage along 
a part of said body portion only of said 
valve member. 

1,913,175. METHOD OF MAKING RE- 
FRIGERATING APPARATUS. Otto M. 
Summers, Dayton, Ohio, assignor to Frigid- 
aire Corp., Dayton, Ohio, a Corporation of 
Delaware. Original application filed April 
4, 1930, Serial No. 441,463. Divided and 
this application filed Nov. 29, 1930. Serial 
No. 499,052. 13 Claims. (Cl. 113—118.) 

1, The method of manufacturing a heat 
exchange element which comprises form- 
ing a tube into a serpentine coil having a 
plurality of straight portions, slitting a 
plurality of metal strip fins at a plurality 
of spaced points corresponding to the 
straight portions of the tube, supporting 
said fins against lateral displacement and 
forcing the straight lateral displacement 
and forcing the straight portions of the 
tube laterally into the slots so formed and 
soldering the strip fin to the straight por- 
tions of the tube. 

1,913,186. CONDENSER FOR REFRIG- 
ERATING MACHINES. Russell W. Ayres, 
Schenectady, N. Y., assignor to General 
Electric Co., a Corporation of New York. 


Filed March 1, 1932. Serial No. 596,062. 
2 Claims. (Cl. 257—36.) 


1. An air-cooled condenser for refriger- 
ating machines including a body having 
contacting metallic sheets joined together 
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at the ends thereof to form an annulus, 
one of said sheets having a continuous 
zig-zag groove cooperating with the other 
of said sheets to form a passageway ex- 
tending from one side of said joint about 
said body and between said sheets to the 
other side of said joint. 


1,913,297. REFRIGERATING APPARA- 


TUS. Archie Hugh Strong, Norristown, 
Pa., assignor to Master Domestic Refrig- 
erating Co., Inc., Conshohocken, Pa., a 
Corporation of New York. Filed Oct. 7, 
1930. Serial No. 486,879. 4 Claims. (Cl. 
236—92.) 

1. In a single valve structure adapted 


to automatically shut at a predetermined 
temperature, and automatically open at 
a predetermined pressure; the combina- 
tion with a casing having two bellows 
chambers, a coaxial relation at respectively 
opposite ends thereof; a partition between 
said bellows chambers; a valve seat in 
said partition; a fluid inlet in said parti- 


tion upon one side of said seat; a fluid 
outlet upon the other side of said seat; 
said inlet and outlet being continually 


communication with said 
of a reciprocatory valve 


respectively in 
bellows chambers; 


adapted to close upon the inlet side of 
said seat and having a screw threaded 
stem extending thru said seat; a nut 
sleeve upon said stem; a bellows head 


having a recess in which said nut extends 
a pivot connecting said bellows head with 


said nut in said recess; a bellows con- 
necting said head with a tubular closure 
for one end of said valve casing; a screw 
plug in said closure; a spring in said 


bellows between said head and said screw 
plug, adapted to stress and extend said 
bellows to open said valve; and screw 
means extending thru said plug and 
axially adjustable to vary the effective 
stress of said spring upon said bellows 
head and thereby vary the pressure at 
which said valve may be opened and shut; 
a bellows head in the other of said cham- 
bers adapted to contact with and shift said 
valve to close it; a bellows connecting that 
head with a closure for the adjacent end 


LIST PRICES. 


BUSH INDIVIDUAL FIN COILS 
CAN BE SHIPPED PROMPTLY 
WITH ANY NUMBER OF TUBES 
HIGH OR WIDE AND 
LENGTHS UP TO 12 FEET. 


THIS FLEXIBILITY MAKES FOR 
INSTALLATION ECONOMY AND BETTER REFRIGER- 
ATION. SEND FOR BUSH CHART A2000 AND 


THE BUSH MFG. CO., HARTFORD, CONN. 
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of said casing; a conduit extending from 
the latter bellows and closure and termin- 
ating in a bulb; and a thermostatic fluid 
in said bulb, conduit, and bellows con- 
nected therewith; whereby the latter bel- 
lows is expanded to close said valve at a 
predetermined temperature of said thermo- 
static fluid to which said bulb is subjected. 


1,913,345. APPARATUS FOR COOLING 
BEVERAGES. Lawrence C. Smith, Buffalo, 
N. Y. Filed March 29, 1932. Serial No. 
601,749. 4 Claims. (Cl. 62—141.) 

1. A beverage cooler comprising a cabi- 
net, an expansion coil in said cabinet, said 
expansion coil including sections of refrig- 
erant pipe lying in common _ vertical 
planes, metallic plates embracing the said 
sections, said sections being regularly 
spaced to provide deep bottle receiving 
compartments, and a _ bulk liquid pipe 
formed with convolutions interposed with 
certain of the refrigerant pipe sections, 
said liquid pipe convolutions also being 
embraced by said metallic plates. 

REISSUE 

18,859. ABSORPTION REFRIGERAT- 
ING SYSTEM. Guido Maiuri and Raoul 
Felice Bossini, London, England, assignors, 
by mesne assignments, to Electrolux Ser- 
vel Corp., New York, N. Y., a Corporation 
of Delaware. Original No. 1,798,946, dated 
March 31, 1931, Serial No. 496,895, filed 
Nov. 20, 1930, and in Great Britain April 
18, 1929. Application for reissue filed Jan. 
25, 1933. Serial No. 653,488. 10 Claims. 
(Cl. 62—119.5.) 

5. In absorption type refrigerating ap- 
paratus having a generator and absorber 
interconnected for the circulation of ab- 
sorption liquid therebetween, a_ thermo- 
siphon element in the path of circulation 
from the generator to the absorber, 
separately controlled individual heating 
means for the generator and said element, 
and means to conduct vapor produced in 
said element into the presence of vapor 
from the generator. 


DESIGNS 


90,062. AIR CONDITIONING PEDESTAL 
FAN. Don E. Dasher, Harrison Township, 
near Dayton, Montgomery County, Ohio, 
assignor to Trupar Mfg. Co., Dayton, Ohio, 
a Corporation of Ohio. Filed March 17, 


1933. Serial No. 47,495. Term of patent 
14 years. 

The ornamental design for an air con- 
ditioning pedestal fan, as shown and 


described. 


90,063. AIR CONDITIONING CEILING 


FAN. Don E. Dasher, Harrison Township, 
near Dayton, Montgomery County, Ohio, 
at 
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90 ,063 


assignor to Trupar Mfg. 
a Corporation of Ohio. 
1933. Serial No. 47,496. 
14 years. 

The ornamental design for an air condi- 
tioning ceiling fan, as shown and de- 
scribed. 


ISSUED JUNE 13, 1933 


Co., Dayton, Ohio, 
Filed March 17, 
Term of patent 


1,913,433. DEFROSTER. William A. 
Doble, Jr., Berkeley, Calif. Filed Nov. 16, 
1931. Serial No. 575,227. 18 Claims. (Cl. 
62—3.) 

1. A defrosting means for the cooling 


element of a refrigerating machine includ- 
ing, a cooling element, means for supply- 
ing a refrigerant thereto, an electric heat- 


ing element associated with said cooling 
element, means for shutting off said re- 
frigerant supply, means for connecting 


said heating element with an electric cur 
rent, and means responsive to a predeter 
mined temperature of said cooling element 
and operative for disconnecting said elec 
tric current and for turning on said re 
frigerant supply 


1,913,467. ABSORPTION REFRIGER- 
ATING MACHINE. Edmund Altenkirch, 
Neuenhagen near Berlin, Germany, as- 
signor, by mesne assignments, to The 
Hoover Co., North Canton, Ohio, a Cor- 
poration of Ohio Filed March 18, 1929, 
Serial No. 347,984, and in Germany March 
28, 1928. Renewed Dec. 9, 1932. 7 Claims 
(Cl. 62—119.5.) 

1. In an absorption 
chine in 
absorber, a 


refrigerating ma- 
evaporator, an 
reabsorber, 


combination, an 
and a 


generator, 
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conduits operatively connecting the afore- 
mentioned units, a pipe connecting said 
reabsorber with said evaporator for sup- 
plying rich absorption solution to said 
evaporator, a second pipe connecting said 
evaporator with said reabsorber for re- 
turning lean solution from the evapora- 
tor to said reabsorber, and an ice making 
receptacle located in said return pipe 


1,913,469. CONTINUOUS ABSORPTION 
MACHINE. 


Edmund Altenkirch, Neuen- 


Ser ne ae 4 Pontes ellie a Sli aa re 


hagen near Berlin, Germany, assignor, by 
mesne assignments, to The Hoover Co., 
North Canton, Ohio, a Corporation of Ohio. 
Filed Dec. 11, 1930, Serial No. 501,519, and 
in Germany Dec. 7, 1929. 3 Claims. (Cl. 
62—119.5.) 

1. In a continuous absorption refriger- 
ating machine comprising a generator, a 
condenser or liquefier, a common evapora- 
tion and absorption chamber, said cham- 
ber containing a neutral gas through 
which the working medium vapor passes 
over to the absorption liquor substanti- 
ally only through diffusion, said gas being 
admixed to the working medium vapor 
only in such a small quantity that the 
total pressure of the mixture of neutral 
gas and working medium vapor remains 
low compared to the vapor pressure of the 
working medium alone measured at the 
normal temperature of evaporation, and 
liquid columns for’ maintaining’ the 
difference of pressure existing between the 
diffusion chamber on the one hand and the 
generator and liquefier on the other hand, 
said working medium having a vapor pres- 
sure of less 20 cm. water head at the 
normal temperature of evaporation (0 to 
10° C.). 

1,913,536. ICE TRAY. March Culmore, 
Houston, Tex. Filed Jan. 12, 1932. Serial 
No. 586,094. 1 Claim. (Cl. 62—108.5.) 

An ice tray comprising a container, a 
removable’ partition assembly therein 
formed of lengthwise and transverse parti- 
tions composed of single ply flexible strips 
of metal anchored together and forming 
outer and intermediate series of ice com- 
partments, one of said transverse parti- 
tions being continuous and other of said 
transverse partitions being divided  be- 
tween said lengthwise partitions, forming 
sections, said sections being flexibly an- 
chored to their corresponding lengthwise 
partitions. 


1,913,624. MEANS FOR COOLING PER- 
ISHABLE FOOD PRODUCTS. § Sigvart 
Johan Bennetter, Oslo, Norway. Filed 
May 4, 1928. Serial No. 275,201. 10 Claims. 
(Cl. 62—24.) 

1. Apparatus for cooling perishable 
goods such as meat, fish, fruit and ale 
during transport in railway cars, compris- 
ing a compartment arranged longitudinally 
in the car and adapted to receive the 
goods, a container for cooling medium dis- 
posed longitudinally in the top part of 
the car compartment and presenting cool- 
ing surfaces forming the exterior container 
walls, outlets disposed in said walls, 
means for sucking air from the interior of 
the compartment and forcing it through 
the cooling medium within the container, 
and out through said outlets and means 
for directing such air past said cooling 
surfaces and in the form of a descending 
central stream of cold air substantially 
over the whole length of the compartment. 


| 

| 1,913,657. ROTARY COMPRESSOR. John 
| ©. Buchanan and Earl F. Hubacker, De- 
| troit, Mich., assignors to Norge Corp., 
Detroit, Mich., a Corporation of Michigan. 
Filed March 17, 1930. Serial No. 436,282. 
2 Claims. (Cl. 230—149.) 

1. A rotary pump comprising an open- 


ended cylinder having a concentric an- 
nular outstanding flange on each end 
| 
1,913,657 
thereof providing for air cooling of the 
cylinder, longitudinally extending end 


| closure housings for said cylinder secured 


| concentrically on said flanges, shaft bear- 


ings in said housings, a shaft journaled 
in said bearings carrying an _ eccentric 
housed within said cylinder, a rotor on 


| said eccentric in pumping relation to said 
| cylinder, end sealing members in said 
| housings secured stationary to said flanges 
and in sealing contact with the ends of 
said rotor, one of said closure housings 
providing a reservoir for lubricant to nor- 


mally extend above the working level of 
said rotor, and being provided with a 
discharge outlet for the working fluid, 
and conduit means for leading the dis- 
charge of working fluid and lubricant 
from said cylinder through an end seal 
in said last-named housing. 

1,913,659. AIR CONDITIONING. Thomas 
Chester, Pittsburgh, Pa Filed Feb, 21, 
1931 Serial No. 517,475. 2 Claims (cl 
257—9. ) 

1. In a ventilating system, an_ enclosure 


an air supply connection, a second, 
adjacent enclosure having a conditioned 
| air outlet, means providing air flow from 
| said first chamber into said second cham- 
ber, partition means in the second cham- 
ber, providing a conduit leading from said 
outlet with a plenum chamber adjacent 
the conduit, air conditioning means within 
said conduit, heating means at the delivery 
end of said conduit, said partition having 
a controlled bypass opening providing 
ommunication from said plenum cham- 
ber to said conduit, between said air con- 
ditioning means and said heating means. 


having 


| 


1,913,703. MEANS FOR PREVENTING 


SWEATING OF GLASS OF REFRIGER- 
ATING CASES. Alexander L. Duval 
d'Adrian, Alton, Ill, assignor to Huss- 


mann-Ligonier Co., St. Louis, Mo., a Cor- 
poration of Delaware. Filed May 21, 1932 
Serial No. 612,673. 5 Claims. (Cl. 183—4.) 
1. In combination with a refrigerating 
case having a transparent wall portion 
provided by sections of glass, a 


spaced 


. 


1,913,703 


the space between 


container disposed at 


said sections of glass, a body of moisture- | 


absorbent material in said container, and 
heating means for applying heat to said 
moisture-absorbent material so as to eva- 
porate the moisture absorbed by said 
moisture-absorbent material, said container 
being arranged so as to discharge vapor 
resulting from the evaporation of moisture 
from said absorbent material outside of 
the space between said spaced sections of 
glass. 


1,913,844. REFRIGERATING APPARA- 
TUS. Alex A. McCormack, Dayton, Ohio, 
assignor to Frigidaire Corp., Dayton, Ohio, 
a Corporation of Delaware. Filed Jan. 31, 
1931. Serial No. 512,639. 5 Claims. (Cl. 
230—207.) 

3. A compressor for refrigerating appara- 
tus comprising in combination a casing, 
means separating said casing into a plural- 


wt de Nes * 
1,913, 844 
ity of chambers on the high pressure side 
of said compressor, one of said chambers 
providing a reservoir for lubricant, said 
means providing a compression space com- 
municating with a second chamber, a disk- 
shaped member forming the top wall of 
said compression space, compressing means 
in said compression space actuated by 
said disk-shaped member, means for con- 
veying lubricant from said reservoir to 
said latter chamber for sealing the joint 
between said disk-shaped member and said 
means providing a compression space dur- 
ing the operation of said compressing 
means, and means for returning the lubri- 
cant to said reservoir during periods of 
idleness of said compressing means. 
1,913,857. REFRIGERATION PLANT. 
Paul A. Scherer, Medford, Ore., and Gra- 
hame B. Ridley, San Francisco, Calif., as- 
signors to Southern Oregon Sales, Ine., 


Medford, Ore., a Corporation of Oregon. 
Filed Oct. 6, 1930. Serial No. 486,618. 5 
Claims. (Cl. 62—102.) 


1. In a refrigeration plant, a storage 
compartment having a foraminous floor, an 
air duct formed below said floor through 
which air from the compartment can be 
removed, a corridor formed adjacent one 
end of the compartment and having access 
to the compartment for transfer of prod- 
ucts, and means utilizing said corridor as 
an air duct for introducing air into 
the compartment. 


cool 


1,913,866. WATER COOLER. Richard C. 
Wolfe, Los Angeles, Calif., assignor to 
California Consolidated Water Co., Los 
Angeles, Calif., a Corporation of Delaware. 


Filed July 22, 1931. Serial No. 552,313. 10 
Claims. (Cl. 62—91.) 
1. A water cooler comprising a reser- 


voir of water-tight material, a casing of 
water-absorbent material surrounding said 
reservoir and in contact therewith, and a 
second, separate reservoir positioned below 


said first reservoir, and detached there- 
from, whereby it may be removed for 
cleaning or filling independently of said 


first reservoir, said casing of water-ab- 
sorbent material extending into said sec- 


ond reservoir. 
1,913,869. REFRIGERATING APPARA- 
TUS. Francis Russell Bichowsky, Wash- 
(Continued on Page 20, Column 1) 


ATENTS 


Searches, Reports, Opinions by a 
Specialist in REFRIGERATION 


H. R. VAN DEVENTER 


Solicitor of Patents - Refrigeration Engineer 
$42 MADISON AVE. NEW YORK 


Filtrine 


Dry System—Storage Tyre 
Water Coolers 
Beer Coolers 
Water Filters 


Steel Pipe Coils 


For Low Temperatures 


Specially Processed 
Dehydrated Cleaned 
Galvanized — All Shapes 
Filtrine Mfg. Co. 
Brooklyn, N. Y. 


Fit any size refriger- 
ator! Big saving over 
old styles! Easy to 
adjust—more conven- 
lent! Made of strong, 
durable green drill— 
flannel lining and 
non-iump filler. Write 
for prices today! 


Fulton Bag & Cotton Mills 
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BUYER’S GUIDE 


A NEW FIN COIL 
by PEERLESS 


Wedge-locked and edge-locked aluminum fins on 
tinned copper tubing for methyl chloride, sulphur 
dioxide, F-12, etc..—aluminum tubing for ammonia. 


Absolute Metal to Metal Contact. 

A Superior Coil in which Soldered Return Bends have 
been eliminated. 

Priced to meet 1933 conditions. 

Write—Wire for Catalog. 


PEERLESS ICE MACHINE CO., 515 W. 35th St., Chicago, II. 


ROME 
EVAPORATORS 


Highest Efficiency 
With Smallest Number 
of Joints 


Rome-Turney Radiator Co. 
Rome, N.Y. 


Makers of Rome Condensers and 
Helical Finned Tubing 


We carry a complete stock of 
EVERYTHING IN REFRIGERATION 


including 


Thermostatic Expansion Valves, Tubing, 
Manifolds, Fittings, Controls, etc. 


Save money, time and work—Buy everything from 
one source 


ie 


1135 Callow ST. 


116 BROAD ST. 
j PHILADELPHI NEW YORK 


FEDDERS COMMERCIAL COILS 


MELCHIOR, ARMSTRONG, DESSAU CO. 
i ee 


nearest distributor. 


Dayton, Ohio 
The World's Largest Manufacturer of V-Belts 


Dayton V-Belts 


For all makes and types of refriger- 
ators. There is a stock near you. 
Ask for price list and name of your 


THE DAYTON RUBBER MFG. CO, 


¥ The NEW KRAMER 
5 REFRIGERATION 
y CATALOG 


A request will bring it to you. 


Complete listing of COMMERCIAL EVAPORATORS for all refrigerants — 
Domestic Evaporators — Condensers — Unit Coolers— Fittings — Controls 


TRENTON AUTO RADIATOR WORKS 


New York, N.Y. Main Office and Facto 
2Al W. 68th St. TRENTON, NEW JERSEY 


Pittsburgh, Pa. 
5145 Liberty Ave. 


Flexible rubber trays for all types and 
makes of mechanical refrigerators. Also 
flexible rubber grids for all metal trays. 

See your distributor—the maker of 
the refrigerator you sell—or write for 
money-making facts to The Inland 
Manufacturing Company, Dayton,Qhio. 


Frozen Custard Machines 


No. 1258 (Dealer, Rhode Island)— 
“Please inform us where we can pur- 
chase a custard machine?” 

Answer—Kohr Custard Machine Co., 
York, Pa.; Metal Door & Trim Co., 
McCord, Ind.; 
ery Corp., York, Pa. 


Ice Cube Tongs 
tive, Australia)—“We noticed in your 
is their address?” 


Answer—37 South Wabash Ave., 
Chicago, Il. 


Ice Cube Grids 

No. 1260 (Service company, Kansas) 
—‘Can you give me any information 
as to where I can purchase, or have 
made, grids that will fit in a 5-gal. ice 
cream can for freezing ice cubes?” 

Answer — Chicago Refrigeration 
Service Co., 360 East Grand Ave., Chi- 
cago, Ill, and Iceless Refrigeration 
Accessories Co., 2401 Chestnut St., 
Philadelphia, Pa. 


Kelvinator Shipments 
No. 1261—“A Kelvinator dealer asked 
me to write to you asking for the 
number of Kelvinators shipped in May.” 
Answer—Kelvinator Corp. shipped 
43,357 refrigeration units during May. 


Refrigerant Service Drums 

No. 1262 (Refrigerating engineer, 
Michigan)—‘“Kindly give us the manu- 
facturers of small 3-lb. and 10-Ib. serv- 
ice drums for methyl chloride?” 

Answer—Write to R. W. Boggs, 
Union Carbide Co., 205 East 42nd St., 
New York, N. Y. 


Ice Cream Freezers 

No. 1268 (Life insurance agent, 
Kentucky)—“Can you furnish me with 
the latest invention for freezing ice 
cream?” 

Answer—Manufacturers of electric 
ice cream freezers to fit into the cool- 
ing unit of electric refrigerators are 
Alaska Freezer Co., East Winchendon, 
Mass., and S. M. Howes Co., Charles- 
town Postal Station, Boston, Mass. 


Colonial Refrigerator 
No. 1264 (Dealer, New York)—‘“We 
would like to know the name of 
the company that manufactures the 
Colonial refrigerator.” 


Service Parts for Rice Units 
No. 1265 (Dealer, New York)—‘‘We 
would like to know if you could give 
the name of the company that sells 
Rice compressors and parts for re- 


and York Ice Machin- | 


No. 1259 (Manufacturer’s representa- | 


issue of April 19 a new Utili-Tong | 
made by Henry Paulson & Co. What | 


placement?” 
Answer—Rex 
Inc., 35 York St., 


Cooling Industries, 
Brooklyn, N. Y. 


Statistics 
No. 1266 (Advertising agency, In- 
diana)—“Can you give us the total 
electric refrigerator production for 


1932 and a forecast for 1933? If pos- | 
sible we would like to get production | 


figures of the larger producers such | 
as General Electric and Frigidaire by 
years if it is available?” 

Answer—Industry statistics for 1932 
were published in the Feb. 15, 1933, 
issue of ELEcTRIC REFRIGERATION NEWS. 
Because the 1933 seasonal curve is evi- 
dently going to be entirely different 
from that of any previous year, we 
have not attempted to make any esti- 
mate regarding the 1933 total. 

The large companies do not release 
production figures. They furnish their 
figures to the Refrigeration Division | 
of National Electrical Manufacturers | 
Association and the totals are pub- | 
lished officially in ELectric REFRIGERA- 
TION NEws. 


Coin Meters 

No. 1267 (Distributor, Ohio) —‘Will 
you please advise us what companies 
furnish coin meters for commercial 
electric refrigerator installations?” 

Answer—General Electric Co., In- 
dustrial Dept., Schenectady, N. Y.; 
R. & R. Appliance Co., Findlay, Ohio; 
J. P. Seeburg Co., 1510 State St., Chi- 
cago, Ill.; Shay-West, 616 S. Michigan | 
Ave., Chicago, Ill.; and Thriftime De- 
vices, 205 East 42nd St., New York. 


American Beer Exposition 
No. 1268—“Will you please advise us 
where we can get further information 
regarding the American Beer Exposi- 
tion which will be held in Cleveland?” 
Answer—J. H. Lanyon, publicity di- | 
rector, Hotel Hollenden, Cleveland. 


Air-Conditioning Specifications 
No. 1269 (Manufacturer, Kentucky) 
-“Have you published a summary of 

the specifications and characteristics 
of air conditioners similar to the sum- | 
mary of beer coolers in the May 1 | 
REFRIGERATED Foop NEws?” 


Answer—This information will be 
published in the July 12 issue of 
ELectTric REFRIGERATION NEWS. 


Gilmer Refrigerator Belts 
No. 1270 (Distributor, Iowa)—-‘‘Will | 
you advise us from whom we can 
secure Gilmer refrigerator belts?” 
Answer—L. H. Gilmer Co., Keystone 
& Cottman Sts., Philadelphia, Pa. 


Kerosene Refrigerators 

No. 1271 (Dealer, West Virginia)——‘‘I 
am interested in getting in touch with 
some company that manufactures a 
refrigerator using kerosene.” 

Answer—Gibson Electric Refrigera- 
tor Corp., Greenville, Mich., and Per- 
fection Stove Co., 7609 Platt Ave., 
Cleveland, Ohio. 


COMBINATION SUBSCRIPTION RATES | 


How to save money on your subscription order 


No PUBLICATIONS YOU PAY YOU SAVE | 
Electric Refrigeration News (1 Year) and c - | 
l Refrigeration Directory and Market Data Book* $3.50 £ 0 
9 Electric Refrigeration News (2 Years) and died = | 
= Refrigeration Directory and Market Data Book* $5.50 $1.50 
Refrigerated Food News (1 Year) and - | 
3 Refrigeration Directory and Market Data Book* $1.50 $ 50 | 
Refrigerated Food News (1 Year) and D nd 
4 Electric Refrigeration News (1 Year) $3.50 $ 50 | 
_ Refrigeration Directory and Market Data Book* and | 
2 Electric Refrigeration News (1 Year) and $4.00 $1.00 
Refrigerated Food News (1 Year) 
Refrigeration Directory and Market Data Book* and - 
6 Electric Refrigeration News (17 Weeks) $1.50 $ 20 
| Order by number. Use coupon below These rates for U. S. only. 
j *October, 1932, edition with Supplement, 590 pages, paper covers. | 
—— son —_ 


DETROIT 
LUBRICATOR 


Manufacturers of “Genuine Detroit” Automatic 
and Thermostatic Expansion Valves, American Cube. 
makers, American Refrigeration Sections, Automatic 
Controls for Temperature and Pressure, Electric Valves 
for Refrigerant and Water Control, Thermostats, Hu- 
midistats and complete controls for Air Conditioning. 
Descriptive literature gladly sent upon request 
Division of 
AMERICAN RADIATOR & STANDARD SANITARY CORPORATION 


tarts 


Exports of Refrigerators 


Control for 


contract, 


high 
experience first letter 


| 
} 
——_______|| 


PAYMENT in advance is required for 
advertising in this column. 

RATES: Fifty words or less, one inser- 
tion $2.00, additional words four cents 
each. Three insertions $5.00, additional 
words ten cents each. 


POSITIONS AVAILABLE 


SALES REPRESENTATIVE to sell lead- 
ing line of Beer Cooling Equipment. One 
who has been selling the distributor or 
manufacturer of Commercial Refrigera- 
tion. State experience. Address Box 572 


POSITIONS WANTED 


SALES EXECUTIVE: ~ Experienc ed de- 
partment store appliance buyer and sales 
manager. Previously had years of dealer 
and distributor contacts in automotive and 
finance fields, on a national and local 
basis. Seeking opportunity to represent 
reputable manufacturer. Married, age 42, 
references gladly furnished. Address Room 
1219, 230 Park Ave., New York, N. Y 
EQUIPMENT FOR SALE AND 
EQUIPMENT WANTED 


20 Frigidaire ice cream cabinets, with or 
without compressors, now in use. One or 
all, real proposition to enter ice cream 
busimess near St. Louis. Also new, used 
household, commercial cabinets with or 
without compressors. Will pay cash for 
fifty used refrigerators, compressors, coils 
1109 | Chive St., St. Louis, Mo. 


POR SALE 


HERMETICALLY SEALED HOUSEHOLD 
REFRIGERATOR LwSIGN—Has many 
new features. Simple, efficient and a good 
practical manufacturing proposition. A 
thoroughly proven rotary compressor. 
Patents pending. Inquiries are solicited 
from companies now manufacturing non- 
hermetic refrigerators or those consider- 
ing entering the refrigeration field. Box 
573. 


MISCELLANEOUS 


A National Manufacturer of an Automatic 
dispensing, and preserving 
Beverages and Beer, wants wholesale men, 
Distributors, Independent Service men for 
all Territories, United States. Also 
wants Manufacturer who will manufacture 
pressure controls Reference and 
Box 575. 


FOR SALE 


At a low’price, an overstock of new 
Electric Refrigerator Cabinets. 4 1/2 and 
and 6 1/2 ft. porcelain inside, lacquer 
outside. 

REPLY BOX 574 


Electric Refrigeration News 


When in need of practical, 
installation or service men, 


graduates available in every locality, 
requirements. With or without experience. 
to the men or to you. 


Trained Men Available — 


trained shop mechanics, 
patronize this FREE 
have competent, trained 
to meet your 
No charge 
phane or wire 


Placement Bureau. We 


Write, 


Utilities?Engineering Institute 
Placement Division 
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